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Gorham Sterling enhances the ‘‘atmosphere”’ of 


the better jewelry stores which distribute it—an 
atmosphere of impeccable taste, exclusiveness and 
superiority. W nether it isa complete dinner serv- 
ice—or a small decorative unit, or a bit of personal 


adornment—Sterling by Gorham is Sterling of su- 


> 











perior craftsmanship. Dis superiority is the re- 
sult of generations of research and lifelong devotion 
by Gorham craftsmen to their craft. For these 
craftsmen have hand-carved in Sterling Silver, hand- 


etched, hand-engine turned and hand-hammered— 


to create and maintain a standard of excellence 








THE 


January 2, 193 


JEWELERS’ 


CIRCULAR 





without peer. Luring 1930 the Gorham Company 


will advertise masterpieces of these craftsmen in the 


following class publications: House Beautiful, Vanity 
Fair, Harpers Bazar, House & Garden, Good House- 


keeping, Vogue, American Hebrew, and American 








buyers the flawless loveliness, exclusive pattern and 
delicacy of workmanship which distinguishes all 
Gorham Sterling. The readers of these class pub- 
lications naturally will seek out the Gorham jeweler 


in their community. Be prepared to fill their wants. 


Home. I his advertising will bring before Sterling /Have stocks of Gorham Sterling on hand. 
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In 


January.... 


105,000 
Brides 


... Government statistics tell us that 7% of the year’s wed- 
dings take place in January. 105,000 wedding rings are sold. 


Good business demands your share of these profitable sales. 
Good taste requires of you new stocks, smarter styles, unques- 
tionable values. 


... styled to the minute and priced for your profit, VWWedding 
Rings from the House of J. R. Wood & Sons are your 
solution. Complete stocks in many styles, a wide price range 
and exceptional values make Wedding Rings by Wood real 


business-builders. 


J. R. WOOD & SONS 


New York Office Chicago Office 
15 Maiden Lane 29 E. Madison St. 


Plant 


Brooklyn, N. Y. 
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Touchon 
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lt is our privilege at 
this time of the year to 
thank our many friends for 
the courtesies extended to 
us during the past and to 
convey to them our most 
hearty wishes for a 


Happy and 
Prosperous Ilew Year 


A. Wittnauer Co 


Est. 1866 


Tlew Uork 
Chicago 
Montreal 
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~Too ComelIn~ _——« 
“ > _ —_— —_— i = _ oe 

O the folk of long ago, the Ship From™= oe Me ee ewe 

Home sailing gaily up to the town 77> . 

was more than a link with the dear - See _— 
land far away. It was a promise as well7- —= a. = 
With what almost delirious joy its arrival Wig ec 
on NewYear’s Day would have been hailed. “=~ ~ _ ™ 
We wish that 1930, like the ship drifting ~ = ~~. ~~ = — om 
in, will be both a symbol of your happi- — =  —2 77" — _ 
ness and success during the years pastand eisai a 
a harbinger of yet fuller joys and greater _ setae 
achievement in the time to come. — —"— ae 
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NEW VENTURES - NEW QUESTS - MAY 

THE NEXT YEAR BRING THE FULFILL- 

MENT OF ALL HOPES. THE HAPPIEST 
OF NEW YEARS TO ALL! 


Walter Lampl 


Makers of Platinum. & Gold Chains 
20 WEST FORTY-SEVENTH ST., NEW YORK 
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Merchandise, 
Machines, 


and Tools 








Yi 


Buying Information for Store and Shop 


There is too much information to detail here. This Directory 
covers about sixty lines, alphabetically arranged. If you want 
new sources of supply for your jewelry stock, you find them in 
the Directory. If you want to add new lines of Art Leather 
Goods or Umbrellas, or anything in the alphabet between, look 
in the Directory. If you want a new tool, appliance or machine, 
the Directory tells you where to find it. If you need work done 
outside, the Directory gives names and addresses. 


All this information and more is com- 
pactly and handily placed in the 3 x 6% 
inch, 332 page, 1929-30 edition of the 
Buyers’ Directory—yours for One Dollar 








Jewelers Publishing Corporation 


\N 239 West 39th St. New York City Uf 
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77% OF SMART 
MEN STILL WEAR! iy) NS 


CHAINS 





ASHION publications reveal that 

77% of well dressed men still wear 
watch chains. Bring your chains out 
front. Talk. You can get a share of this 
trade. Forstner Chains will help. 


Forstner Chains offer superb value in 
Waldemar, Dickens, Vest, Belt, Sport 
and Key styles, retailing at from $1.00 
to $5.00, in qualities as per our trade- 
marks below. (Key chains in nickel 
plate, silver plate and sterling). 


SOLD THROUGH WHOLESALERS ONLY. 


STNER 
® CHAINS 


FORSTNER CHAIN CORPORATION 
IRVINGTON NEW JERSEY 
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G6 MAN | FOLD 335 Pats. Pend. 


Separable Sections—ad justable to fit any wrist—Strong—Comfortable—Pliable 


Made in a quality for every demand 


1/10-12K Gold Filled—1/20-12K Gold Filled—Nickel Silver 


White, Green, “Bluwite” (chromium) finish—Also plain and striped Butler Finished 


Providence Stock Co. 


100 Stewart St. Providence, R. I. 


CHICAGO—1209 Heyworth Bldg. NEW YORK—9 Maiden Lane LOS ANGELES—424 So. Broadway 
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1. Challenger 6. Lady 
2. Sylvia Ambassador 
3. Rialto 7. La Salle 
4. Cassandra 8. Phyllis 
Pi the 5. Claridge 9. Belmont 
ened A. Patents Pending 


: % ike 
——. ; DISTRIBUTED THROUGH WHCLESALERS 


-GEMEX COMPANY 


Factory and Executive Offices: 170 Thomas Street, Newark, New Jersey 
Branches: 805 Heyworth Building, Chicago, Ill., 702 Market Street, San Francisco, Cal. 
Canadian Rep: The Electric Chain Co. of Canada, Ltd., 171 John Street, Toronto. 
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KOHN & CO. 


and 











Ther Representatives 


extend 


Hearty Greetings 





and best wishes for a 


Happy New Year 





GEO. W. BEARDSLEY RICHARD S. REDFIELD 
MEINERT C. JENSEN MAT. REDLINGER 

GEO. W. R. MARTIN HARRY B. ROGERS 
LOUIS K. POND FRED M. VAN HOUTEN 
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A Confidential Talk to the Ady 





ADVERTISE*'''’ 


And Business 


Moves Forward— 


_JERE is Business America—far-famed for 

its radiant, buoyant, astonished-at-nothing 

attitude—with a glorious future in the mak- 
ing, needing only a revival of confidence. 


No battle was ever won without confidence— 





without fearless leaders—men with vision suffi- 
cient to pierce the powder smoke and din, and 
see the contest successfully terminated. Caesar 


might have gone into obscurity on the shores 














SY é : of the Rubicon but he shot the dice, waded into a. 
KEES the current, and hurried on to Rome. He had |e 
confidence plus..... Dewey, too, when he 

Damned the Torpedoes. ~onore. 
_~~ > 











It takes both COURAGE 
and AUDACITY to bea 
Caesar or a Dewey—to be a LEADER. 











eC 
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a 


vlertiser and the Near Advertiser 


RENIGvrry, 


And the World 
Goes Stale— 








F you were a retailer and concerned with the 
trend of affairs, wouldn’t it be natural for 
you to turn with interest to the attitude of 
the leaders in your industry? Wouldn’t you 


imbibe some of their confidence or hesitancy? 











If a white feather showed up in the plumage it 
would undoubtedly have an adverse effect upon 


you. 


The manufacturers and distributors, with their 





i 


wanting in the leaders the confidence of the 
entire industry goes into a disastrous tail spin, (i &=2, 
and crashes to the earth. — 


“—_ 
i 


wider contacts, are looked to for visible indica- rs) 
tions of business trends. When confidence is | 


oo 











One of the greatest expressions 


of confidence in contemporary 


affairs is ADVERTISING. 
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Pat. No. 1,738,371 


Patents have been 
granted on the Wat- 
kins Necklace Clasp. 
Introduced many 
months ago, these 
clasps have met with 
instant approval wher- 


ever shown or used. 


a ~ i y “t 


x tad 


zi 


devices which meet with instant 
approval wherever they 
shown. Unique in construction 
and easy to operate, they con- 
tribute materially to the salability 


of those items of jewelry of 
which they are a part. 
They are made by Findings 


Headquarters, for Watkins 


Here are two exceptional safety 


are 





Pat. No. 1,726,704 





This new safety catch 
has 
features. 
facilitates 





many exclusive 





Its wide base 

setting-up 
and soldering oper- 
It sets high, 
preventing solder from 
entering the working 
parts. 








ations. 














274 DINE 


makes and carries constantly in 
stock the largest line of Jewelry 
Findings and Metal Ornaments 
in America. 













Ih I 


Ml 


GASPEE 2758-2759 





STREET PROVIDENCE R.I. 


“al 
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Through two cen 

turies marking the 

standard quality of 
fine watches. 


Jules Jiirgensen has achieved an exclusiveness in these 
Baguette Watches appealing to the up-to-date and discern- 
ing woman. 

Platinum—Diamond Studded and Adjustable Cords— 


and a large assortment of designs. 


HENRY FREUND & BRO. 


Sole Agents for U. S. A. 


20 West 47th St. New York 
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THE UNUSUAL 











An early American Pot by a Boston 

maker. A Sugar Basin and Cream 

Pitcher were made to match. We are 
skilful at this. 


CURRIER & ROBY 


Expert Silversmiths 


217 E. 38th ST. NEW YORK 
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dGlass-Clocks Paper-weight- Clock 
N2cY 


On special request supplied with any inscription. 
Uhrenfabrik ( Glock Factory) Villingen, 


] . . . 


J.KAISE : 
Villingen Ct Blackforest) Germa 











Sensational 


New 


nN Conklin 















, = greatest dealer opportunity for new, 
profitable sales in the pen and pencil industry 
is given to the trade by the new Conklin Ensem- 
ble—a pen and pencil combined in one, com- 
pact, efficient instrument executed in the most 
popular color combinations of all time. 


The world has been waiting for such a writing 
tool made as only Conklin can make it. Here 
are the finest of modern materials, the most 
-~areful workmanship, constant, splendid per- 
formance, real serviceability. Here is the addi- 
tional writing equipment that everybody needs. 


= at the engineering and craftsmanship of the 
Conklin Ensemble. The removable pencil end is really 
complete. The lead magazine is under the eraser as- 
sembly, which is exactly the same as the eraser assembly 
in the finest Conklin pencils—not a makeshift, but a 
practical, usable eraser. The pen is made just exactly 
like the famous Conklin. Generous ink capacity. The 
materials are exactly those employed in the Conklin 
Pearl and Black and Black and Gold Enduras. Each 
Ensemble is packed in a beautiful display gift box. You 
ean offer this new Conklin with confidence that it will 
deliver permanent satisfaction in ownership. And so 
reasonably priced—in Pearl and Black $8. In Black 
and Gold $7. 





THE CONKLIN PEN 


TOLEDO, OHIO 


Chicago 


COMPANY ’, 


San Francisco we 


New York 
Toronto, Canada 


Look to Conklin for the new 
things in fountain pens, 
pencils, desk pen sets, pen 
and pencil sets. Modern, de- 
pendable writing tools in all 
price classes. Merchandised 
under a policy that recog- 
nizes the dealer as the most 
important factor in his local |” 
market. j 
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NEWARK, NEW JERSEY 


Stands for Quality and Reliability 





in Jewelry of Highest Grade 








Necklace Clasps and Novelty Jewelry 


MODERN NOVELTY CoO., INC. 
126 South St., Newark, N. J. 


Barrel-clasps. 


14kt. Bead Necklaces, also loose beads 
for manufacturers. Various styles and 
sizes. 


Burstow, Kolimar & CO. 


18 Columbia Street 











Sea nae oe @ Co) 


ie iis LO 


w= STEANSEY 


RINGS 
And Pendants to Match 


Chrough wholesalers only 
401-7 MULBERRY STREET 











BARRASSO & BLAS! 


THE HOUSE OF CAMEOS 


Lady's Stone Rings — Diamond Mountings. 
Pendants — Earrings 


CAMBO BROOCHES 
Sold through the jobbers only. 
81-33 Governor St., Newark, N. d. 








New Jersey Jewelry Mfg. Co., Inc. 


os Columbia Street 


Manafacturers Waldemars, fine geld and 
chains, swivels # spring 4-9 in oid id and — 
Variows kinds ef Faney Links—Piain or Enameled. 


Phone Mitchell 2569 


HENDY RUFEISEN-IN 


MANUFACTURERS OF 


DINGS OFASQUALITY 


126-128 South Street 
Ohicago Office, 31 N. State &t. 








RINCS—a Speciafty with 
Louis Bleiberg 


336 Mulberry Street 


Sterling Fireless Sliver 


Reduces polishing to a minimum and obtains 
lasting brilliance. 


JOHN J. JACKSON 4 CO. 
All Steriine and Fine Siivers Relling for the Trade 








What le the 
Jabel Ring Mfg. Co. 


putting out now? That Is the question 
the ring trade is asking. 401 Mulberry &t. 


SEND FOR SAMPLES 
WASHABLE 
TAGS Beis 
ALL COLORS 

ARCH CROWN MFG. CO. 


82 Warren &t. Newark, N. J. 
Originators and Patentees 








Gold and Platinum Solders— 
“Clinten Alloys” 
For White, Green, Yellow Gold 


Refiners of Precious Metals 


Clinton Refining Co., Inc. 


81-83 East Kinney St. Newark, N. J. 


the HELEN MFG.CO. 


4735 WASHINGTON ST, 
GS & MOUNTIN Gs 











Wefferling, Berry, Wallraff Co., Inc, 


Makers of 
FINE EMBLEMATIC JEWELRY 
Eight Rose Street 








M. ALEXANDER 


Manofacturer of 
GOLD RINGS 


Tel. Mitchell 1458 60 Columbia 8t. 





WATCH CASES 


We Specialize in Watch Cases 


WACNER & CO. 


Teil. Market 7448 91 Oliver Street 








V4 to 2 carat 18K Engagement Ring 
mountings ornamented with email 
diamonds and sapphires 


MARTIN H. WIEDMANN 


23 Longworth 8t. Newark, N. J. 





BARTELL & MILLER 


Manufacturers of 
FINE WATCH CROWNS 
244 Market Street 
Catalog sent on request. 





ALEX A. HASTREITER 
IMPORTER & JOBBER IN 
DIAMONDS, WATCHES AND 
JEWELRY 
207 Market Street Phone Mulberry 2498 





THE GENERAL ALLOY CO., Inc 


Correct White, Green, 
Alloys & Soldere Yellow and Red 


WEDDING RINGS 





Cc. B. W., INC. 


10, 14 and 18K Ringe—Jobbere Only 


$91 Mulberry Street Tel. Market 8820 
New York Office. 08 Nassau &t. 





L. FRITZSCHE & CO., Inc 


Manufacturers of 
Platinum and 14Kt. Gold Jewelry aad 
Flexible Bracelets 
480 Washington Street 








Jewelers’ Settings and Soiders 
Refiners and Smelters 


BAKER & CoO., INC. 





Murray and Austin Sts. 
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THIS IS STATION FH.N.C. BROADCASTING 
fia, OUR ANNUAL SERMON 


DAR AM 26 LE-TTAHS Wishes 
IN DE ALFAGET fora 
AND THEY SAY SO/TE FOLKS PSPs 
AINT LEARNED EN ALLYET. 
ANYHOW, HERES OE NESSAGE 
ITS ABOUT DE 14t7 LETTAH 
ab WHICH IS STAIIPED ON OE 
| Wee <ime SEST GOLO SOLDER MADE 
SN) BRAND -AND DAP AINT. 










































if S| if NONE BSETTAH 
S= Ail wsisr ON GETTING IT&34 


Your Jobber Sells Our Solder 


Manufacturers of 
N) BRAND Jewelers’ Findings 


(N) Brand Gold and Silver Solders, Class Pins, Badges and Steel Shell Jewelry Boxes 











F. H. NOBLE & CO. _ ves CHICAGO 
‘iii igi ea i ama eraeeaaeanaaaniaaas 
To Our Patrons and Friends 
We extend our sincere 
i wishes for a 
; #£ HAPPY and PROSPEROUS : 
NEW YEAR 
( / 
J. W. JOHNSON 
14 Maiden Lane NEW YORK 1 W. 47th Street j 
f j 
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ESTABLISHED 1870 






JOHN W. BLOCK 


Manufacturing Jeweler 


22 WEST 48TH STREET 
NEW YORK 






Fancy Cut Diamond Jewelry 
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Wor 
yo 


id's big Jewelry Centers both in New 


BUY Me 


NEW YORK 








NEW YORK ... World Market Place . . . Serving the discriminating, and also the millions .. . 
Facing the centers in Europe, close to all the world . . . With its smart shops and clever craftsmen 
. . . Fashion Center and Focal Point of awhole continent ... Shop in NEW YORK. 





ARTIFICIAL PEARLS 


Leys, Curistiz & Co. 
“Orienta”’ Pearls 


65 Nassau St. 


BADGES, EMBLEMS, MEDALS 


Disces & Crust, 15 John St., Medals, Cups, 
Badges, Class Rings, Special Order Work 


BALANCES, SCALES 


CuristiAn Becker, INc. 
Balances (Diamond and Gold) 


92 Reade St. 


CLOCKS 
Norman M. Morris 542 Fifth Ave. 
Importer, Boudoir, Traveling Clocks, Watches 


Poote Crock Div.—Morse Prop., Inc. 233 
Spring St. America’s Most Accurate Timepiece. 


Henry Socuarp, 3 Maiden Lane. Importers 
of Fine Desk, Boudoir, Traveling Clocks 


CRYSTAL—COLORED GLASSWARE 


T. G. Hawkes & Co. 542 Fifth Ave. 
Decorated Crystal and Silver Mounted Crystal 


CHINAWARE 


Mappocx & Miter, Inc., 39-43 W. 23rd St. 
“Royal Worcester China” 


DIAMOND IMPORTERS AND 
CUTTERS 

Baumcotp Bros., Inc. 
Diamond Cutters 

BirnpauM Presser Co., Inc. 
Diamond Cutters 

Cuas. P. GotpsmitH & Co. 20 W. 36th St. 
Loose Goods, Mfrs. of Plat. & Dia. Jewelry 

Jewet-Gem Co., Inc., 145 W. 45th St., Lapi- 
daries & Importers of Diamonds & Other Stones 

Surman Bros. & Co. 234 W. 39th St. 
Diamond Imp., Mfrs. Plat. and W. G. Rings 

J. R. Woop & Sons 15 Maiden Lane 
Diamond Cutters, Jewelry Mfrs., Omega Watches 


62 West 47th St. 


62 W. 47th St. 


DIAMOND JEWELRY 

C. V. DoucHerty Co., Inc. 7 W. 45th St. 
Plat., Diamond, Seed Pearl and Jade Jewelry 

Morse Bros. 64 West 48th St. 
Diamonds and Diamond Jewelry 

Staicer & Sons, Inc. 527 Fifth Ave. 
Finest Type of Platinum Diamond Jewelry 


FOUNTAIN PENS AND PENCILS 


Pen-O-GraPHic Pen Co. 152 W. 42nd St. 
Mfrs. Combination Pens and Pencils 


NOVELTIES 


Max SINGER 9 Maiden Lane 
Specials in Jewelry Jobs and Novelties 


PEARLS 


Papazian Bros., Direct Importers, 2 W. 46 St. 
Undrilled & Seed Pearls, Zircon, Jade, Coral. 


PLATINUM CHAINS AND MESH 


Corsetr & Berro.ong, Inc. 74 W. 46th St 
Chains, Mesh, Plat. Cord, Watch Attachments 


PRECIOUS AND COLORED STONES 

R. J. BLuMENTHAL 65 Nassau St., 
Jade for Manufacturers—Beads 

R. A. BretpEnBACH 48 W. 48th St. 
Diamonds, Precious and Imitation Stones 

Max DurArrourc, LTD. 580 Sth Ave. 
Synthetic Calibre, Ring Stone, Importers 

Jures Franxuin, INc. 452 Sth Ave. 
Pearls and Precious Stones 

ALFrep La Frantz & Co. 41 Forsyth St 
Jobbing Colored Stones, Cutting, Encrusting 

Max NatuHan Co. Estab. 1886. 68 Nassau St. 
Pearls, Precious, Imitation Stones. Mail orders. 

Supreme Stone Imp’t Co. 37 Forsyth St. 
Encrusting, Jobbing Stones, Mail Orders Filled 

J. L. Warner Co., Inc. 36 W. 47th St. 
Importers and Cutters of Precious Stones 


REAL STONE COSTUME JEWELRY 
Arax Jury. Mrc. Co., Inc. 74 W. 46th St. 
Real Stone, Costume and Seed Pearl Jewelry 
Asiatic Art Jewetry Co., Inc. 22 W. 48th 
Chinese Jade, Seed Pearl, Artistic C’t’me J’l’y 
Boyayian’s Sons Co., Inc. 64 W. 48th St. 
Seed Pearls and Art Jewelry Manufacturers 
InDIA JEWELRY Co., 307 5th Av. East Indian, An- 
tique, Enameled, Gold, Silver, Real Stone J’l’y 
Jacozss & Lesov, 83 Canal St. Manufacturers 
Oriental Costume Jewelry, Special Order Work 
Kerren BrotTHERS 353 Fifth Ave. 
Genuine Amber Beads & Amber Jewelry 
Mortimer B. KiInc “The House of Jades” 
Necklaces, Costume Jewelry. 65 Nassau St. 


REAL STONE GIFTWARE 


Avcust D1ncetpgrxn & Son $51 Sth Ave. 
Real Stone Ash Trays, Special Order Work 








PRECIOUS METALS 
Baker & Co., Inc. 30 Chureh St. 


Jewelers’ Settings and Solders 
Jounson, MattrHey & Co., Inc. 15 W. 47th St. 
Platinum and Other Precious Metals 


REPAIRS FOR THE TRADE 


S. Hevrer & Co., 49 Maiden Lane 
Silversmiths, Jewelers, Platers, and Colorers 

Kino & Co., 40 John St. 
Repairers, Silversmiths, Jewelers 


I, Ros—enBAUM 36 West 47th St. 
Fine Jewelry Repairing—Special Order Work 


93 Nassau St. 
Repairers; Watches, Dials, Supply Material. 


Factory P. T1i&cHE 


22 West 48th St. 


[rmeE Service Co. 
Repairers All Makes Watches, Clocks 


RINGS, RING MOUNTINGS 


DATTELBAUM & FRIEDMAN 1 W. 47th St 
Manufacturers of Gold Rings and Mountings 


SEED PEARL JEWELRY 


EASTERN Peart Co. 64 W. 48th St. 
Mfrs. Seed Pearl Jewelry, Also Repairs 


SILVERWARE 


Dersy Sitver Co.s 10 Maiden Lane, World Re 
nowned Hollow, Toiletware, Novelties, Pewter 


WATCHES—AMERICAN 


ALPHEus L. Brown 15 Maiden Lane 
Watches: Waltham, Elgin, Howard, Hamilton 


WATCHES—IMPORTED 


Cortesert Watcx Co., Watches and M’ts 
M. Foerster & Son, Agency, 15 Maiden Lane 

Lussac Wartcn Co. 12 John St. 
Importers of Swiss Watches of all prices 

A. SHarrro & Son 48 W. 48th St. 
Specializing in Men’s Platinum Watches 


I. Tannenzaum Co. 121-123 Canal St 
Importers of Swiss Watches and Movements 


WATCH MATERIALS — TOOLS — 
JEWELRY FINDINGS 

Kriecer & Dranorr, 10 W. 47th St. 
Direct Agents for Bulova Watch Material. 

Picxorr Bros., 56 Christie St. Am. & Swiss 
Materials, K.K., G.S. & Standard Crystals. 
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| LEO ELWYN & CO.), isc 











at the threshold of a new year 
look back with pride and gratification 
at the splendid record achieved 


during 1929. i tH 

| AHI 
We thank the trade for its part in if Ml 

our success and extend | 

cordial greetings and good wishes af | 

i nf 


for 1930. 

















23 West 55th Street, New York City 
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to meet today’s demand 
Bracelets Brooches Earrings 
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Pendants Necklaces 





New shipments of Jade in the 
prepare for the coming season 
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No More Pitfalls. Ophthalmometry made simple and precise by 


OPHTHALMOMETRY 


By E. LEROY RYER 





Shows Why and How 





Price, $3.50 Net a Copy 


JEWELERS tase CORPORATION 


239 W. 39th STREET NEW YORK 
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NOW... 
VIANDE KNIFE 


( TRADE-MARK ( PAT. APPLIED FOR 


in these six patterns of 


1847 ROGERS BROS. 


So successful in SILHOUETTE.... it is 
now offered in LEGACY... ARGOSY 
ANNIVERSARY ... AMBASSADOR . . . ANCESTRAL 





- 


: 
| 
| 
i 


Last fall we pioneered. Introduced a totally new style of dinner 


knife in the new Silhouette pattern. 


Presented it. Expected it would take. It had been tested. We 


knew it was new... modern. . . above all practical, with its long 


handle and short blade. But you know how fashion changes are 











—who could tell? 


Not much advertising behind the VIAN DE knife. No bright spot- 


light. No cymbals and trumpets to herald it. 


Yet...in spite of such handicaps... on its own appeal alone... 

the knife ran away with the honors. 

Almost at the start sales of the new knife were 60% as great as 

those of the regular dinner knife. 

With such evidence there was just one thing to do... and we did 

it. Now we offer the VIANDE in other 1847 ROGERS BROs. 

Silverplate patterns. 

1930 will see VIANDE’S triumph. The heavy advertising artillery 

is wheeled into line. A big success in one pattern with practically 
. . . ie . . ‘ . 

no advertising is now offered in six patterns with a concentrated 

campaign behind it. 

The phrase “sure-fire” was coined to express a situation just 


like this. 





For further particulars, write Sales Promotion Department, Inter- 
{A] SILHOUETTE  [B] LEGACY [C] ARGOSY 
|D] ANNIVERSARY [E] AMBASSADOR |F] ANCESTRAL 


1647 ROGERS BROS: 


S414 LLY EC BP LAT EC 
INTERNATIONAL SILVER CO, |<? 


national Silver Company, Meriden, Connecticut. 
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ANewYear—A New Stan—7\ New Viewpoint 


HE year 1929 is a thing of the past. Forget 

it; its trials, its tribulations, its disappoint- 

ments. Yes, even its successes and achieve- 
ments. 

Nineteen thirty is here. Prepare for it; but not 
with the shadows of the old year as a background 
but with the zest and enthusiasm befitting the dawn 
of a new day. 

Start the New Year with new ambition and new 
energy; with real desire to make the 12 months to 
come the year of greatest achievement in your busi- 
ness career thus far. 

Realize the opportunities that the new era in 
which we are living brings to everyone who can 
start out unfettered or unhampered by experiences 
and conditions of the past. 

The difference between success and failure today 
lies mainly in the difference of viewpoint. The dif- 
ference in the outlook between the men whose eyes 
peer forward and those who look backward. 

The forward-looking merchant sees a picture that 
his predecessors never dreamed of; conditions that 
they never encountered, and in which their expe- 
riences are of little avail. 

We have more people with more money to spend 
for luxuries than ever before. More people in this 
country alone with a love and desire for the beautiful 
things in life than could be found in the world 
a few years ago. What is more, these people are de- 
termined to get what they want, but only the for- 
ward-looking merchants will supply them. 

For the market thus created is now dominated by 
the buyer and not the seller. The buyer is “in the 
saddle” and must be catered to. His desires must 
be studied and understood by those who seek his 
trade. Here lies the new field of the merchandising 


expert. 


For these desires, these wants that must be sup- 
plied are now dictated by youth, not by old age or 
even middle age; and youth is volatile, enthusiastic 
and energetic. This means that the demands that 
must be studied are changing demands; changing not 
from year to year, but from month to month, aye, 
ofttimes from week to week. 


HE progressive merchant of 1930 must be “on 

his toes” to watch this changing demand among 
his potential customers, to anticipate it wherever he 
can and to direct it when possible toward the mer- 
chandise he can supply. 





Remember 
You can’t supply this year’s needs 
with last year’s stocks. 

You can’t attract this year’s buyer 
with last year’s business methods, 
and, 


You can’t get your share of this 
year’s business merely by resting 
on the reputation you have made 
in the past. 


This is the time to make a new start and get a 
new viewpoint, whether your years be many or few, 
for the successful merchant must conform to the 
business requirements of 1930 and forget those of 
preceding years. 

Technical knowledge and reputation for integrity 
are the only elements of a past career that can be 
carried over into the New Year with success. 


Dy Etg av Willanr 


Editor. 
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ew Jewelry Desi ens That Wil Dazzle 


By MADAME HAMILTON JEFFRIES 


Fashion Expert and Stylist 


T the beginning of each Palm Beach season a great bearing on the condition of sales and results in 

the dictates of fashion are watched with the the jewelry industry. 

most scrutinizing eyes for trends and develop- This year the jewelry trends have developed into two 
ment of trends. The expression of period design, the sharp lines. The costume jewelry worn by the woman 
modified lines and the acceptance of the new mode has who likes color or some clever accent of jewelry for her 









The One Toned After- 
noon Frock Styles the 
Exclusive Shoulder Pin 
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Costume Pins with Clip 
Fastenings 


gown, and the precious jewelry worn by the discriminat- 
ing woman who chooses each stone and gem and each 
link that encircles her neck or wrist. 

Earrings Once More This season will be one of many variations. The two 
coe ap eee Marsa and three tone effect in the ensemble of clothes, the 
Shadec soral in aisy ao . : : . s 
Carvings Are Smart Yreaking up of the ensemble into many colors, and the 
When Worn by the use of subdued and clear tones in frocks and hats leaves 

Young Matron 
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Broad Bracelets in 
Angular Patterns 
Are New for 
Southern Wear 


a very big eld for the designer of smart jewelry. 

The anticipation of the one color flat crépe afternoon 
frock, with its tailored and biased line, is a fitting back- 
ground for the new baguette diamond shoulder pin with 
the flowered clusters in emeralds, sapphires and rubies. 
The pastel hat and the softer straw or felt sets a very 
unusual picture for the clasp pin in real stones. This 
clasp pin is very much like clasp shoe buckles, being 
snapped into place with absolute security. This clasp is 
also styled with the three tone flowered cluster or small 
Christmas tree effects. Flowers, ferns, modernistic 
designs and bow knots treated in the most fantastic man- 
ner are all smartly in the picture for these clasp types. 

This season’s jewelry is one of two occasion use. 
Hardly a piece is constructed which cannot be used four 
or five different ways. For example, the brooch pin may 
be used with a pendant, it may be used to fasten the side 


JEWELERS’ 






CIRCULAR 27 








Three Toned Hat and 
Shoulder Pins with Clip 
Fastenings 


drop of the skirt, as a brooch, and as the shoulder piece. 

Many of the long pendants are so fashioned that the 
blind break, not visible to the eye, makes it possible to 
have the brooch and two bracelets or one bracelet and a 
choker. Some of the smartest chains for pendants are 
styled in rope twist effects with the diamond set in so 
as to lay flat on the gown and yet give the rope look. 


A ANY of the precious gems are cut in oblong or 
al shape. Diamonds are used with the hand en- 
graved emeralds so important this season. Star sapphires 
are also forecast as a new and fashionable adornment. 
The opaque colors in the star sapphires are very much in 
the gown picture of this season. The breaking up of 
design by little wheel circles of cluster diamonds, by the 
introduction of small emeralds in chain-like effects, and 
a certain majestic treatment of formal evening brace- 
lets, shows a keenness of jewelry design never before 
anticipated in the American trade. 

The Empire Period is just breaking into the dress 
market. Costumes with the details of Empress Josephine 
period must be anticipated by the jewelry trades, as this 
is the new treatment for evening, dinner and tea wear. 
The neck line should be specially watched, as it requires 
jewelry which is styled for that particular neck line. 
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Increase Your Knowledge of Gems 


EWELRY, gems and watches have always been 
the mainstay of the retail jeweler’s business, 
no matter where he is situated and no matter 

how many different lines he carries. Generally 
speaking, the retailer is himself or has a practical 
watchmaker and knows about jewélry, but the story 
is sometimes different in connection with previous 
stones. We are sorry to say that there are many 
merchants today who know far less about gems than 
their business requires and this at a time when the 
public is becoming better versed on precious stones 
than it has ever been before. In the sale of fine 
gems, the jeweler often has an opportunity to make 
a .arge amount of profit with a small proportion of 
effort, but the opportunity of selling a fine gem to 
a customer will grow small unless the customer be- 
lieves that the jeweler knows more about gems than 
he does. 

While but few courses are open to the young 
student in the jewelry trade who wishes to special- 
ize in gem stones, there is, on the other hand, a good 
amount of literature on the subject which grows 
greater as time goes on. Nearly every year now 
sees some new work on diamonds or precious stones 
offered to the many publishing houses. Every jewel- 
er’s business library should contain one or more 


January 2, 1930 


good works on gems for the use of himself and his 
clerks and the progressive retailer will obtain every 
work available. 

THE JEWELERS’ CIRCULAR will be glad to supply 
its readers such general works as “Gem Stones” by 
G. F. Herbert Smith, ““Gems and Gem Materials” by 
Drs. Kraus and Holden, and “A Text Book of 
Precious Stones” by Frank B. Wade, at the publish- 
er’s price or supply our subscribers with lists of the 
works on gems available at the present time and the 
publishers. Weare glad to extend aid also in obtain- 
ing information for our subscribers on the subject 
generally and our services in this regard are at the 
disposal of the trade in general. 


Can We Not Punish the Thief and 
Help His Victim? 


HE proportionate number of larceny prosecu- 
"| tions to the actual number of larcenies them- 

selves is so small (at least in the jewelry trade) 
as to be a constant subject of remark. Whether 
this be the fault of the prosecuting authorities or 
the victims themselves, is a question that is distinct- 
ly open to debate; but wherever the fault lies, some- 
thing should be done to remedy it if we are to put 
the dread of the law in the minds of the thieves of 
the industry. 

One reason why the grand juries find so few in- 
dictments for larceny and district attorneys prose- 
cute so few offenders is due to the fact that they 
wish to discourage the use of the criminal courts 
as “collection agencies” or as means to force pay- 
ment for money stolen or money owed. They claim 
that most complainants want to recover property 
rather than punish the thief. That they are right 
in this attitude is to be seen from a careful study of 
the history of the jewelry prosecutions in the past 
20 years. Experience has proved that nine out of 
10 complainants are more interested in getting back 
their stolen property than they are in prosecuting 
the culprit. 

To the above statement, Richard C. Murphy (who 
has been prosecuting criminals for the jewelry trade 
for a number of years) bears testimony in a recent 
article in The Panel on the subject, entitled “Should 
the Grand Jury Be Used as a Collection Agency?” 
3ut Mr. Murphy’s article also serves to bring out 
the other side of the picture in showing that the 
public at large is the loser when prosecutions are 
stopped by the attitude of the courts, the prosecut- 
ing officers and the grand juries in doing nothing to 
help restore the property to the victim of the rob- 
bery who will not prosecute. He presents both sides 
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alike. 





of the case in a way that should give food for 
thought by jurists, prosecutors and business men 








Commenting on the article, The Panel well says: 
“The hard earned money which takes so many years 
of honest toil to save is of much greater importance 
to the victim who loses it than fulfilling his duties as 
a good citizen in prosecuting the unscruplous indi- 


vidual who robbed him, 
honest work is. ana- 
thema.” This is a fact 
we must take into con- 
sideration if we feel that 
cooperation of the vic- 
tims in prosecution must 
be more general, and as 
The Panel further re- 
marks editorially: 

“Perhaps we have 
gone to much to the 
otherextremein 
prosecuting and other- 
wise dealing with the 
offender without giv- 
ing sufficient attention 
to the victim. 

“Ts there not a 
strong argument in 
favor of restoring to 
the victim, so far as is 
possible, the property 
which he has lost 
through the crime 
which has been com- 
mitted against him as 


well as against the 
State? 
“The question of 


restitution may not be 
merely the making of 
the Grand Jury or the 
Criminal Court into a 
collection agency. 


to whom the mention of 


THE JEWELERS’ 








CIRCULAR 


On Oct. 28 the first draft of the rules of the Federal 
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Trade Commission in Groups 1 and 2 was an- 
nounced to the public, but owing to the protest of 
many of the jewelry organizations the Commission 


reconsidered 


some of these rules, changing and 


modifying them to more thoroughly harmonize with 
the meaning of the resolutions adopted. 

Among the important modifications was the adop- 
tion of a new rule in Group 1, known as 614, which 


Good Work Well Done 
THE JEWELERS SECURITY ALLIANCE 
of the United States 
15 Mamwen Lane, New York 


December 20, 1929. 


While it is our custom each year to pass a 
formal resolution thanking the various trade 
papers for their assistance in publishing notices 
of various kinds about the work of our organiza- 
tion, [| am glad at this time to write you a 
personal letter, in view of the recent article in 
your paper, to express more intimately the 
appreciation which the Executive Committee 
feels toward your paper especially , which has 


been more than 


liberal in 


publishing such 


items, and has been of material assistance to us 
in carrying on our work. 
Very truly yours, 
Jas. H. Noyes, Secretary, 


Jewelers’ Security Alliance. 


While we are naturally gratified at the above 
words of appreciation of the support extended 
to the Jewelers’ Security Alliance through the 
columns of this journal, we feel that the pub- 
licity given to this work has been thoroughly 
deserved. In calling attention to the great work 
of the Alliance in fighting crime we know that 
we have not only been aiding it and its mem- 
bers but have thereby helped strengthen the 


position of the entire jewelry industry. 


Editor 
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It might even act as an added 


deterrent if criminals knew that they must make 
complete restitution of the property which they 
have wrongfully obtained and that they will have 


no prospect of spending the 
tion of their sentences.” 


‘ 


swag’ at the expira- 


vv Vv 


New Rules for the Jewelry Trade 


T was with distinct gratification that the jewelry 
trade learned of the action of the Federal Trade 
Commission in modifying the rules which it had 

adopted as a result of the resolutions passed at the 
great jewelry trade conference in Chicago, last June. 








reads: 

“To apply the term 
‘synthetic’ to stones 
other than those pro- 
duced by artificial 
means that have ap- 
proximately the same 
characteristics as gen- 
uine precious stones, is 
an unfair trade prac- 
tice.” 

The other changes 
were all in connection 
with the representations 
in the sale of pearls and 
imitations. A_ palpable 
error had occurred in the 
original Rule 8 which 
had transposed the 
meaning. Rule 8 has now 
been changed to accord 
with the meaning of the 
jewelry conference and 
reads: 

“To falsely repre- 
sent ‘culture pearls’ as 
natural pearls is an 
unfair trade practice.” 
The other three rules 

which relate to pearls 
are Rules 7, 9 and 10 
and read as follows: 

Rule 7. “To repre- 


sent a fresh water pearl as a salt water pearl is 
an unfair trade practice.” 
Rule 9. “To advertise imitation pearls for 


sale without conspicuously using a 
immediately 


words 


word or 


before the world ‘pearl’ 


which clearly states that the product is an imi- 
tation and not genuine is an unfair trade prac- 


” 


tice. 
Rule 10. 


“The use of the term ‘indestruc- 


tible’ or its equivalent as applied to natural, or 
imitation pearls and in the advertising or sale 
thereof, is inaccurate and is an unfair trade 


practice.” 


With these changes, practically all the serious ob- 
jections that have been made to the rules in Group 1 
by the trade at large have been met and there is no 

(Continued on page 90) 
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Fig. 1—Chart of distribution of stock purchased by the jewelers 


Controlling Stock In Branch Stores 


Accounting System Adopted by Philadelphia Jewe 


. OHN D. ENRIGHT, Philadelphia, with three 
at Kensington Avenue, Germantown Ave- 
‘ nue and Roxborough, has solved the problem of 
controlling stock in his several establishments. If he 
wishes to know the actual sales of any article in any 
or all of his three stores all he has to do is to consult a 
chart hanging on the wall of the control room of his 
Kensington headquarters store. There is no digging out 
of data from files, or a conference with his bookkeeper, 
nor a consultation with his branch store managers, be- 
cause the charts give him this information at a glance. 

The Enright system, like all really efficient systems, 
is decidedly simple and reduces the liability of human 
error to a negligible minimum. It was devised by John 


stores, 





Cr 


D. Enright and his brother Jere, who is associated with 
him in the business. It is so simple and effective that 
any jeweler, whether he has one store, or many, can use 
it without change, and Mr. Enright has no objection to 
its adoption by other jewelers, although he has been 
advised by business friends to copyright it. 


¢ HE system is not only a perfect system of con- 
trolling stock, but is a complete accounting system 
as well. Mr. Enright calls it an open stock system. He 
briefly explains it as follows: 
The stock is divided into five classes, as follows: 
D—Diamonds. 
W—Watches. 
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showing sales of every classifica- 
tion of merchandise stocked by 
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monthly periods. The Enright sys- 
tem is decidedly simple and re- 
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duces liability of error to a min- 
imum. It was devised by John D. 
Enright and his brother Jere 

















January 2, 1930 


THE JEWELERS’ 





CIRCULAR 31 














JI—Jewelry. OCT-11-29 sort A Csh wee 25.00 manner described, there is a 
S—Silverware. constant check on the accuracy 
C—Clocks. JOHN D. ENRIGHT of the records. There is less 


In each classification 
article handled is given a sub- 


every 
6185 Ridge Avenue 


DIAMOND STORES 


3000-08 KENSINGTON AVENUE 


liability of the salesman enter- 


ey Cee ing the wrong stock number on 























classification. For instance, EE the sales slip. 

W1 represents Elgin strap ; Philadelphia, Pa. (97 1092 Z_ 

watches; W2 represents Elgin | ™ Liki — LE NCE a month these sales 
Ladies’ Bracelet watches, W3 an ZL erseia i. LJ Oo slips are tabulated by a 
represents Elgin Pocket |= as girl asigned for the purpose. 


watches, W4 represents Gruen 
Strap watches, and so _ on. 
Watches and clocks each 
represented by 50 numbers, dia- 
monds by 34 numbers, silver- 
ware by 54 numbers and gen- 
eral jewelry by 97 numbers. 
The classification is so elastic 
that it may be extended to meet 


Oa \f 


are 








KEEP THIS SLIP. Ic is the only Itemized Bilf you will receive 


The tabulation completed she 
transfers the totals to a chart, 
Fig. 5, which hangs on the wall 
of the control room. 

After the stock slips attached 
to the slips have 
checked with the stock slips re- 
tained in the head office they 
are cancelled and_ returned, 


sales been 








the needs of any establishment. 


Fig. 4—Sales slip indicating stock number and 
prices of article sold 


7 LL merchandise  pur- 
chased is entered in a stock book and is received 
in the control room, from which it is distributed as re- 
quired to the various establishments. (See Figs. 1 and 
2.) Suppose 12 watches are purchased and received. 
They are given a stock number, an individual number 
for each watch, which is scratched on the watch in 
order to identify it. After the watch is tagged with 
the selling price and the purchase entered in the stock 
book two stock slips, Fig. 3, are made out. One of these 
is retained on file at the Kensington headquarters and 
the other sent with the watch to the store to which it is 
assigned, where a file is kept of stock received. 

When a sale is made in any store a sales slip is made 
out, Fig. 4. To this sales slip the stock slip is fastened 
securely with a stapling machine. Each day the sales 
slips, with the stock slips attached, are sent to the head 
office. These indicate the volume of business done in 
each store daily and tells just what items have been sold 
in each. 

By attaching the stock slips to the sales slips in the 
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STOCK NUMBER 





ARTICLE 





MANF'D BY 








SOLD TO 
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Fig. 3—A_ stock SALESNO. % 37 DATE 
slip like this ac- 
companies every SALBEMAN 





article in stock MFG DATA: 





Ae 


REMARKS 


DATE REC'D 
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still attached to the sales slips, 
to the stores making the sales. 
These are kept on file in these 
stores for future reference, being filed alphabetically 
under the customers’ names. As they give all the par- 
ticulars of the sale they are invaluable. 

The date of sale alone is often used as a check against 
customers requesting free repairs after the free repair 
period -has lapsed. Faced with the records the custom- 
ers usually gracefully submits to necessary charges for 
repairs, after the salesman has courteously indicated the 
lapse of time since the article was purchased. Every 
jeweler knows of the many ways such a record is of 
value in the routine of his daily intercourse with his 
customers. 


¢ HE chart is a very useful item in the system. It 

tells at a glance just what items are selling and in 
what quantities. It indicates by months the sales of any 
class of merchandise and of any item in its class. A 
further check on stock is made by giving each article an 
individual number. For instance, in the stock slip illus- 


(Continued on page 38) 
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It shows name of 
manufacturers to 
whom sold, sales- 
man’s number, 
selling and cost 
price, ete. 
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These jewelers have made a 
diligent study of gems and 
] displays 


feature window 


showing polishe d stones as 
well as the stones in the 
rough. The brothers believe 
that the public likes not only 
to see but handle in the rough 
the different which 
they wear in the form of 
necklaces, rings, ete. 


stone S 
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At the left is shown the 
double-deck show window ot 
Marcher Bros., Los Angeles, 
Cal. The business was start- 
ed in 1892 in a small way at 


256 South Broadway. Mr. 
Marcher’s brother, who was 
an expert lapidary, joined 
him seven years later and 


husiness has continually 


prospere d 






Interesting the Public in Gems 


By L. I. Wilson 


A. MARCHER of the firm of Marcher Bros., now at 

640 South Flower Street, where they have opened 
a new and modern establishment, came from Colo- 
rado Springs, Colo., to Los Angeles in 1892 and opened up 
a small store at 256 South Broadway. In 1899 he was 
joined by his brother George, an expert lapidary, and 
the two combined their forces, opening a gem and jewelry 
manufacturing place at 335 South Spring Street under 
the firm name of “Pacific Gem Co.” They remained at 
that location for eight years, when increasing business 
demanded more space, and again a move was made, this 
time to 622 South Broadway, at that time the very heart 
of the retail shopping district. 

Business keeping on the increase, they were forced to 
move again two more times before they realized that it 
would be necessary to have a building erected for them. 
This has been done, and now the retail portion of the es- 
tablishment occupies about one-half of the space. The 


room is 100 ft. deep, and in the rear are the shops, with a 
mezzanine floor 40 ft. by 30 ft. 

“When we started in the gem business,” said George 
Marcher to a reporter for THE JEWELERS’ CIRCULAR, “‘we 
had many discussions about operating the business. We 


studied and discussed many methods and systems for 
building a business. We were given much advice by 
business friends, but we desired something unique. We 


had made a thorough study of stones, especially the bet- 
ter grade of semi-precious stones, realizing that there 
would be a greater demand for these gems as the years 
went on. 


66 rvsrag carrying a general line of gold and silver 

J jewelry, we began to stock heavily on semi-precious 

stones. It was then that my head began to work. I had 

been quite an observer of human nature and, realizing 
(Continued on page 34) 
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ore Jewe ry Advertising 


Means More Sales 


Enlightening Figures for Eight Selected Cities 


By Wm. D. Nugent* 


°OT many years ago a certain newspaper execu- 
tive in a large eastern city told the story that 
whenever he felt himself getting rusty on his 
sales enthusiasm or, on the other hand, thought 
that all was easy sailing in his department, he always put 
on his hat and called on the general manager of one of 
the oldest and most respectable among the large retail 
stores of the city 


enough or what is just the right kind of advertising. And 
of the two, the former question was the more difficult to 
answer. 

The seller’s desire to sell as much of his commodity as 
he possibly could has permeated the sales efforts of most 
newspapermen to the extent that it has made the buyer 
chary or at least has never made him feel that the com- 

mon interest of the 











for his periodical JENELAY DISP/iY ADVBRTLSING newspaper and the 
discussion of the merchant in the 
, MPARATIVE - 31929 - 
value of news- P S OF success of all ad- 
paper advertising an Ae een eet a 2 vertising was a 
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pass into a new a ume for the cur- 
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under different 

ownership now for a good many years and has been en- 
joying a constantly increasing patronage. It is needless 
to say that newspaper advertising has been used liberally 
by the present owners. 

That was clearly a case of a merchant who had been 
successful under the older order of things being entirely 
incapable of recognizing the vital factor which advertising 
was rapidly becoming in all business. 


“M EWSPAPER advertising has played a major part 
. , in the growth of every type of business during 
the past two decades, but it is in the retail business where 
it has functioned best for those merchants who early 
caught the economic fact that enough of the right kind 
of advertising was quite as essential as enough of the 
right kind of merchandise. 

Of course, it has not been easy to determine what is 


*Vice-President Media Records, In« 


crease sales—often 
it fails to stimulate more business. Then the merchant 
says, “Newspaper advertising is no good for my business,” 
and the newspaperman retorts, “You don’t do enough ad- 
vertising.” 
_ op sesieegenteii opinions not based on facts, 
have been a handicap to advertising, and yet data or 
figures that represent facts have been very few. 

The shoe merchant will say that people are not wearing 
out their shoes, due to the increasing use of the automo- 
bile, and the jewelry merchant decries the increased 
patronage enjoyed by the movies, etc. 

In neither case is due consideration given to the fact 
that both the motor car and the movie are direct com- 
petitors of the shoe dealer and jeweler for an increasing 
percentage of the consumer’s dollar, and that competition 
has taken the form of constantly increasing newspaper 
advertising by the former and too often less advertising 
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by the merchant. It is perfectly obvious that the consumer 
cannot spend the same dollar in a gas station and a jewelry 
store, and if he is made more travel-conscious and less 
jewelry-conscious every time he opens his daily news- 
paper, his expenditure for jewelry will be less and less. 

Only recently has it become possible for the jeweler or 
the merchant handling any other commodity to get figures 
that give him the true facts of his severest competition, 
which is in the pages of the daily newspaper; figures 
which also give him the benefit of the experience of suc- 
cessful merchants in his own line in other cities. 

Since the advertising lineage records of newspapers 
have become standardized by a research organization, it 
is now possible for both merchants and newspapers to 
know some of the most important facts of advertising as 
it touches their sales opportunities. 


CrF~HESE records present a true retail advertising fig- 

for the 80 largest cities of the country. This retail 
figure is broken down into standard classifications as 
representing commodities or groups of related commodi- 
ties. They therefore not only tell the jewelry merchants 
in Boston how much advertising the jewelry merchants 
of Detroit or Los Angeles are doing, but they disclose the 
percentage of total retail advertising being done by the 
jewelers and by the jewelry departments of the depart- 
ment stores in each city. Where jewelry advertising is a 
relatively high percentage of total retail advertising, 
jewelry sales should be high. The first question, therefore, 
is to find the cities in which this is true. 

Let us ask the questions, “How is the jewelry business 
in Boston—how is it in Los Angeles—in Detroit? How 
does jewelry advertising by jewelers and by department 
stores conform to retail advertising trends in these 
cities?” 

Examine the reports for the first six months of 
compared with 1928 and we find the following facts: 

(1) In Boston daily newspapers jewelers did 21% per 


1929 
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cent of all retail advertising, increasing their space 13 
per cent over last year. The department stores increased 
their daily jewelry advertising 43 per cent and decreased 
their Sunday advertising 16 per cent. 

Now during this period the total retail advertising in 
the boston daily papers increased only 10 per cent and in 
the Sunday papers decreased one-tenth of 1 per cent. 
Here, obviously, the jewelry trade in Boston was ahead 
of the retail procession in commodity competition, with 
the department stores leading their specialty store com- 
petitors in increased advertising. 


(2) In Los Angeles, on the other hand, the jewelers 
showed practically no increase in their daily advertising 
but did increase their Sunday copy nearly 25 per cent. 
The department stores, however, did less jewelry adver- 
tising both daily and Sunday than they did last year. 


(3) In Detroit the jewelers show the greatest alertness 
to the value of newspaper advertising of any city in the 
country. The daily newspapers carry the largest volume 
of jewelry copy and the jewelers do a larger percentage of 
total retail advertising than in any other city. They use 
nearly 14 times as much advertising as do the jewelry 
departments of the department stores and this year in- 
creased their advertising 26 per cent over last year— 
their increased space amounting to nearly three times the 
total space used by the department stores. 


ERE are the figures for eight selected cities, giving 

total retail advertising and jewelry advertising by 
jewelers and by department stores for the first half of 
1929 and 1928. 

The writer has no facts regarding the sales volume of 
jewelry stores and jewelry departments. But there cer- 
tainly is an inspiration to the jewelry trade generally in 
the manner in which Detroit jewelers use newspaper space 
both in volume and in relation to all competing advertis- 
ing. 


Interesting the Public in Precious Stones 


(Continued from page 32) 


how much more I was interested in a jewel when I could 
handle the stone in the rough and then see it polished, I 
discussed the advisability of displaying the various ‘rocks’ 
in the form in which they came from the mine. We had 
one of the sides of the rough sample polished, then placed 
in close proximity polished stones, both mounted and 
unset. A certain number of unmounted stones would be 
interspersed among specimens of the best sellers, set in 
silver, gold, both white and yellow, and some to be mounted 
in platinum. 

“This idea has proved a winner. We have had ‘window 
shoppers’ by the hundreds and soon the fancy was caught 
of the buyers. Now in our present store, you can see 
by our windows that we are still carrying out our scheme 
for building up business.” 

There is displayed during the day, scattered among 
the semi-precious stones, a large assortment of diamonds, 
emeralds, sapphires and rubies. In addition, zircons, ame- 


thysts, garnets, turquoises, bloodstones, alexandrites, in 
fact almost every stone for which there is any demand; 
and mounted and unmounted stones, mine samples and 
specimens in the rough, some with a small polished side 
or one or two facets. 


CT-HE store fixtures are all in black walnut. These cases, 

of which there are about 160 feet, are in three dif- 
ferent designs. There are about thirty linear feet of win- 
dows for display. This footage is nearly doubled because 
of double-decked windows. 

In the rear visitors can see the stones polished, cut and 
mounted, if they desire. The cutting and setting depart- 
ments are spacious; lights are opaque and of heavy volt- 
age; in the windows the illumination is so diffused as to 
give a tantalizing effect on the beholder, so scintillating 
are the rays of light from the many colored gems and 
the brilliant white stones of diamond, zircon, etc. 

“You will notice,’ Mr. Marcher said in conclusion, 
“that we have an ideal shop for gem cutting, as we have 
looked after the matter of daylighting by installing gen- 
erously sized windows. These give our mechanics excel- 
lent light for tooling and reaming. We do cutting for the 
trade generally. 

“We believe in advertising at proper times, and our 
aim is to make each customer a satisfied one and hold 
him through proper treatment, so that he will go nowhere 
else when he wants anything in our line.” 
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Star Sapphires in Vogue 


Paris borrows from the oldest things in 
the Universe for tne latest Fashion Fancy 


f YROM Paris comes the announce- 
ment that stars are in fashion. 
The originators of women’s 
stvles have borrowed from the oldest 
things in the universe, and are calling 
them the last words in women’s clothes. 
Star decorations in blue appear on 
white gowns; a well-known film star 
appears in a current cinema in a Ri- 
viera hat and sports dress covered with 
star decorations. And now the jewelers 
are launching the star sapphire—a 
middle-blue stone that catches the 
light in a starry formation—as one of 
the smartest gems. 


HE newest way of wearing these 

jewels, according to prominent de- 
signers who work with precious stones 
and metals, is to set a large star sap- 
phire in a background of small but 
brilliantly cut diamonds, and then add 
smoothly formed sapphired beads _ to 
complete the design. 

An unusual necklace of this type is 
pictured. The star sapphire which 
forms the central point in the necklace 
is unusually large and stands high, ac- 
centing the rounded indentation at the 
base of the throat. Like all smart 
chokers of this season, the necklace fits 
low, and lies flat on the shoulders 
rather than fitting around the throat 
itself, says a writer for the National 
Jewelers’ Publicity Association. 

The model shown herewith is wear- 
ing a star sapphire and diamond col- 
larette, diamond and platinum set 
bracelets and a rectangular cut dia- 
mond ring. She is also wearing a wrist 
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watch with an emerald and diamond set 
bracelet, a ruby and sapphire bracelet 


and a star sapphire and diamond ring. 


YLOVES, if they are to be consid- 
7 ered smart, must now have jeweled 
fastenings—the fasteners being stud- 
ded with small sapphires, diamonds or 
other precious stones. Fashionable 
women who have adopted the fashion 
have special fastenings for gloves 
when they go hunting. In place of 
the jeweled fasteners, tiny miniatures 
of horses and hounds are worn. Gloves 
that are secured with fastenings de- 
picting various phases of the chase, 
are accompanied by matching brace- 
lets. These bracelets comprise a num- 
ber of half-inch enameled medallions, 
each medallion having its own tiny 
picture, joined by platinum links. 


F modern woman’s tace is her for- 

tune, she certainly wears another 
fortune at her waist. For the waist- 
line in many of the new frocks is de- 
fined not by the dressmaker’s artistry, 
but by a special kind of brooch. These 
brooches are slightly curved to the fig- 
ure. They are about an inch wide 
and four or five times as long. When 
the style does not admit of such a 
brooch being worn at the waist, the 
jewel appears at the left breast. In 
this case a still more unusual style is 
adopted. Instead of being pinned on 
to the frock the material is cut away 
to form an opening in which the jewel 
s framed. For this style a jeweled 
monogram is particularly popular. 
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Profit 


Ideas on selling window display, stock records, merchandising, ad- 
vertising, store system, etc., gathered by Mr. Terhune in his travels 


around the United States so that others may profit by them. 
They will help you. 


these pages. 


Keep 


By Harry R. Terhune, Field Editor, THE JEWELERS’ CIRCULAR 


“Specials” Featured by Wash- 
ington Jewelers 


ASHINGTON, D. C.—Three pro- 
jewelers of Washington, 
“Shopping 
paper pub- 
carries twelve full 
ads and has a 


gressive 
D. C., are advertisers in 
News.” This 
lished once a 


size pages of better class 


cooperat ive 


week 


circulation of 132,000. 
The thirty-five merchants operating it 
+7. 


are benefiting greatly and particularly 
through the front page “Wednesday spe- 
cials.”” A. Kahn, Inc., R. Harris & Co., 
and Goldsmith & Co., downtown jewelers, 
who have been reaching many new cus- 
tomers in this way for three years re- 
port excellent results. 

The front page specials are usually 
priced at about $1 and since as many as 
six gross of one article have been sold 
in one day from R. Harris & Co., it quite 


evidently brings the small gift customer 


into the store. 
The periodical is published individual- 
ly in 41 cities of the country. It gives 


the better class jeweler an opportunity 
both in the front page box and the av 
erage 500 line ad inside the paper to give 
a sale under a different name. The price 
grouping in the inside ad enabled one 
jeweler to sell four barrels of gold en- 
crusted glass ware in one day, much of 


tomers.—E. W. L 


Notic ¢ About Wrist IT ate hes 
ALLAS, TEX.—A 


printed in black 


“Notice” 
and red on 
; inches high is placed 
every watch that 
of Arthur 
Co., Dallas, Tex. The notice 
follows: 


“NOTICE—Wrist 


neatly 
a card 
3 inches wide by 214 


in the box 


goes out 


A. Everts 


reads as 


of the jewelry store 


watches, on  ac- 


count of their smaller size and harde? 
uSage recelved sually require setting 
every week by our chronometer or other 
large reliable timepiece. 

“For this Sal s reas nN lt 1S >) wally et c- 


essary to go to the ex pense of having 


wrist watches overhauled or re-oiled 


about every six months. 


“Three months’ free service is given 
with this watch except when injured by 
wearer. Please avail yourself of this sei 
vice. Arthur A. Everts Company, Main 
and Murphy Sts., Dallas.” 

’ 9 - 
Sends Out 12 Letters a Day 
ERE is one from a sma!] town jewel 
er in Maine. It might well be labele: 
“His Daily Dozen.” These D. D.’s have 


nothing to do with the morning exercise 
but have to do with getting or attempting 


PHILIP LLL LE LPLLE LLL LLL LOLOL PL LL LLL OL LOE 


Feature Valentine Gifts 
7 ALENTINE’S DAY is a real selling 
event and the retail ieweler, like pro- 
gressive merchants in other lines, should 
make the most of it. 

Many jewelers secure much desirable 
publicity by featuring timely inexpensive 
gifts for this occasion. An inexpensively 
printed folder might be distributed offer- 
ing low priced gifts to dispel the idea 
that your store carries only high priced 
merchandise. 

Today most jewelers find it necessary 
to bring the public into the stere by care- 
fully selected “specials.”” This is an ocea- 
sion. on which to feature moderately, 
priced diamond rings. A suggestion for 
a caption ior a Valentine booklet would 
be: “As a Valentine gift. give jewelry. 
the gift of love. 

PRE LLP LLL LLL LOL PLOL LL LLL LELO LL LOLL LLL? 
to interest a dozen new folks each day 
so that they will be valuabl 
Each day the trusty typewriter pro 
ceeds to write nice personal letters, on 
by one to a dozen whom this 
jeweler knows or has heard about. Some- 
times it is to a stranger, sometimes 

old customers who have strayed, but th 


patrons 


people 


2 letters go 


out each day regardless. 
MASS.—A city of 70,000 
which celebrated its 300th 
anniversary as a town last year, has 
parking troubles in common with many 
f her younger sister towns. One jeweler 
William E. Fitz, has solved the problem 
as far as his trade is concerned, by mak- 
ing arrangements with three local gar- 
ages, whereby his customers may park 
their cars all day at no cost. Customers 
simply drive their car into one of the 
evarages, then present the claim check to 


the store, which is stamped when a pur- 


UINCY, 


people, 


chase is made. 

A stamped claim check is the means 
f notifying the garage that the storage 
charged will be paid by the store. The 
regular price for all day parking is 
twenty-five cents, but Fitz gets a special 
price of ten cents. Once a week the ga- 
calls at the store for a settle- 


rage mar 
ment. 


Supplies New Magazines to 
Doctors 


_ know the old joke relative to an- 
cient vintage of the literature found 
in doctors’ offices. Well, here is one 
jeweler that is doing something about it 
When the magazines appear with a page 
advertisement, whether it be a watch, 
anything his store carries, he 
buys up a goodly number of copies, 
enough to supply all the doctors’ offices, 
slaps on a special sticker of his on the 


Sliver or 


cover and gets considerable good adver- 
ising. These stickers, which are red in 


color and about four by eight inches in 
size, read: “See page— There is some- 
thing of interest to you.” Then the cor- 
ners of the book are clipped so that the 
page may be easily found. Somewhere 
on the advertising page is another stick- 
er which reads, “These goods may be ob- 
tained from The Blank Jewelry Co.’ No 
objection has yet been uncovered by any 
professional man to having these books 
eft in his office. 
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To Increase Charge Accounts 
LEVELAND, OHIO—A form order 
was sent out to a selected list of 

well rated men whose trade was desired 
by a Midwest jeweler. The letter ran 
as follows: “We are very anxious to 
secure your business. The inclosed card 
is sent you for your convenience and will 
establish your credit for your need in 
jewelry. On presentation to anyone in 

our store you will be accepted as a 

charge account without any formality 

whatever or any questions asked. We 
are hopeful that this will prove to be 


a service which you can utilize to ad- 
vantage. Your business will be wel- 
come.” 

A small card numbered and _ hand- 
lettered giving the gist of the above 
letter was inclosed. 

Bnde 
Address Phone 
yews Phone 

) a 


i GIFTS PURCHASED 
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silve r 


tells the 


his customer a 


card jeweler what 


This 


lire ady possesses 


Sells Occasional “Specials” 


ROVIDENCE, R. I.—The clock de- 
partment of the J. A. Foster Co., is 


on the second floor. All kinds of mantle 
and wall clocks are displayed here. In 
order to get people in the habit of call- 
ing, a sale of alarm clocks was recently 
held. Several hundred people took the 
elevator to the clock department in two 
days, all with the ads. in their hands. 
Many new friends were made. Manager 
E. T. Arnold in chatting about the ad- 
visability of having a separate room for 
“A department of this sort 
is necessary as it takes considerable 
room to show properly. Then 
when customers are being shown clocks, 
there is nothing else in this room to 
distract their attention. These cold dark 
mornings it is rather hard to get up, so 
most everyone needs an alarm clock, 
hence the reason for the short sale. We 
are not a house that ever cuts prices, 
but an occasional special is necessary 
to maintain the proper turnover.” 


clocks, said r 


clocks 
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Offers Free Diamond Cleaning 
A small card, a fine example of print- 
ing art, is mailed to the active names 


on the books of a good jewelry store. 
This card is self-explanatory. Here it is. 





This card certifies that 
is a patron of the 
sets JEWELRY Co. 


and is entitled to free dta- 





mond cleaning service for 
the year 1930. 








Gave a Diamond Ring as a 
Worthy Prize 
ALLAS, TEX.—Linz gave a 
diamond ring as first prize on Armi- 
stice Day for the high school girl selling 
the most poppies for the American 
Legion’s disabled veterans’ fund. The 
ring was won by Miss Alma Lena Fuqua. 
Other prizes were awarded and the ring 
created much interest when it was dis- 
played in Linz’ show windows. 


3ros. 


* * * 

For More Institutional Copy 
A WELL known advertising authority 
studied the copy of this ad at my 
suggestion. His opinion is that if more 
institutional advertising of this nature 





was used, the retail jewelry business 
would be on a much higher plane. Here 
it is: 

“Principals’ Principles—Every time 


you leave a store with a comfortable in- 
ner sense of having procured a good 
money’s worth, plus an agreeable under- 
current of self-satisfaction due to un- 
usually pleasant conditions of purchase, 
you go home in an amiable state of mind 
and have a happy evening. 

“Thus, the personal philosophy of a 
merchant, as expressed in the business 
policy of its house, may color many odd 
moments for countless people. ‘This fact 
implies a clear moral responsibility te 
the public, of which only the greatest 
merchants are conscious or take account 
of; yet every merchant owes his busi- 
life to the good will of the people 
whose trade he No transaction 
in our store is until! you are 


thoroughly satisfied for keeps.” 


ness 
solicits, 


compl«te 


Features No Merchandise 
Outside of Jewelry 
ITTSBURGH, PA.—Helfer 


does not believe it good policy to use 
specialties outside of jewelry to stimu- 
late sales. Their experience is _ that 
more real customers whose trade is valu- 
able, are attracted to a store when a 
special is made on some non-advertised 
regular jewelry article, such as a ring. 


Bros. 
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More Effort When Business 
Is Dull 


ASHINGTON, D. C.—A Washing- 

ton jeweler uses this method. When 
business generally shows a tendency to 
be quiet it is then the windows are com- 
pletely changed twice a week, instead of 
the usual once a week. The newspaper 
advertising copy is more carefully 
studied, the direct mail letters and the 
illustrated folders are snapped up, and 
the whole store is carefully groomed. 
Contrast this method with the too often 
“Business is rotten, so let’s shoot a sale.” 





GEO. W. CHATTERTON 


Wants to know what kind of a 
Watch You would like to Own 


CASH 
PRIZES 


FIRST PRIZE......$20 
SECOND PRIZE ...$10 
FIVE PRIZES OF ..$3* 
FIVE PRIZES OF .. $2" 


The following tells you how to 
H | Wtn one of these Cash Prizes 


ler an America a Swiss mak 








V ara s 
ve Would the wan of 
ke at 
AMERICAN MADE | Some ofthe Best Known 
WATCHES SWISS WATCHES 


} 
| 
| 


HY To help you in your answers, you are invited to come in and see these 
different makes. Of course, you will not be asked to buy 


WCHATTERTON 


Modern Jewelers 





23 OWISCONSIN 








AVE. | 


customers 





This jeweler sought the 


view point 


Sends Cards from Diamond 
Centers 

ITTSBURGH, PA.—When Sam Sipe 

makes his annual trip to Europe, he 
makes it a point to send several postal 
cards to his good diamond customers. 
These cards are handwritten exactly as 
a friend would send. They carry about 
the same message, “Had a fine 
smooth passage on the Berengaria,” or 
“Saw some beautiful new mounting’ in 
Paris today” or “The new Antwerp cut- 
tings are beautiful this year” are some 
of the usual phrases. A recent window 
display which had moving Dutch wind 
mills as back grounds to the original 
diamond packages from Antwerp proved 
interesting to the passing throngs. 


too. 


i opeka Jeweler S Slogan 
“A CREDIT to Topeka,” is the way 
ve C. R. Matthews, a credit jeweler, 
of Topeka, Kan., advertises. 
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Purchases | Date |Number |Description 
- Elgin ‘Yarfeg| 12 | Tae, Ku 2522} 2K. hy [3% “Aol sK. "As | HR. Ss 
2 ii, | 
Fig. I——T his stock record shows the distribution of stock to the various stores 
Controlling Stock In Branch Stores 
(Continued from page 31) 
trated in Fig. 3, the stock number is 101, while the classi- caused by salespeople selling at lower than marked 


fication number is Wl. The full number is, therefore, 
“W1/101.” Every article of merchandise can be traced 
through its various phases of distribution by means of 
these numbers. 

The chart is a comprehensive record of the sales of 
the firm. From its figures it is easy to find at a glance 
the way any article is selling, and it is an invaluable aid 
in buying, aften preventing overstocking, the bane of 
many jewelry establishments. 

The system is practically a monthly inventory record. 
It shows the amount of stock in each of the three stores 
operated, and the particular items in each stock. It is 
an easy matter to check stock with the records to verify 


the records. It safeguards the jeweler from errors 


prices. 


‘J~ HE system keeps the jeweler informed constantly 
as to the transactions in each of his three stores. 
He knows which items are selling the fastest and those 
that are slow-moving. If one make of article does not sell 
in any of his three stores it is an indication that he 
should substitute another make in that particular store, 
because the one tried out is apparently unsuited to the 
locality of the store. 
It also keeps the jeweler posted on what he should buy 
in order to keep his stocks in each store complete. Sim- 
ple as it is it is practically a perfect system of stock con- 


trol and accounting. 


75,000 Engraving Plates on File 


By H. R. T. 


¢ HE stationery department in a jewelry store, which 
that point of eminence where the 
unquestionably what the store lays 


has reached 
public will accept 
down, must have points well worth the consideration of 
The Jaccard Jewelry Co., Kansas 
City, has that enviable reputation. It has taken many 
years of sincere effort to establish and maintain it. 
Back in 1888, when the Jaccard brothers came to Kansas 
City from St. Louis, stores were making a drive on one 
hundred engraved cards and plate for $1.50. At this 
time, one of the best copper-plate men in Kansas City 
offered to sell his business out to the Jaccards and enter 
their employ. The acceptance of this offer was the real 
start of the stationery department in this store. 

The foregoing is a bit of background which clarifies 
the words of Walter M. Jaccard, head of the firm: “A 
large measure of the success of our stationery depart- 


every good jeweler. 


ment is due to our appreciation of fine engraving and 
printing. Not only that, but on our insisting that it be 


done. 


Every engraver that has been in our employ has 


been of the very highest caliber. In our dealings with 
our clientele we have been just as particular, as we have 
always insisted that the people who took the orders be 
with the proper forms of sta- 


thoroughly conversant 


tionery.” 


7 he a direct result of this thoroughness, the rec- 
R ords will show that there are over 75,000 cus- 
Many of these, of course, have 
been discarded as Every change that takes 
place in this particular field is immediately reflected in 
it be some new mechanical method 


tomers’ plates on file. 
obsolete. 
Jaccard’s, whether 
or some new tint of paper. 

A large amount of extra business is picked up through 
suggesting various other items than those asked for. 
Very few people think to ask for extra envelopes or 
“Thank You” The knack of knowing of some par- 
ticular thing that will interest some particular customer 


cards. 


comes from long practice and close association with the 


trade. 
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For Dining Rooms in the Spanish or Mediterranean Style—The Granapo 


Silver that Harmonizes with One’s Dinine Room 
8 


Modern entertaining calls for the highest expression of art in all the accessories of the home. And _ there 
is growing a very definite consciousness of the needfor good taste in the selection of the pattern of one’s 
Silver—that the design should fit into the decorative scheme of one’s dining room. 

This new discrimination in the design of table Silver owes much of its impulse to the makers of TREAS 
URE Solid Silver, who have had the nice discernment to create lovely modern Sterling in the best accepted 
styles of modern decoration 

Whether your customer’s dining room is Early English, Early American, Late Colonial, or Spanish in feel 
ing, there is a TREASURE pattern that you can suggest with authority and which will blend in perfect 
harmony. 


Write for a copy of the folder, “Choose Your Sterling as You Would Choose a Home.” 


ROGERS, LUNT & BOWLEN CO. Silversmiths GREENFIELD, MASS. 


Member of the S Silversmiths Guild of America 


se. “Treasure Solid Silver - 


STERLING 925/1000 FINE 
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Jewelry Fads and Fancies 


Paris Suggests New Ideas for Feminine 


Consideration 
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ORTY-YEAR-OLD fashions are being re- 

vived in Paris dresses and jewelry. The 
clothes that women wore in 1880 have 
suddenly come into favor, and designers every- 
where are adopting the lines and the colors that 
_were in style in our grandmothers’ time. Full 
ruffied frills, worn low below the throat, and 
necklaces that hang an oddly shaped pendant 
from a slender chain, are among the last cen- 
tury fashions to be revived. Others on the list 
include flower-like earrings and jeweled combs. 

The old-fashioned pendant is a modern copy 
of a nineteenth century Dutch brooch—all dull 
gold and studded with emeralds in rough cut- 
tings. Like many of the newer pendants, it is 
fastened to its fine gold chain in an unconven- | | 
tional manner. The chain is passed through | | 
two slots at the back, rather than in a single | 
loop, so that the pendant is assured a flat posi- 
tion and does not turn and twist about with 
the movements of its wearer. 

If you have hazel eyes, wear cat’s eye jewelry—so 
runs the counsel of fashion-knowing Paris stylists. 
These jewels bring out the best colors of hazel eyes, 
jewelers say, and have a livening effect on almost all 














types of women. 

This new style in- 
terest in cat’s eyes 
is a part of the re- 
vival of little known 
jewels, or rather of 
jewels that were 
popular last cen- 
tury and have been 

™ abandoned in recent 
years. Paris jewel 





’ 


shops and windows 
! | now show a whole 
4 range of gems and 
ae precious stones that 
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Lat have probably 
| HK 1 never been seen by 
f | \ today’s debutantes, 
but that were plen- 
Bi tifully in evidence a 

couple of decades 


ee ; 5, 
OCF a he ago. 
( ) Ye) 
A \ OG 


> 
¢ HE vogue for 
o| cat’s eye in- 
cludes these stones 


Jewels that look 
like almonds 


PO 


x 


Cr 


in many colors, but 
especially the type 
that goes well with 
hazel eyes—a gray- 


COC 








Pavis follows 
1880 in 1eWe 

? - \ 
elry fashions \ 


ish green color with a 
gleam of light through 
the center. They are often 
set with other stones— 
diamonds, pearls, etc. 


Earrings set with cat’s eyes 


¢ HE pair of cat’s eyes 

earrings recently seen 

were designed by a well-known Place Vendome jeweler 

and have little touches of turquoise and jade in the 

pendants, to bring out the tones of blue and green in 
the suspended jewels. 

Jewels that look like almonds are the newest Paris 


craze. Fashionable 





women are wearing 
them strung to- | 

gether in necklaces — 
and bracelets and 

are setting them in 

brooches and rings. * rn 
The smartest topaz 

almonds are espe- Y 
cially light in color, = 
and approach the satel 





actual color and ! | 
shape of almonds. 

There is a certain ry | od 
chic attached to 


\ 


those stones that - | 
are crystal clear, | gd 
almost white. Most ) ae. 


of them are worn 

with dresses of 

white, and are com- _ 

bined with crystal a 

or other stones. The bright red has ap- 

topaz necklace just proval of Paris 

introduced in Paris 

is the joint creation of a_ well-known 

jeweler and a French dressmaker. It is a 

waist-length chain made almost entirely of 
(Continued on page 90) 
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Crystalline forms of Zircon 


A word about Zircon 


/\ gem of many colors and pronounced characteristics 


By GILBERT HART 


IRCON as a name may be derived from “jar- 

gon,’ meaning worthless, but zircon gems are to- 

day in greater demand than ever before. The 
present mode is especially for the clear brilliant blue 
variety, which owes its color to artificial treatment of 
smoky brown stones. Zircon gems are known from be- 
fore the Christian era, and were included by Pliny and 
Theophrastus under general names, grouping by color 
only. It has been suggested that the yellow “ligure” of 
Aaron’s breastplate may have been zircon; its true 
identity is lost. Agricola knew zircon gems as jacinth, 
a term which is even now applied by jewelers to red 
varieties of the mineral. Knowledge of Ceylon gem mines 
brought to Europe “jargon,” the least desirable of all 
constituents of these gem gravels, whose name was 
slightly altered to zircon by the 18th Century mineralo- 
gists. 

This gem mineral is usually found in square prismatic 
crystals with pyramidal terminations. So common is this 
shape that among crystallographers ‘‘zirconoid” denotes 
such forms in whatever species they may occur. Other 
faces of tetragonal symmetry are occasionally present, 
but usually are subordinate to the prism and pyramids of 
the zirconoid. 

In color zircon ranges through the spectrum from deep 
red to sky blue. Colorless stones rival the diamond in 
brilliancy and fire, and may even be mistaken for it. 
Distinction is made by the lower refractive index of 
zircon, 1.93 to 1.98, and the doubly refracting character 
which is wholly absent in diamond. Brilliant cutting 
shows the colorless gems to best advantage, while colored 
zircons may be step-cut or otherwise facetted. They are 
seldom deep enough in color to necessitate cabochon 
cutting. 

Zircon is between quartz and topaz in hardness. It is 
less brittle than the beryl gems, and lacks the cleavage 
of topaz, so that it is rather durable as a ring stone. In 
specific gravity it is variable; most gem zircon has S.G. 
1.69, the heaviest of all gems, but there appears to be a 
variety with S.G. 4.07, which differs slightly in other 





properties from the usual zircon. Its colors are usually 
blue, green or brown, and often too cloudy for gem use. 
Zircon is notable as a doubly refracting mineral with 
very weak dichroism. This feature, coupled with high 
refraction, is distinctive. Chemically it is inert, being 
insoluble in ordinary acids, and therefore is often found 
in stream and beach gravels. It is the chief mineral car- 
rying the rare metal zirconium, and when massive is 
mined as an ore. 


YACINTH and its alternate jacinth are applied by 

jewelers to red-orange and red zircons. These 
names have also been used for other red stones and in 
the 18th Century for yellow gems. The aurora-red is 
now the preferred color for typical hyacinth. Starlite 
was proposed in 1927’ for a brilliant blue zircon from 
Siam and Ceylon. Apparently it is a brown stone, de- 
colorized by treatment which yields a permanent “elec- 
tric blue” gem of great beauty. Recently this stone has 
been the only well-selling zircon, and it is generally sold 
under the scientific name of the mineral, which is really 
a new term of the jeweler. Colorless zircons have either 
masqueraded as true diamonds or been known as Matura 
diamonds from a locality in Ceylon. 

Zircon is a rather common mineral in igneous rocks, 
being often present in granites but usually only in micro- 
scopic grains. It becomes of valuable size only in the 
pegmatite dikes found in the border region of large gran- 
ite masses. The most famous American locality is in such 
a deposit in North Carolina. Some of the Maine pegma- 
tites have yielded good stones. Canada, the Rockies, 
Norway, Central Europe and Australia have also fur- 
nished zircons of gem value. But the pre-eminent local- 
ity is Ceylon, where tropical weathering has liberated 
great quantities of pegmatite minerals and sorted and 
concentrated the gems in the famous gravel deposits. It 
is from these placers that most of the gem zircon orig- 
inates. 

*Originally written for the Gem Department of Rocks and 


Minerals, which Mr Hart conducts 
1 By Dr. Geo. F. Kunz, the gem expert 
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One of the largest stocks 
of individual pearls in 
the world. An excellent 
selection For matching. 


Y 


MAYERS, OSTERWALD & MUHLFELD, Inc. 


Importers of Fearls 
and 


Precious Stones 


527 Fifth Avenue 
New York 






























































SYLVESTER MAYERS, presivenr 
ROLLAND G. MONROE , vce-Presivenr 
ALBERT 0.OSTERWALD, rerasurer 
EDWARD H.MUHLFELD, secretary 


Telephone Vanderbilt 0 One Hundred 

Cable Address- Necklace New York 
Chicago OF fice 

55 East Washington Street 
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Jewelers 24 Karat Club Elects 


Officers and Directors for 1930 Chosen at Annual Meeting 
Held December 27 


The annual meeting of the Jewelers 
24 Karat Club is always a jolly affair 
and the working of the “steam roller” 
which will give points to any ordinary 
political “machine,” is the subject for 
good natured raillery and chaff on the 
part of the members. The meeting this 
year which was held at the room of the 
club, 15 Maiden Lane, Friday afternoon, 





WARD, REELECTED 
SECRETARY 


WILLIAM J. 


was no exception. The “steam rolier” 
was in fine working order and business 
was transacted with promptitude and 
dispatch. 

The officers for the coming year who 
were all elected unanimously consist of: 
President, DeWitt A. Davidson; vice 
president, Charles W. Sommer; secre- 
tary, William J. Ward and treasurer, 
Lee Reichman. The secretary and 
treasurer were reelected and Mr. David- 
son, who served as vice-president in the 
past year, was elevated to the position 
of presiding officer. 

The meeting was called to 
promptly at 3 o’clock by the 
president, P. J. Coffey, after a short 
session of the Board of Directors. The 
room was filled and from the opening 
of the session until the adjournment, 
the members held a good-natured, get- 
together and social reunion. Among the 
reports submitted was one by Harry 
Larter on behalf of the banquet com- 
mittee which explained the last minute 
details of the banquet to be held at the 
Plaza Hotel, Jan. 25, and another very 
brief one by himself as chairman of the 
Board of Directors. No formal report 
was submitted by the secretary but the 
treasurer’s report by Lee Reichman was 
a most elaborate one and went into the 


order 
retiring 


finances of the club in detail and showed 
the organization to be in a very healthy 
financial condition. 


His report and that 





DAVIDSON, PRESIDENT- 


ELECT 


DEWITT A 





CHARLES W. SOMMER, VICE-PRESI- 
DENT-ELECT 


of President Coffey that followed were 
spread on the records of the 
club. President Coffey’s remarks were 
brief but were very well received. He 
said in part: 


ordered 


REPORT OF PRESIDENT COFFEY 


“The 12 months since our last an- 
nual meeting has been marked by 
continued success for the 24 Karat 
Club. 


45 


“Our thanks are due to the board 
of directors and the chairmen of the 
various committees for their untir- 
ing zeal and conscientious effort in 
behalf of the welfare of our club. 

“Our three annual affairs, namely 
the banquet, the beefsteak dinner 
and the outing, were all conducted 
in the usual 24 Karat way and were 
most enjoyable. ‘Too much credit 
could hardly be given the chairmen 
and the committees who served with 
them on these functions, and at this 
time I want to personally thank G. 
H. Niemeyer, chairman of the ban- 
quet committee; F. A. Croselmire, 
chairman of our beefsteak dinner 





REELECTED 
TREASURER 


LEE REICHMAN, 


committee, and D. A. Davidson, 
chairman of the outing committee, 
and through them the members of 
their committees. 

“Our appreciation is also due the 
chairman of our board of directors, 
H. CC. Larter; our secretary, 
W. J. Ward, and our treasurer, 
Lee Reichman, who gave so freely 
of their time and effort for the wel- 
fare of the 24 Karat Club. 

“During the year six of our mem- 


bers passed away and three re- 
signed. 

“Before retiring from office I 
wish to extend my sincere thanks 


and appreciation to the officers and 
members of the 24 Karat Club for 
their support and cooperation. 

“The fact that I have been per- 
mitted to serve the club in my 
limited way will always be cherished 
as one of my most pleasant affilia- 
tions.” 

In the routine business transacted, 
Secretary Ward reported a resignation 
by Irving Heidell which was accepted 
and this with another resignation and 
the death of Jules Franklin created three 
vacancies. To fill these the following 
recommended by the directors from the 

(Continued on page 90) 
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Perpetuating a policy 
established more than 
a HALF CENTURY ago 


N 1874 the house of 
S. L. Van Wezel was founded. 
From its inception over a 
half. century ago—to the 
present day—this house has 
never deviated from its 
policy of cutting diamonds for 


the VVHOLESALE trade ONLY. 


We have no traveling 
representatives. 


We are not affiliated (directly or 
indirectly) with any other 
firm or individual. 


Ss. b. VAN WEZEL 


DIAMOND CUTTERS 
for the WHOLESALE Trade Only 


| OFFICE andFACTORY 
1650 Broadway, New York 


Sole Partners 
LEWIS VAN WEZEL _. JUSTUS GRUN 
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Tariff Classifications Fixed by 


the 
have 


Protests of 
New York, 


Artistic Novelty Co., 
just been sustained by 


the United States Customs Court in a 
decision reducing the tariff rate on im- 


ported marcasites. These stones were 
subjected to duty by the customs ap- 
praising officers at the rate of 40 per 
cent, ad valorem, under Par. 399, Tariff 
Act of 1922, as manufactures of metal. 
Chief Justice Fischer writes the Court’s 
findings, fixing duty at only 20 per cent, 
ad valorem, under Par. 1429, Act of 
1922. Other importers whose protests 
are sustained by this decision include 
the Steinman Co., Inc., and J. E. Ber- 
nard & Co. 


WATCH CASES 

In another ruling by the United States 
Customs Court, sitting at New York, 
the tariff rate is lowered on watch 
cases, imported by the S. H. Pomerance 


Co., Inc., New York. The watch cases, 
the subject of the controversy, were 


taxed by the collector at the rate of 80 
per cent, ad valorem, under Par. 142 
Tariff Act of 1922. Judge Sullivan 
writes the court’s opinion in this issue, 
fixing duty at 45 per cent, ad valorem, 
under Par. 367, Act of 1922. 


CLASPS, ETc. 


clasps, etc., were involved 
which the Customs Court 
in favor of protests of 
the Royal Bead Novelty Co., Inc., Bon- 
wit Teller & Co., and Kantor & Mon- 
tague, of New York, and Albert Kessler 
& Co., of San Francisco. All of this 
merchandise was taxed by the collector 
at 75 or 80 per cent, ad valorem, under 
Par. 1428, Tariff Act of 1922. The 
court finds that certain clasps, composed 
of silver, and certain spring rings, com- 


Imported 
in an issue 
has determined, 
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Federal Customs Court—Rulings Cover Marcasites, W atch Cases, 


Beads, Clasps, Etc. 
posed of platinum, not plated, should 


have been assessed at only 55 per cent, 
ad valorem, under Par. 348, Act of 1922. 
Merchandise described as beads, tem- 
porarily strung, not beads of ivory nor 
in imitation of pearl beads, nor beads 





in imitation of precious or semiprecious 
stones, should have been taxed at 35 per 
cent, ad valorem, under Par. 1403, Act of 
1922. As to certain other pear] beads, 
temporarily strung, duty is fixed by the 
court at 60 per cent, under Par. 1403. 

The same decision covers table light- 
ers, composed of metal, returned for 
duty by the customs appraising officers, 
at 80 per cent, under Par. 1428. The 
court concludes that duty should have 
been exacted at only 60 per cent, under 
Par. 1454, Act of 1922. 

Certain imported match boxes, com- 
posed of metal plated, are held dutiable 
at 60 per cent, under Par. Act of 
1922, rather than at 80 per cuit under 
Par. 1428. 

IMITATION SOLID 


PEARLS 


Imitation solid pearls, not pierced, 
taxed by the Government at 60 per cent, 
under Par. 1429, Act of 1922, is held by 
the United States Customs Court, in a 
decision sustaining a protest of the 
Landesberg Importing Co., New York, to 
be dutiable at 55 per cent, under the 
eke in Par. 218, Tariff Act of 1922, 
for decorated glass. 

Dress buttons, composed of glass, 
colored black to imitate jet, are held by 
the Customs Court to be dutiable at 45 
per cent, under Par. 1411, Act of 1922, 
rather than at 60 per cent, under Par. 
1429. Judge Sullivan writes the opinion, 
which sustains a protest of Rothschild 
Bros. & Co., New York. 





BEADS, ETC. 
Various items were involved in a case 
presented to the Customs Court by the 


F. & B. Lewenthal Co. Some of this 
merchandise was assessed at 60 per cent, 
as beaded article, under Par. 1403, and 
some at 80 per cent, as jewelry, under 
Par. 1428, Act of 1922. As to some of 
the items involved, duty is fixed by the 
court as follows: glass beads, tem- 
porarily strung without clasps, the ends 
being loosely tied with a slip-knot, 45 
per cent, under Par. 1403; colored and 
erystal glass pendants, faceted, not 


wrapped in papers, 
and without metal attachments, 20 per 
cent, under Par. 1429; Metal sraps or 
clasps for necklaces, 55 per cent, under 
Par. 348. With respect to “finished neck- 
laces and chokers composed of imita- 
tion pearl beads,” the collector’s assess- 
ment at 80 per cent, as jewelry, under 
Par. 1428, is affirmed. 

Merchandise, the subject of a decision 
favoring a protest of D. Smilo & 
New York, consisted, according to the 
record in the case, of glass tem- 


strung, but loosely 


Sons, 


beads, 


porarily strung, described as having 
been “brought over on thin thread.” 
After importation, it was testified by 


the importers, these beads are restrung 
and clasped. On cross-examination, the 
witness for the importers testified that 
none of these strings of beads are de- 
livered to customers in the condition as 


imported; that “we import them in the 
raw.” 
The court, on this statement of facts, 


reverses the collectcr’s assessments of 
duty at 60 per cent and 80 per cent, and 
fixes duty at 45 per cent, under Par. 
1403. 


(Continued on page 90) 
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Chamber of Commerce of United 


States to Urge Flexible Tariff 
Provisions 


WASHINGTON, D. C., Dec. 30.—The 
Chamber of Commerce of the United 
States, in accordance with a referendum 
vote of its membership will urge the 
adoption of the principle of flexibility in 
tariff administration when the tariff bill, 
now before the Senate, reaches the con- 
ference committee. 

“While the outlook 
of the measure is uncertain,’ says a 
statement from National Chamber, 
‘it now seems probable that the Senate 
will reach a final vote late in January 
or about the middle of February. 

“As passed by the House,” continues 
the statement, “the bill retains virtually 
the flexibility now in 
but the Senate provision nullifies this by 
transferring from the President to Con- 
gress authority to modify rates as cir- 
cumstances may require within’ the 
limitations of the rule laid down in the 
bill. This, it is held, would defeat the 
purpose of the flexibility principle and 
the Chamber will accordingly urge that 
the provision in the House bill or some- 
thing similar be retained in the measure 


for the enactment 


the 


provisions force 


mnsideration.” 


now under ce 





Business Organizations Report Trade 
at Normal Levels 


teports 
Commerce 
more than 
and other 


WASHINGTON, D. C., Dee. 30. 
Chamber of 
from 


received by the 
of the United 
100 chambers of commerce 
local commercial organizations indicate 
well sustained activity in business. Ap- 
proximately 90 cent of the replies 
state that the general condi- 
tions, at the time the reports were made, 
were at norma! levels. 

Widespread efforts to maintain cco- 
nomic activity at normal levels by cen- 
tering attention upon construction, 
repair and improvement and the provid- 
ing of living facilities rather than upon 
commodity production are reflected in 


states 


per 
business 
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lines 
the 


here 


many 


from many 
sections of 


received 
and 


reports 
of industry 
country. 

It is reported that various industries 
are attempting in their own fields to 
carry into effect President Hoover’s 
suggestion by cooperative measures for 
the improvement of both production and 
distribution. 





President Highly Pleased with Re- 
ports of Christmas Business 


WASHINGTON, D. C., Dec. 29.—Presi- 
dent Hoover is highly pleased with re- 
ports from the Department of Commerce 
that retail business during the Christ- 
mas shopping season, instead of falling 
off as had been expected in some quar- 
ters, equalled that of last year, he stated 
at a recent press conference. 

Preliminary reports show that there 
difference in the volume in 
with a falling off in 


some 
localities, 


was 
various 


some sections, but increased buying in 
others, striking a net about equal to 
last year. 


In view of the stock market crash in 
November, these reports are considered 
most encouraging as_ reflecting a 
stability in the purchasing power of the 
consumer, which some mercantile circles 
feared would not be shown. It had been 
estimated in some quarters that on 
count of the stock market situation that 
there would be a marked decline in the 
purchase of Christmas presents which 
are classed by experts as “luxuries.” 
Some estimates placed this prospective 
falling off as high as 15 per cent but it 
did not materialize. 

The Christmas reports received here 
are taken as most practical evidence that 
there is no fear of a general economic 
and business depression, such as _ fol- 
lowed crashes of the stock market. 


ac- 








The Bureau of Foreign and Domestic 
Commerce, Washington, D. C., reports 
that a firm at Kirkintilloch, Scotland, 
is in the market for clocks and watches. 
This inquiry has been given File No. 
12906. 





Senate May Complete Work on 
Tariff Bill by February 15 


WASHINGTON, D. C., Dec. 30.—Presi- 
dent Hoover was told a few days ago by 


Senator Reed Smoot of Utah, chairman 
of the Finance Committee, that he sees 
no reason why the Senate should not 


complete its work on the tariff bill by 
Feb. 15 and send it to conference. He 
made no mention, it is reported, as 
to how long he thought it would remain 
in conference. 

When told of the conference, Senator 
Borah, of Idaho, stated that he did not 
see any reason why this should not be 
accomplished, especially in view of the 
fact that an agreement has been reached 
to take up the tariff immediately after 
the Christmas recess on Jan. 6 and keep 
it continually before the Senate. 

“T see no reason,” said Senator Borah, 
“why the bill shouldn’t pass the Senate 
before that date. There will not be 
many amendments offered from the floor, 
and I feel sure that there will be no 
extended debate on the sugar schedule.” 

On the other hand, other members of 
the Senate are not as optimistic about 


the bill as Mr. Smoot and Mr. Borah. 
Many of them believe that the sugar 


schedule is going to cause a very long 
debate which will materially hold up 
quick action on the bill. 





Year 1929 a Record Breaker 
in Foreign Trade 
WASHINGTON, D. C., Dec. 30.—“The 
year 1929 was a record breaker in our 


foreign trade,” according to William L. 


Cooper, director of the Bureau of For- 


eign and Domestic Commerce, Depart- 
ment of Commerce. 

“Both exports and imports,” he con- 
tinued, “showed an increase over the 


preceding year, and reached totals which, 
when adjustment is made for changes 
in the buying power of money, decidedly 


surpass any attained even during the 
war and the immediate post war boom. 
“This gratifying result was not 








THE JEWELERS’ CIRCULAR 


January 2, 1930 












| 
-EICHBERG & CO. 














Established 1860 





Cutters and Importers of 


DIAMONDS 





OFFICE: 






















CUTTING WORKS: s 

155-157 Summit Street 511 Fifth Avenue 
NEWARK,N. J. NEW YORK 
Him. S. Hedges & Co. 
IMPORTERS OF 

FRANK JEANNE, President 20 West 47th Street 
c. L. BLEECKER, Vice-President 
iaak ar GMa, Penner NEW YORK NOONPORATED ‘rt 




















- 





ESTABLISHED 1888 


Jacobson Brothers 


CUTTERS OF 


“PROPERLY MADE” DIAMONDS 

















CUTTING WORKS: 551 Fifth Avenue 
155-157 Summit Street 


Newark, N. J. NEW YORK 






































_ 














~ eeeree 






January 2, 1930 








A PEARL ‘AND DIAMOND ORNAMENT 
Designed by A. Grebel and Illustrated in 
La Perle. 


brought about by any temporary causes. 
It makes the continuance of a move- 
ment practically unbroken since 1921 
and 1922. This movement reflects the 
steadily growing efficiency of American 
industry in production and of American 
merchants in pushing sales.” 








Banquet and Exhibit 


Chicago Jewelers’ Association Plans to Hold 
Historical Time Exhibit in Conjunction 
with 52nd Annual Affair 


CHICAGO, Dec. 28.—The Chicago Jewel- 
ers’ Association will hold its 52nd an- 
nual banquet at the Palmer House on 
the evening of Jan. 16. An elaborate 
pageant and many unusual tableaux 
showing the progress of time will be 
staged in the grand ballroom, in addi- 
tion to which a historical time exhibit 
will be held in the Red Lacquer Room. 
The evening’s entire activities will be 
broadcast over station WJJD. 

The exhibit will be open to members 
of the trade and their guests and ad- 
mission will be by special invitation. 
The display will be ready for inspection 
at 10 o’clock on the morning of Jan. 16, 
and will remain open during the day 
and evening. 

Collections from every section of the 
world depicting the earliest and every 
known method of measuring time from 
4000 B. C. down to the present day will 
be represented in the exhibit. There 
will also be a sound movie taken of the 
historical time exhibit, the details of 
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which will be given by a_horological 
expert. This movie will be shown all 
over the United States. e 

The committee handling this show re- 
ports that representative watch and 
clock manufacturers and many _ horo- 
logical collectors are lending their most 
interesting exhibits in the development 
of the organization’s portrayal of the 
progress in the history of timekeeping 
Individuals who own antique and price- 
less watches and clocks are being invited 
to display them. They should communi- 
cate with A. B. Coffman, director of 
the Historical Time Exhibit, 35 E. 
Wacker Drive, Chicago, who has handled 
the shows for the wholesale jewelers of 
Chicago during the last four years. 

The committee of the Chicago Jew- 
elers’ Association in charge of the ban- 
quet and exhibit consists of H. Pau! 
Juergens, chairman; Al. Ellbogen, A. C. 
Becken, Jr., F. A. Moran, Harry Radix, 
ex-officio and Louis Goldman. 

It is expected by the committee that 
this will be one of the most interesting 
exhibits ever held. 








Defends Use of ** Nickel Silver” 


New York Concern Answers Complaint of 
Federal Trade Commission Involving 
This Term 


WASHINGTON, D. C., Dec. 30.—Brill, 
Bergenfeld & Brill, New York attorneys. 
have filed a reply to the formal com- 
plaint of the Federal Trade Commissio. 
against the National Silver Co., Samuel 
E. Bernstein, Inc., and Samuel E. Bern- 
stein, individually and as president of 
the National Silver Co. and of Samuel 
E. Berstein, Inc. The address of the 
firm is given by the Commission as 
61 W. 23rd St., New York city. 

Among other things the Commission’s 
complaint dealt with the use of the 
words “nickel silver” and “German 
silver.” Most of the allegations of the 
Commission are denied in the answer. 

In its reply the National Silver Co. 
admits certain facts set forth by the 
Commission in one of its allegations 
“with the exception that it denies that 
it is in competition with other indivi- 
duals, partnerships, and corporations in 
the sale and transportation of like 
articles of merchandise in commerce be- 
tween and among the various States of 
the United States.” 

Denial is also made of another of the 
allegations of the Commission “with the 
exception that the respondent admits 


CIRCULAR 











DIAMONDS AND PEARLS ARE ALSO 
USED IN COMBINATION IN THIS ORNA- 
MENT 


Designed by A. Grebel and Illustrated in 


La Pe rle 


that it is advertising and offering for 
sale and selling a white metal tableware 
as ‘nickel silver’ which tableware in faci 
contains no silver.” 

Another of the allegations of the 
Commission is denied “and in reply 
thereto respondent states that the term 
‘nickel silver’ is the designated and given 
name of articles it sells and offers for 
sale and that such name has been in 
use for upwards of a century. That all 
the writers of the American and the 
English dictionaries define ‘nickel silver’ 

1 ‘German silver’ which terms are 
used interchangeably, as the _ article 
which the respondent is selling and offer- 
ing for sale and that the buying public 
so recognizes it. That it is so recognized 
in all foreign countries, in fact, the 
world over. Articles known as ‘nickel 
silver’ have been and are made of the 
same composition that the articles that 
the respondent is selling are made of. 
That the people of this nation and all 
other nations know the composition of the 
articles described ‘as ‘nickel silver’ and 
that therefore there is no deception and 
can be no deception.” 

The company further denies other al- 
legations “of the complaint and states 
that its acts and practices do not prej- 
udice the public or prejudice the acts 
of respondent’s competitors; that they 
do not constitute unfair methods of com- 
petition within the intent and meaning 
of Section 5 of an Act of Congress en- 
titled ‘An Act to Create a Federal Trade 
Commission, to define its powers and 
duties, and for other purposes’ approved 
Sept. 26, 1914,” 
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Jewelry Exports During October 


WASHINGTON, D. C., Dec. 26.—October 
exports of domestic jewelry to various 
countries were more than up to the 
average, the total for the month being 
given in the table prepared by the Bu- 
reau of Foreign and Domestic Commerce 
as $185,973. Canada, of course, was our 
largest customer taking shipments of 
$126,578, with Brazil standing next with 
shipments of $12,586. The full list of 
countries and the amounts shipped to 
each is given by the Department as 
follows: 


Country Shipment 
C1 a eer eee eer $124 
MUNIN 2iasis oa aG aide aw aie 6.0" 59 
ee NE Se re eee eae 586 
RO ee eee 1,542 
EM in gs Rigor aids aise eis 373 
ee oe ee 35 
RI 5 SO 8 eis Siwia-a Salada waleys 122 
NNN I 9 oo, Slog hence ec usateienesions 150 
SERS re rr ee 56 
Co ere 92 
Wnwea Hingdom ....066.is.00% 3,669 
RS 5. caplsie cand so eo waa 126,578 
RPMEINTENNONY Vc 6.c0'so bs Wide a wee 395 
MINI, 5505p 2s Saris ang! sate wile ig SLSR 140 
PURER. 5. cvbi aeons aes ose ae 433 
SPER Pas. aida le oo Sess ase Ge 927 
aS ere ree ae eee 1,833 
I aS. aiid 3.4 ale eae a ees 3,582 
Newfoundland & Labrador .... 234 
DEMRWONION,. 65% a5.6e0as ha cee wees 38 
Co re 294 
Woner EB; WW. Inales ......2..066. 85 
REE SR Si6 44500 88 6 HRS we 2,079 
DOM; WODUDUEC sisccactede ness 552 
POGUe WN EROS 66 065.5.6055 See 536 
ME SEN OE soos aoe osesdanaa 43 
Wir TRIOROS: «. 556 ioss ccedss 80 
MIMO ie Sin:s 60 S000 kes 6 1,979 
SURED a a ibis Sieg OOK SS oie 12,586 
MM regattas Sik Grd wcouevacacbsale di 1,751 
[ER 5. Pi sia oss oboe ea ew es 3,834 
DS sc ccaawes sh ws kaaw us 342 
MN Oi tack gig otoueia isis aise ote ed 663 
MINN = 8 52, wa Peis wiew aie ot 265 
WIENGES Foi 4 cua Weds dee aires 744 
MERI irs 4/0 ot sia ous see 5,816 
EY S554 0 is sla Fb 5s Sees 3,360 
Lo A Seg ore ee ee ee 624 
RI i tioid Saat ered. di dai yea so 1,008 
is A | tt, 35 
Other Neth. 1. Ind. .......0.: 501 
AS Aer ee acon area 40 
| a Ae ee ee Ce ean ee 73 
Priupoine Islands ..........0%. 1,833 
Ee Pee eee 2,493 
NNN SS 5: cnciaian are ase a.wre ra 1,109 
Ne NINE oo, Sc cove dopa. austin 121 


fe Se 25 
Union of South Africa........ 1,850 
PEERED OST Tae aici eke a 175 
PMN areicie cic sieie as mittetive stan ae 109 

OGRE cbiws daikied es sciass-ccs DROS 








Retires From Business 





Charles Siegman Quits After Serving for 
51 Years with the Gorham Co., 


New York 


A connection which had lasted for 
more than half a century was severed 
this week when Charles Siegman, man- 





CHARLES SIEGMAN, WHO IS RETIRING 
FROM BUSINESS 


ager of the Maiden Lane store of the 
Gorham Co., New York, retired on Jan. 
1. Mr. Siegman had been in the com- 
pany’s employ for over 51 years and will 
be pensioned by his employers. 

After attending the public schools of 
New York, his birthplace, Mr. Siegman 
immediately entered the Gorham. com- 
pany’s employ when he was 13 years 
old, serving as errand boy and bank 
messenger at their establishment at 37 
Union Square. Later he became an 
entry clerk in the Gorham store at 
Broadway and 9th St., and in 1886 he 
was made assistant manager of the 
Maiden Lane store, staying there until 
1905 when he became manager of the 
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Gorham factory in New York. In 1922 
he managed the Wm. B. Kerr Co. 
division at Newark, N. J., and in 1924 
he returned to New York as manager of 
the Maiden Lane store, which post he 
had held ever since. 

A year ago Mr. Siegman was tendered 
a testimonial dinner by his associates to 
mark the completion of a half century of 
his business life. He plans now to re- 
tire to the peace of his home in Bayonne, 
N. J., where he resides with his wife and 
daughter. His place at the Gorham 
store will be taken by V. V. Baurhyte, 
who comes from Providence where he 
was in the sales development division. 








A New Moldavite Locality 


OLDAVITE is the name given to a 

problematical greenish to bluish 
glass found principally in Bohemia. Its 
origin is wholly unknown and suggestions 
have been made correlating it with 
meteorites, lavas, and even pre-historic 
glass factories. The most reasonable 
explanation seems to be that it is of 
meteoric origin. 

W. W. Ward of Center, Ala., has 
called attention to a glass which is 
in physical properties very similar to 
moldavite. In the mass it is a dark 
green or blue; when cut out in cabochon 
gems it is usually a very attractive 
bright blue. Mr. Ward has had several 
stones cut and mounted in gold. The 
locality is a small area in the Coose 


Valley near Center, where an _ oval- 
shaped district is scattered with the 
stone. Associated with the glass are 


typical meteoric irons, showing the casts 
of enstatitic chondrules and characteris- 
tic etching figures. To the best of our 
knowledge the glass can be called 
moldavite, and as such classed with 
many other materials as a semi-precious 
stone. No commercial use has_ been 
made of moldavite except the few stones 
Mr. Ward has had cut for himself. 
—Rocks and Minerals 








Market Prices for Silver Bars 


The following are the quotations for 


silver bars in London and New York 
as reported for the past week: 
Selling Price 
London U.S. Gov't New York 
Date Official Assay Bars Official 
Dec. 24.... 313% 49% 47% 

“« 25....Holiday Holiday Holiday 
26....Holiday 49% 47% 
Bliscsce BE 49% 47% 
28.... 21% 4914 46% 
| ee 214% 48% 46% 
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To Pay in Full 


Sam Sperber, Chicago, Will Return Cred- 
itors 100 Cents on the Dollar 
Creditors of Sam Sperber, Chicago 


jeweler, will receive 100 cents on the 
dollar instead of the settlement of 77 
per cent which was originally offered 
and accepted, it was announced at the 
re of Goldman & Frier, 15 Maiden 

Lane, New York, this week. 

Early in October Mr. Sperber suffered 
a loss of $30,000 in merchandise which, 
it is believed, was taken by a _ sneak- 
thief. Shortly after a creditors meeting 
was called, and it was ascertained that 
liabilities amounted to about $40,000 and 
assets had a book value of $37,000. 
A ereditor’s committee consisting of 
William Lewy of William Lewy & Co., 
of New York, I. Leichtman of Chicago, 
and Louis Goldman, of Goldman, Alls- 
house & Healy, was appointed to pro- 
tect the interest of the creditors. There- 
after the 77 per cent offering was made, 
and to secure the settlement a corpora- 
tion was formed and all the capital stock 
given to the committee of creditors to- 
gether with certain real estate which 
was held jointly in the names of Sperber 
and his wife. The last note was pay- 
able on July 1, 1931. 

Mr. Sperber came to New York on 
Monday to confer with Joseph Frier and 
made arrangements during his stay 
in this city to anticipate the payment of 
all settlement notes and pay creditors 
100 cents on the dollar at this time. 








Watch Statistics 


Figures Showing Exports and Imports of 
Watches and Parts During October 


WASHINGTON, D. C., Dec. 30.—The 
Department of Commerce has just re- 
leased figures showing that Switzerland 
still leads all other countries in the im- 
portation of watches and parts. During 
the month of October, 1929, the month 
for which these latest statistics were 
compiled, the total imports of watches, 
movements, dials and parts .of watches 
and jewels amounted to $1,707,003. The 
exports of watches with and without 
jewels and parts, thereof, for the same 
period were valued at $134,647. 

Switzerland sent out watches and 
watch movements worth $1,338,574, 
cases, dials and parts of watches valued 
at $234,890, and jewels for clocks, etc., 
totaling $83,862. France ranked second 
to Switzerland in the shipments of mer- 
chandise in all the above classes, with 
totals of $14,240, $17,518 and $6,036 
respectively. 

The United Kingdom was our best cus- 
tomer in October for watches without 
jewels, receiving in that month 63,300 
timepieces worth $31,736. The largest 


number of watches with jewels was 
sent to the Philippine Islands, 1103, 
valued at $9,340. Canada led in the 


amount of parts of watches taken, ship- 
ments received being valued at $59,117. 
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The value of imports and exports of 
watches and parts in October are as 
follows: 

OF WATCHES, MOVEMENTS, 
BY COUNTRIES 


IMPORTS 
PARTS, ETC., 





Jewels 
Cases, for 
Watches Dials Watches, 
and and Clocks, 
Watch Parts of Meters, 
Move- Watches or Com- 
Countries ments n.e.s. passes 
Austria $4 i Peete 
France 14,240 17,518 $6,036 
Germany 3,663 205 830s tj ea ae 
| a ee ee 2,123 
Switz’rland 1,338,574 234,890 83,862 
United 
Kingdom 6 39 1,810 
Total $1,356,487 $256,685 $93,831 
DOMESTIC EXPORTS OF WATCHES AND 
PARTS BY COUNTRIES 
With- Parts 
out With of 
Countries Jewels Jewels W’ches 
Azores and Madeira 
eS eee $21 an 
POOR 2a cctsces 20 (éGacs sees 
>  cecninet ans 654 Ie wewas 
ee POR ae ne ee ae $99 
ST Ae eS a ie ee cialems » aaies 45 
PRR, sige cisw0s sis e. as oes Be lason 
Soviet tussia in 
PE  ssaetuanes e209 Se ps ceee 
pg, a er er 38 1,649 
United Kingdom 31,736 300 3,126 
2” err 3,865 57 59,117 
British Honduras .. SOG 6see5 Beas 
eo 48 |? rr 
OS ere 121 Tae” Saicas 
PUIGRTORUS. 22. ceccce Ba igiowas. siete 
POOR niece tees 332 22S.) ctxas 
NN oe a ce gra bos 110 2,992 3,458 
Newfoundland and 
ae BO -acsime octets 
EE Sate pecelee se —e.omae > ree 
| eee 193 ees 
Dominican Republic. ..... Bee ainwiesd 
Netherland W. _— Me Siatee, clean 
Virgin Is. of U BAe. i466a Srave 
PGE, kt ctias ‘’ieaee ee re 
DEE cca wraeeacie  sklena  i8ee es 54 
ree rare See iktxe. weeea 
COISMRDIA: 6.6 cece 182 BRA > oles 
WOOGIE. 560s ccces re 2 
3ritish India ...... Be Sas. “sade 
CO cuksiisanws@awee wane See Aeqes 
oS Se 2 > Wekrme > 20 sates 
. SAS eee 2,296 353 
ee ee eee po ere 
Philippine Islands .._..... 9,340 634 
CSS cae sa, eae S 1,613 1,369 
Britiem OCOMMIA .... seces | Seer 
New Zealand ...... 1,750 (i Sa 
British Fast Africa... ..... Ser 
Union of S. Africa.. 2,521 BOR. Sia ates 
PEE? aeweiad. dices $43,609 $21,132 “$69, 906 
Shipments from U. S. 
to: 
ee ne era $2,886 $12,493 $380 
POrto: BiGe. ssseswws 556 332 71 








When the cases of Daniel Allen, 30, 
and Foster Butler, 25, were called in 
Municipal Court, Cincinnati, Ohio, last 
Friday, to answer charges growing out 
of the sale of watches, it was determined 
that they had jumped their bonds and 
left the city. The men were arrested 
at Madison Road and Hackberry St., 
Walnut Hills, just before Christmas. 
They had been selling watches to oil 
station attendants and posed as Detroit 
bootleggers and declared their truck, 
loaded with whisky, had broken down 
and they needed money to have it re- 
paired. Allen admitted the story. He 
said the watches were bought in local 
jewelry stores. Many of the purchasers, 
it is said, were grossly overcharged for 
the timepieces. Allen was recognized as 
a suspect brought back from Florida, 
several years ago, by Detective John 


Tebbe and prosecuted with another man 
for swindling pawnbrokers 
them fake diamonds. 
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Notes from the Capitol 


In his annual report the Assistant 
Secretary of Commerce for Aeronautics 
predicts a marked impetus to the coun- 
try’s business as a result of the in- 
creased development and utilization of 
air transport. Trade areas now directly 
served by air routes are reported to 
contain approximately 90,000,000 people. 

* * * 


Department store sales for November 
were 1 per cent larger than in the cor- 
responding month a year ago, according 
to preliminary reports made to the Fed- 
eral reserve system by 522 stores. In- 
creases in total sales were reported by 
241 stores and decreases by 281 stores. 
The change in sales varied considerably 
for different parts of the country, rang- 
ing from an increase of 7 per cent in the 
Kansas City Federal Reserve District 
to a decrease of 5 per cent in the At- 
lantic district. 

* * ~ 


The State Department has announced 
that Charles E. Lyon, Commercial At- 
tache to the American Legation at 
Berne and American delegate to the con- 
ference held at Paris to consider the 
action to be taken with reference to the 
convention for the abolition of import 
and export prohibitions and restrictions, 
has .signed, under full power from the 
President, the protocol drawn up at the 
conference whereby the convention was 
brought provisionally into force on 
Jan. 1. 


* * * 


Announcement has been made of the 
resignation of Ray M. Hudson, as- 
sistant director of the Bureau of Stand- 
ards, in charge of commercial standard- 
ization. On Jan. 2, Mr. Hudson will as- 
sume his new duties as secretary of the 
Massachusetts Division of the New En- 


gland Council with headquarters at 
Boston. Mr. Hudson has for years de- 


voted his time to the study of simplifica- 
tion, standardization and scientific man- 
agement methods, and is recognized na- 
tionally as an authority on the elimina- 
tion of industrial waste. 
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Death of W. J. Collins 


DENVER, COLO., Dec. 27.—William J. 
Collins, 62 years old and a member of 
the jewelry firm of Collins & Crowder, 
Boulder, Colo., died at the Colorado 
Psychopathic hospital last Saturday. 
About six weeks ago Mr. Collins decided 
to give up business because of ill health 


and the partnership was dissolved. Mr. 
Crowder continuing the business. 
Mr. Collins was a Mason. Surviving 


him are his widow and one son. 


William F. Boettcher 


PORTLAND, ORE., Dec. 27.—William F. 
3oettcher, for 15 years owner of a jew- 
elry store at The Dalles, Ore., died 
recently at his home there after an ill- 
ness of more than a year. During that 
time Mr. Young, who formerly had 
owned a jewelry store at Independence, 
had been in charge of Mr. Boettcher’s 
store. 

The deceased is survived by his widow, 
a daughter and a sister. 

Mr. Boettcher was a member of the 
Masonic and Elks lodges, and was a 
past president of the Oregon Retail 
Jewelers’ Association. He was known to 
practically all the jewelers of Oregon, 
particularly the older ones. 


Edward Levi 





CINCINNATI, OHIO, Dec. 28.—Edward 
Levi, 65 years old, who had been as- 
sociated with the Pioneer Jewelry Co., 
at Sixth St. and Central Ave., for 45 
years, died at the Good Samaritan Hos- 
pital, Tuesday, Dec. 24, after an illness 
of five weeks. Funeral services were 
held at the Weil funeral home in Avon- 
dale, last Thursday, and was followed 
by burial in the Jewish Cemetery at 
Price Hill. 

Deceased is survived by his widow, 
Mrs. Katherine Levi, two brothers and 
three sisters. 


John R. Jackson 


PITTSBURGH, PA., Dec. 30.—John R. 
Jackson, advertising and credit manager 
for the John M. Roberts & Son Co., died 
at 10 o’clock last Thursday night at his 
home in Brunot Ave., the Sheraden dis- 
trict of Pittsburgh, following § an 
abdominal operation for ulcers, the pre- 
vious Saturday. Announcement of his 
death came as a distinct shock to the 
trade where he was well known. He had 
worked although in poor health for 
some time. 

Mr. Jackson was the treasurer of the 
Retail Credit Men’s Association which 
he helped to found 13 years ago and was 
a member of the Masonic fraternity. He 
was active in all movements for the 
betterment of the jewelry trade and his 
loss is keenly felt by the Roberts house. 

The funeral services were held Sunday 
afternoon at his late residence and at- 
tended by a large number of members 
of the trade, the interment being made 
this morning. He leaves his widow and 
a married daughter. 








THE JEWELERS’ 
Death of H. H. Treadwell 


Officer of Tiffany & Co., Passes Away at His 
Home in New York After Short Illness 


CIRCULAR 


Col. Harry Hayden Treadwell, widely 
known in the gem trade and secretary, 
assistant treasurer and director of Tif- 
fany & Co., jewelers, Fifth Ave., New 
York, passed away on Christmas Day at 
his home, 132 W. 183rd St. Col. Tread- 


well, who was 73 years old, was the 





TREADWELL 


THE LATE H. H 


oldest member of the Tiffany staff in 
point of service, having been associated 
with this well known jewelry house for 
57 years. Death followed a short illness 

Col. Treadwell was born in Delaware 
County, N. Y., on April 6, 1856. For 
many years he had looked after the 
outside interests of. Tiffany & Co., being 
particularly interested in matters relat- 
ing to importations, legislation and tariff 
matters. He had served on many com- 
mittees and was well known in the trade 

For years he was active in the Na- 
tional Guard of New York, having first 
become associated with this military or- 
ganization in 1877. During his military 
career, which he started as a private 
in Co. D of the 22nd Infantry, Mr. 
Treadwell served as a second lieutenant 
in the Spanish-American War and a cap- 
tain on the staff of the late Col. Theo- 
dore Roosevelt. After organizing the 
102nd Infantry during the World War 
he was breveted colonel. Following the 
close of the last conflict he retired from 
military activity. 

Besides being a director of the Tif- 
fany concern, he was also a director of 
the North River Insurance Co., Phoenix 
Indemnity Insurance Co., and the Colum- 
bia Norwich Union, Imperial and Eagle 
fire insurance companies. He was a 
member of the Drug and Chemical Club 
and the Hudson River Club. 

Funeral services were held last Friday 
at St. James’ Episcopal Church, Jerome 
Ave. and 190th St., in the Bronx. Burial 
was in Woodlawn Cemetery. 

Deceased is survived by a son and one 
daughter. 
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Charles McDougall 


Charles McDougall, 66 years old and 
secretary and treasurer of Ketchem & 


McDougall, Inc., manufacturers. of 
thimbles, 15 Maiden Lane, New York, 
died suddenly last Saturday at his 
home in Westfield, IV. J. An illness 


which developed from a cold resulted in 
Mr. McDougall’s death. 

Mr. McDougall had been connected 
with the firm of Ketcham & McDougall 
for over 50 years, entering their employ 
when he was 16 years old. He was 
active in church and civic affairs in 
Westfield, where he lived for 37 years. 
Mr. McDougall was founder and vice- 
president of the Home Building & Loan 
Association and a director of the Peoples’ 
Bank & Trust Co. For 20 years he was 
treasurer of the Westfield Presbyterian 
Church and was an elder at the time of 
his death. He also held memberships in 
the Advance Club and the Westfield 
chapter of the Sons of the American 
Revolution, and for nine years served on 
the Board of Education, being president 
for one year. 

Surviving Mr. McDougall are his 
widow, two sons, two daughters and two 
brothers. Funeral services were held on 
Tuesday afternoon from his late home. 








Consular Notes 


The Bureau of Foreign and Domestic 
Commerce reports that a Montreal, Can., 
concern is seeking an agency for jewelry. 
Additional information as to the kind 
of merchandise wanted and other details 
can be obtained by writing the Bureau 
at Washington, D. C., mentioning File 
No. 42817. 


* * * 


A Buenos Aires, Argentina, concern is 
desirous of purchasing and securing the 
agency for plated tableware, the Bureau 
of Foreign and Domestic Commerce re- 
ports. Those seeking further details can 
secure them by writing the Bureau at 
Washington, D. C., and referring to File 
No. 42818. 








Jewelers’ Gold Bars Withdrawn and 
Exchanged at New York 
Week Ended Dec. 28, 1929. 
The U. S. Assay Office reports: 


Gold 
COM ... ree 
Gold bars paid depositors. . 


bars exchanged for gold 
$271,686.31 


or 22999 
35,633.3 


Total..... $307,319.62 


Of this gold bars exchanged for gold 
coins are reported as follows: 


Date Exchange 
De 23 ; ; $40,211.08 
7 24 ‘ 25,109.79 
| 120,379.14 

oY re 35,391.34 

28 : a 50,594.96 
POR soe oho ale oreo aoe $271,686.31 
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Re-cutting 
Re-polishing 


Precious 
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Diamonds—Pearls 








Any Quantity for immediate Repairing 
delivery Chipped or Burned 
: Diamonds 





“IF IT’S A STONE WE HAVE IT’ 


Kirn Ay & BLITZ 


IMPORTERS CUTTERS 
22 WEST 48th STREET, NEW YORK 


UR close connections 
with foreign stone 
markets enable us to offer 
our line of precious and 


semi-precious stones of 


the finest cutting at the 
right prices. Because we 
carry a complete stock, 
quick service is assured. 


Some of the 
Stones We Carry 


Zircons, Ceylon Sapphires. 
Star Sapphires, Amethysts, 
Topaz, Genuine half and 
whole pearls, and all other 
stones of every description. 
Cameos in all styles and 
colors, suitable for Ladies’ 
and Men’s rings, are our 
specialties. 


Memo Selections 
Sent Upon Request 
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The Van Itallie Company 


90 West Broadway, New York 


Diamonds for Industrial Purposes 





























WM. H. McGEE & cz. INC. Jewelers 
Block 
Policies 


Underwriters 





Representing 
J. K. SMIT & ZONEN FOULDES, SMIT & CO. 
AMSTERDAM LONDON 
Pas x 

; A Jewelers Block Policy will protect you against Fire, 
Mr. Retai ler Burglary, Hold-up, Shoplifting and Window Breakage, 
covering your own stock and furnishings, as well as 
Your Insurance merchandise entrusted to you on memo, for repairs 

or for safekeeping. 
Problems are The policy also protects you against loss on merchan 


dise in your customer’s hands for approval. 


Easily Solved Your own insurance broker or agent can obtain de- 


tailed information from us upon application. 


11 South William St., 
New York City 


Insurance Exchange Bldg., Chicago, Il. 
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Further Restrictions of Belgian Diamond Cutting 


Output of Factories Will Be Curtailed Fifty Per Cent During January as Was Done in December 
—Tariff Agitation Has Resulted in Low Stocks by American Dealers and Distinct Scarcity 
of Fine Stones of All Sizes Expected—Market Is Thoroughly Controlled and 
on a Firmer Basis Than Any Other Industry 


Following the action taken late in 
November, the Belgian diamond trade 
has again decided to restrict the output 
during the coming month. This action 
has been taken by the employers’ and 
workmen’s organizations. 

According to an Associated Press Dis- 
patch from Brussels, formal announce- 
ment was made Dec. 29 of the action 
of these organizations in a newspaper 
Libre Belgique which said that the em- 
ployers’ and workmen’s organizations 
had decided to reduce the output of cut 
diamonds by 50 per cent during the 
month of January. This action, it is 
said, is designed to prevent further over- 
production and to support the markets 
which have been serious!y depressed on 
account of several financial crises 
abroad. The cutting shops will be open 
three days a week. The dispatch goes 
on to say that during the past month, 
the diamond works in Antwerp have 
been almost entirely closed and it was 
estimated that about 32,500 people in 
Belgium were more or less affected in 
their employment in consequence of the 
reduced working hours. The loss in 
wages, according to the dispatch, is esti- 
mated at about $400,000. 

While there is nothing unexpected 
in the above, the news of the action was 
received with a great deal of gratifica- 
tion by the diamond trade in this coun- 
try, inasmuch as the restriction of cut- 
ting abroad is believed to be one of the 
strongest elements possible in maintain- 
ing the diamond market outside of that 
of the action of the Syndicate in cur- 
tailing for the present, “sights” of 
rough diamonds to cutters. 

The cutting industries of Europe have 
suffered greatly in the past year owing 
to several causes. The first of these was 
the condition in the European market 
and the second was the fact that Amer- 
ican buyers were not in the market for 
the usual quantities of goods owing to 
the uncertain fate of the Tariff Bill 
in Congress and no one would care to 
load up with stock while there was a 
chance of the duty being reduced 10 per 
cent. 

The first curtailment of the American 
market, it is believed, was felt through 
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the illegitimate channels as the dealers 
who smuggle felt the chance of dis- 
posing of their smuggled merchandise 
would be almost nil if the tariff was 
reduced on _ legitimate importations. 
Then came the drop in orders from the 
legitimate importers, for though impor- 
tations of diamonds were maintained up 
above ordinary standards through Oc- 
tober, they dropped materially during 
November. The advance figures. re- 
ceived by THE JEWELERS’ CIRCULAR in- 
dicate that the total importations of 
rough and cut for the month was slightly 
less than $3,000,000 or to be exact, $2,- 
967,927. This is a drop of about $2,- 
686,000 from the importations of October 
and a drop of about $1,000,000 from the 
figures of November a year ago. 


The third factor that unsettled the 
European diamond cutting trade was 


the stock market crash in this country, 
which produced among many European 
cutters and brokers the erroneous idea 
that the American gem market would 
go to pieces, and that the sale of jewelry 


would fall down tremendously. In fact, 
they thought that the stock market 
crash would mean a panic over here 


as it did in years gone by, and it is 
only now that they are beginning to 
realize how well this country withstood 
the shock from the fall of security prices. 

When conditions first became acute in 
the slump, steps were taken to curtail 
the output of the cut stone and a gen- 
eral meeting was held in Antwerp of 
all interested parties to take steps to 
avoid the extension of unemployment, 
the reduction of salaries and to maintain 
cutting on a somewhat even keel. This 
meeting took place, Nov. 25, and was 
attended by about 700 members, includ- 
ing the principal merchants and manu- 
facturers in the industry. A resolution 
was passed to the effect that in the inter- 
est of the entire industry they would 
reduce the work of the factories during 
the month of December 50 per cent. In 
order to maintain the rates of wages and 
to reduce unemployment to a minimum, 
the workers’ organizations signified their 
approval with the reduction of working 
hours, and the workers received an in- 
demnity from the “Caisse de Pre- 


ag Sor a 


ago and 
12,000,000 


voyance” created two years 
which has a fund of about 
francs. The unemployed received a 
remuneration of 250 francs for each 
six days without work. The reduction 
of working hours decided on was to 
apply not only to the syndicated staffs 


but also to the Antwerp employers, 
working in the country, with non- 
syndicated work people. The Associa- 


tion of Country Employers gave its as- 
surance that its members would respect 
the resolution and the regulation. 

Before this decision was arrived at, 
it was ascertained that the same opinion 
prevailed in Amsterdam where the man- 
ufacturers also decided to reduce the 
work hours by 50 per cent during the 
month of December, working only three 
days from Dec. 9 to Jan. 4. 

About the same time, the London 
Diamond Syndicate made its decision 
curtailing the sale of rough to cutters 
abroad and here. 

With the latest action of the Antwerp 
diamond cutters in regard to the reduc- 
tion of manufacturing during January, 
the diamond market, today, is to be 
found in an unusually healthy condition, 
particularly in the United States be- 
cause the amount of diamonds available 
for the American buyer is less than it 
has been for years. Due to the tariff 
agitation not only have our imports been 
restricted, but buying has been restricted 
on the part of the big dealers for both 
wholesale and retail, with the result that 
stocks in the hands of importers and 
distributors are lower than they have 
been for a long time. 

For a long time before the restricted 
measures were put in effect abroad, there 
was a distinct scarcity of the large fine 
stones such as the American market 
consumes, and early last fall American 
importers found a scarcity even in the 
smaller sizes of the fine gems. The 
stocks of these have not been augmented 
in any way and with the cutting off 
of sales by the Syndicate, the restricted 
diamond cutting in Amsterdam and 
Antwerp, they cannot be increased for 
some time. 

It is the opinion of some of the best 
informed men of the diamond trade, 


























PERLE 





























otis we 
ae Cire OT REAR ee te | ae Z 7 

a © Tadd tll i ea ed od “va ns EP Gee “a 
B wre oe 9 r ee ee ae “wy 

Cee Bere na 


PITTARD AND ILLUSTRATED IN THE FRENCH PUBLICATION 











THE JEWELERS’ 





CIRCULAR 





January 2, 1930 




















SS 
ay 


*e) 


=a 


Of : 
( (— (C iristmas — 
( Srosperous ¢ = Q) ear— 


Se aa” \ 


AMERICAN GEM & PEARL CO. 


SIX WEST FORTY-EIGHTH STREET 


NEW YORK 
LONDON PARIS 








Ua x* 
2 aS 


























December 31, 1929 
----to be EXACT 


1929 was given a rousing 
burial as the New Year 
arrived. 


1929 is now just part of the 
past. 1930, however, beck- 
ons us to “carry on” to 
more and greater accom- 
plishments. 


To all our friends and 
customers a happy and 
prosperous New Year. 


Asa \\ OREN \'o\nc- 


10 West 47"Street 
New York. 
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that as soon as the diamond tariff is 
settled, whether by reduction or other- 
wise, buying will increase on an exten- 
sive scale throughout the country and 
that the scarcity of fine stones that has 
already been apparent will become acute. 

The diamond business seems to be the 
one great industry of the world that has 
become completely subject to regulation, 
with the result that this is the one 
market that can be maintained on a firm 
and stable basis irrespective of demand 
or supply. 








Appellate Division of New York 
Supreme Court Upholds Convic- 
tion of Metropolitan Jeweler 


The conviction of Aaron Hechtman, 
manufacturing jeweler, who was sen- 
tenced last July to serve from six to 12 
years in Sing Sing prison after having 
been found guilty of criminally receiv- 
ing stolen property, was affirmed with- 
out opinion last Friday by the Appellate 
Division of the Supreme Court of New 
York, Judge Dowling presiding. 

Hechtman was arrested following a 
holdup staged Oct. 8, 1928, in the offices 
of the A. K. S. Jewelry Co., 74 W. 46th 
St. On that date Joseph Goldmuntz of 
Goldmuntz Bros., diamond importers, 10 
W. 47th St., showed his wares at the 
invitation of Solomon Stein, a_ buyer, 
who after looking at the jewels, left 
the room for a few minutes. Three 
masked men then entered and robbed 
Mr. Goldmuntz of his diamonds, a ring 
and some cash. When the police arrived 
on the scene, Stein, who has since com- 
mitted suicide, claimed he had _ been 
robbed of $70,000 worth of jewels. Mr. 
Goldmuntz lost diamonds worth more 
than $100,000. 

Hechtman’s arrest came through the 
efforts of Richard C. Murphy, counsel 
for the Jewelers Security Alliance, who 
sent an investigator to Hechtman’s es- 
tablishment. The latter testified at the 
trial that he had bought three lots of 
diamonds from Hechtman, who admitted 
they had been stolen. These gems were 
later identified by Mr. Goldmuntz as 
part of those stolen in the holdup, but 
Hechtman insisted that he purchased the 
diamonds at the Jewelers’ Exchange on 
the Bowery. However, the police found 
that shortly after the holdup Hechtman 
had disposed of $30,000 worth of dia- 
monds, of which he had kept no record. 

Originally arraigned on the charge of 
being a participant in the _ holdup, 
Hechtman faced a charge of criminally 
receiving stolen goods on the plea of 
his counsel that he had not been shown 
to be guilty of the former crime. He 
was convicted and then appealed, but 
the higher court upheld the verdict. 








A Port Elizabeth, South Africa, com- 
pany desires an agency for medium- 
priced watches, the Bureau of Foreign 
and Domestic Commerce announces. 
Those interested can secure further de- 
tails by addressing the Bureau at Wash- 
ington, D. C., mentioning File No. 
42,599. 
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Business Records 


Leon C. Grossen, Oswego, N. Y., has 
assigned to H. W. Hill. 

Isidor Kaitz, Chelsea, Mass., has as- 
signed for the benefit of creditors. 

The business of Harry L. Zelter, Inc., 
Rochester, N. Y., has been closed under 
execution by the sheriff. 

An involuntary petition in bankruptcy 
has been filed against Morris Green- 
berg, Detroit, Mich. 

Involuntary bankruptcy proceedings 
have been instituted against Ira Bloom, 
Pontiac, Mich. 

A voluntary petition in 
has been filed by Louis De 
Jeannette, Pa. 

W. C. Horne, Portsmouth, N. H., has 
assigned to Charles M. Dale. Liabilities 
are given as over $7,000. 

An involuntary petition in bankruptcy 
has been filed against Edwin R. Jonas, 
Youngstown, Ohio. 

Israel Terres, Trenton, N. J., has been 
sold out under a landlord’s claim for 
rent. ‘ 

Gustavus H. Emerson, Providence, 
R. I., is offering a settlement of 25 per 
cent in cash. 

An involuntary petition in bankruptcy 
has been filed against A. Atkins, Inc., 
Boston, Mass. 

Howard Dutee Wilcox, Providence, 
R. I., has filed a voluntary petition in 
bankruptcy. Assets are given as $21,300 
and liabilities $26,300. 

Herman Karnoff, Valley Stream, 
N. Y., has filed a voluntary petition in 
bankruptcy. There are no assets and 
liabilities are given at $3,805. 

Isadore Salomon, Hyde Park, Mass., 
387 


bankruptcy 
Nardo, 


has assigned to Irving Zussman, 
Washington St., Boston, Mass. Inven- 


tory is now being taken, and the lia- 
bilities are estimated at $4,000. 

Edmo G. Gill, St. Louis, Mo., has as- 
signed for the benefit of creditors. The 


merchandise is valued at about $5,000 
It is claimed Mr. Gill owes creditors 


$6,064, and to a relative $3,500. 

Louis Block, proprietor of Boivin’s, 
Fitchburg, Mass., is offering a minimum 
settlement of 20 per cent, with the prom- 
ise of more if possible. The amount 
owing to merchandise creditors is given 
as $3,500, and it is stated there are no 


assets. 
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Burglars Enter Hopewell, Va., Jew- 
elry Store and Escape with Loot 


RICHMOND, VA., Dec. 30.—Police are 
searching for burglars who entered the 
3roadway jewelry store in Hopewell 
and made a getaway with much valuable 
jewelry. They carried off watches, 
bracelets, rings, pins and _ practically 
everything of any value they could lay 
their hands on. The show were 
practically cleaned out. 

Entrance was gained by prying iron 
bars from a rear window. Apparently 
no effort was made to enter the safe in 
the rear of the store in which was stored 
some of the more costly articles of mer- 
chandise. The store is located in the 
central part of the city and within view 
of pedestrians on_ several _ streets. 
Despite this, however, the thieves made 
their escape. 


cases 








Bandits Bind and Gag Jamesburg, 
N. J., Jeweler and Flee with Booty 


JAMESBURG, N. J., Dec. 26.—Daniel M. 
Clark, local retail jeweler, was held up 
and robbed last Friday by two daring 
bandits who relieved him of the greater 
part of his stock which reports indicated 
is valued at $6,000. 

Mr. Clark was at his work bench at 
1.30 o’clock in the morning, when the 
young thugs walked in, each carrying a 
suitcase and a revolver. They forced 
the jeweler to the rear of the store 
where they bound him hand and foot, 
gagged him with a handkerchief and 
forced him to the floor. While one of the 
holdup men held a gun against the vic- 
tim’s temple, the other filled the suitcases 
with every valuable article he could find. 
30th then fled and it was a half hour 
before the shopkeeper unloosened his 
bonds and reported the robbery to the 
police. 








Memphis, Tenn., Retailers Express 
Satisfaction Over Holiday Business 


MEMPHIS, TENN., Dec. 28.—Retail 
jewelers here report a degree of satis- 
faction with holiday business although, 
due to the extreme cold weather and four 
snow storms during November and 
December, trade was not quite up to 
the volume anticipated. 

Wholesalers look for a good 1930, and 
believe the new year’s trade will be 
predicated somewhat on good collections. 
Country merchants’ experienced’ the 
same conditions as in the larger centers, 
with the holiday trade good but hurt to 
some extent by the unusually cold and 
stormy weather. 








At the fourth general annual meeting 
of Lydenburg Platinum Areas, Ltd., 
held recently, Chairman J. A. Agnew 
said that the net profit for the year is 
around $188,500. A dividend of six cents 
per share, free of income tax, was recom- 
mended for the past year and an interim 
of similar amount for the current finan- 
cial year. 
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Hoover's Conferences Have Dramatized Lessons Learned in 1929—Wage and Employment 
Levels Maintained—Construction Will Lead in 1930—Profitless Prosperity Overcome 


By Frepertck M. Ferker * 


ODERNIZATION will be the key word of the 
business year ahead. In spite of the recession 
of business during the last two months the 
year 1929 has been one of the largest in volume and 
profits of any year since the war. Many industries and 
trades report better margins due to reduction in unit 
costs, stabilization of prices, improvement in marketing 
methods, introduction of labor-saving machinery, elim- 
ination of overhead expense through consolidations and 
mergers, and general improvement in cost accounting 


- 


and scientific sales methods. 

The editors of the National Conference of Business 
Paper Editors and The Associated Business Papers ex- 
pect that the three cardinal points brought forward by 
President Hoover’s conferences on business will be put 
into action. The points—namely, immediate fulfillment 
of construction programs in major utility fields, the 
maintaining of wage rates and the modernizing of plant 
equipment and business methods—will set the stage for a 
volume of business in 1930 at least equal to that in 1929. 

Analysis of reports in several fields, including iron 
and steel, machine tools, construction and building, elec- 
trical equipment, furniture, wearing apparel and auto- 
mobiles, indicates that the so-called era of profitless 
prosperity was overcome during 1929 and the reports 
indicate that with money available for investment in 
capital improvements that will reduce costs and with an 
increasing volume of commercial research to improve sales 
methods, more business men will improve profit margins 
by the application of principles dramatized by President 
Hoover’s conferences. 

Those fields which have shown the greatest improve- 
ment are those in which management has definitely un- 
dertaken to reduce unit costs, without reducing wages, 
by improvement in plant facilities and technique or in 
merchandising methods. These practical lessons in better 
business may be expected to be carried out even more 
widely in the year 1930. It is evident that the gains that 
can be made by the shaking out of the wastes due to 
obsolete machinery, poor credit relations, high cost sell- 
ing, and other wasteful practices, will more than offset 
any reduction in the volume of purchasing. 

Some editors still report their industries with over 
capacity, but in the same reports they indicate manage- 
ment willing to scrap obsolete plants and equipment with 
the view of matching capacity with demand on a lower 
unit cost basis. The textile industy is an outstanding ex- 
ample of this new thinking. 

In the field of merchandising it may be expected that 
the lessons of the chain store will be applied more and 
more by the independent retail groups and that the dis- 
cussion of chain store operation will be reflected in better 
merchandising on the part of all types of merchants 
during 1930. In some lines indications are that the chain 





*Managing Director, The Associated Business Papers. 


store has reached its maximum development and that 
there is a law of diminishing returns due to limitations 
of human capacities of individual management and a 
buying capacity largely on price without service. 

Commenting on all types of construction, the editors 
whose papers are concerned report that 1930 will see a 
greater volume of building and construction than during 
the last two years. They state that, nationally, this vol- 
ume has been declining since May, 1928, and that the 
causes have been high money rates and a downward 
bond market. At the same time building costs have 
stayed stationary since 1923. With the money rate re- 
turned to 415 per cent and the bond market on an up- 
ward trend since before the stock market crash of last 
fall, the editors are optimistic as to 1930 as a building 
year and estimate the total volume will be in excess of 
$8,000,000,000. 

This does not include the money that will be spent on 
building programs by the major public utilities of the 
country or for federal, state or municipal public works 
programs which are now being formulated and put into 
action as the direct result of the Hoover business con- 
ferences. The railroads alone are credited with a $1,000,- 
000,000 improvement program for 1930 and the electric 
light and power companies of the country will expend 
$865,000,000 during the year for new plant and equip- 
ment, while the electric street railways will carry 
through a $140,000,000 new plant program. 

In industrial fields the editors report that the bulk of 
industrial construction work will be along lines of mod- 
ernizing existing plants and replacing obsolete structures 
and equipment. In the automobile tire field $15,000,000 
will be spent for plant expansion and new equipment by 
manufacturers. In the iron and steel fields, 1930 will see 
$500,000,000 spent for expansion, of which about one- 
third will go for plant improvements. In the meat pack- 
ing industry it is anticipated that expansion during 1930 
will be restricted to the vegetable oil and inedible by- 
product division. One concern has already instituted, in 
this branch, a building program that will increase its 
number of employees by some 3000 men and women. 

Among the industries where the editors particularly 
expect that replacement of obsolete machinery and equip- 
ment will play an important part during the coming year 
are textile, building, industrial power plants, cement, 
furniture, plumbing and heating fixtures, fuel oil burn- 
ers, motor bus lines, baking companies, hotels, and com- 
mercial laundries. : 

A thorough-going effort to balance production and 
sales is another undertaking that has been seriously 
prosecuted throughout all industry during the past year 
and the editors hold that it will go even further during 
$1930. Trade associations and industrial institutes, the 
editors report, have played a lerge part in reducing over- 

(Continued on page 90) 
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New York Notes 


Joseph Kahan, retailer, has opened a 
new establishment at 981 Eighth Ave. 

Announcement has been made that 
Arthur C. Weidlund has severed his 
connections with Barmache-Dubrowin, 
Inc., platinumsmiths, 36 W. 47th 

F. Herbert Harrison, for 16 years 
with the La Pierre Mfg. Co., Newark, 
N. J., is now connected with the sales 
force of Jacques Kreisler & Co., man- 
ufacturers of watchcases and chains, 36 
W. 47th St. 

Gustave Siegel has taken over the firm 
of Mortimer Siegel & Bro., importers of 
precious stones and United States agent 
for the A. D. Leveridge millimeter 
gauge, 22 W. 48th St., and will continue 
the business at the same address under 
his own name. 

Joseph Beilenson of the firm of Louis 
Beilenson, importer of diamonds, 22 W. 
48th St., sailed on the Columbus last 
Saturday after a visit here of three 
weeks’ duration. Mr. Beilenson will re- 
sume his duties as buyer in the European 
diamond markets on his arrival abroad. 

The Timeology Hikers meet Saturday 
at 2 p. m. at the Sheepshead Bay station 
of the B. M. T. subway line for a hike 
along the Coney Island boardwalk to 
Stillwell Ave., their scheduled jaunt to 
the same place last week being called off 
on account of rain. 

Charles Kaufman, 
Kaufman, manufacturer of 
jewelry, 9 Maiden Lane, died suddenly 
at his home last Saturday. He was 
associated in business with his son at 
9 Maiden Lane, and is survived by the 
latter, his widow and a daughter. 

The houses of Hammel, Riglander & 

Inc., 209 W. 14th St., and the Pen- 
nant Watch Supply Corp., Inc., 119 
Fulton St., have merged and are now 
known as the Hammel, Riglander-Pen- 
nant Corp., wholesale distributors of 
watchmakers’ and jewelers’ supplies, 209 
W. 14th St. 


father of Bert. L. 
rings and 


Leopold Birnbaum, of Michael Birn- 
baum & Bros., importer of diamonds 
48 W. 48th St., was married on Dec. 25 


to Miss Josephine Bandes. The couple 
left on the Deutschland for a honeymoon 


trip to Switzerland, on the completion 
of which they will make their home in 
Antwerp, Belgium. 


THE JEWELERS’ CIRCULAR 


71 





United Diamond 
J., arrived in this 


Emil Tas of the 
Works, Newark, N. 
city on Tuesday, Dec. 24, aboard the 
Leviathan. Mr. Tas came back after 
an extended trip abroad during which 
he visited South Africa. 

Bretsa, Inc., is the name of a concern 
formed under the New York State laws 
to conduct a wholesale business at 542 
Fifth Ave., and has acquired the offices, 
organization, ete., of Shaw’s of New 
York. Officers and directors are Barrett 
Shaw, Charles H. Strauss and Charlotte 
G. Shaw. 

The Jewelers Club celebrated the close 
of the old year by holding open house 
at its headquarters, 20 W. 47th St., last 
Tuesday afternoon. Members and their 
guests commenced congregating at noon 
hour and in addition to enjoying a splen- 
did meal were entertained by various 
club members. Plans for the new year 
were informally discussed. 

David Mayer, former New York 
diamond importer and for a number of 
years past in business at 50-52 rue des 
Fortifications, Antwerp, is in New York 
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Patent Department 


for a short visit. He arrived Tuesday, 
Dec. 24, on the Leviathan and is making 
his headquarters at the Hotel Roosevelt. 
This is Mr. Mayer’s regular annual trip 
to visit his friends in this country. 
Sidney Wedeen, for the past two 
years associated with Sternberg:& Rosen, 
designated attorneys for members of 
the National Jewelers Board of Trade, 
has severed his connection with that firm 
and has entered into a partnership with 
Morris M. Cohen The new firm is 
known as Cohen & Wedeen and has its 


offices at 276 Fifth Ave. While as- 
sociated with Sternberg & Rosen Mr. 


Wedeen took a prominent part in numer- 
ous bankruptcy investigations involving 
firms in the jewelry industry. 

The firm name of Stein & Windt, 
Inc., manufacturing jewelers, 64 W. 
48th St., has been changed to the Knight 
Mfg. Co., with Maurice J. Stein as pres- 


ident. The new designation is used to 
link the company’s registered trade- 
mark, “Knight-Errant,” with the firm’s 
name. The house of Stein & Windt, 


Inc., has existed for more than a quar- 
ter of a century, being founded in 1903 
by the late Henry Stein and continued 
after his death by his son. Announce- 
ment was also made that Harry Kindler 
has been added to the organization as 
sales representative for the Metropoli- 
tan and nearby territory. 

The efficiency of the local police de- 
partment and the close relationship exist- 


ing between the department and the 
jewelry trade was again demenstrated 
during the past holiday season. As fat 


as can be learned only three jewelry 
firms in the metropolitan district were 
victims of thieves during the month of 
December, two of these thefts being of 
the sneak theft variety and the third 

hold up. The two sneak thefts were com- 
mitted in Manhattan while the victim of 
the hold up is a Bronx retailer. Nota 
3rooklyn jeweler suffered a 
reporter for this journal 
It is expected that at the 
Executive Board of 


single loss 


as far as a 
could learn. 
next meeting of the 


Retail Jewelers’ Associations of New 
York, to be held this month, a resolu- 
tion will be passed commending’ the 


police department for its efficiency. 
The police are still searching for the 
thief who, in some manner, stole a tray 
of rings worth over $12,000 on Dee. 20 
from the private office of Trabert & 
Hoeffer, Inc., jewel brokers and ap- 
praisers, 522 Fifth Ave. In describing 
two of the five rings stolen it should 
have been mentioned that the one bear- 
ing scratch number 2345 is a solitaire, 
set with an emerald cut diamond weigh- 
ing 4.43 carats and on each side of the 
73) 
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shank was mounted four small diamonds. 
A solitaire sapphire ring bearing scratch 
number 2195 is mounted with a 4:72 
carat sapphire and on each side of the 
shank is set three small diamonds. A 
report of the theft was published in 
these columns last week. 

The De Soto Novelty Importing Co.. 
83 Canal St., is exhibiting its 1930 line 
at the Hotel Pennsylvania from Jan. 5 


to 12. Samuel Jacobs is in charge of the 
display. 
Robert Jerome, Inc., retail jeweler, 


38 W. 57th St., executed a deed of trust 
on Dec. 24 to Max H. Becker of the law 
firm of Sternberg & Rosen, 233 Broad- 
way. Assets are placed at about $4,000, 
and liabilities at $9,000. 

As of Jan. 2, 1930, the partnership 
of Max S. Bick and Jack Firestone doing 
business under the name of D. Bick & 
Son, 503 Fifth Ave., is dissolved. The 
business will be continued by and under 
the name of Jack Firestone. 

The A. M. Forman Co., manufacturers 
of gold chains and bracelets, 142 Fulton 
St., recently completed extensive altera- 
tions at the factory in order to provide 
for the expansion of business necessi 
tated by the addition to their line of 
gold flexible bracelet attachments for 
men’s wrist watches. 

Edward P. Axenroth, for many years 
associated with the Keystone Watch 
Case Corp., in connection with the whole- 
sale distribution of Howard watches, is 
now connected with the house of Morris 
S. Rosenberg, 15 Maiden Lane, and will 
represent the latter concern in_ the 
metropolitan area and vicinity. 

Charters of incorporation were recent- 
ly granted to the Carmel Jewelers and 
Diamond Setters, Hobart Jewelry Co., 
and the Rosemarie Pearl Co., each with 
an authorized capitalization of $10,000, 
and V. E. Black, 100 shares of common 
stock. The business of the Doric Watch 
Co. was also incorporated last week with 
a capital of $5,000. 

Shafran & Mandel, Inc., manufac 
turers of rings and coin holders, 121 
Canal St., through Harry Serber, presi 
dent, announce that the concern is ac 
tive and solvent and should not be 
fused with Shafran & Mandel 
individuals recently filed a bankruptcy 
petition in Brooklyn. According to My 


con 


who as 


Serber, Harry Shafran and Morris 
Mandel are employes of the firm of 
Shafran & Mandel, Inc., which bought 
out their interests but continued the 
business under their name. 

At the office of Richard C. Murphy, 
counsel for the Jewelers’ Security Al- 
liance, it was stated that extradition 
papers for Rose Friedman, New York 


jeweler, who was recently fined at Cher- 
bourg, France, on smuggling charges 
and ordered sent back to America, were 
in Albany awaiting the Governor’s sig 
nature, and that in all probability a 
detective would be on the way to France 
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to bring back Miss Friedman by the 
end of the week. Miss Friedman is 
wanted here to face indictments which 
accuse her of taking jewelry on memo- 
randum with which she is alleged to 
have absconded. Miss Friedman was 
arrested at the French port as she and 
her father stepped from the Leviathan. 
She is accused of taking $29,000 worth 
of merchandise given to her on memo- 
randum by two New York dealers. Il 
is alleged that Miss Friedman absconded 
with more than $200,000 worth of 
jewelry. 


Washington, D. C. 


Max Zarin has been made manager 
of the branch store Plitt has opened at 
1302 H St., N. W. 

A. Ketonen, who operated a store for 
14 years at 939 Pennsylvania Ave., N. 
W., under the name of the Jewel Box, 
is now located at 525 14th St., N. W. 
This is one of the stores in the new 
National Press building. 

C. A. Pearson, of Pearson & Crain, 
and Victor E. Desio, of Desio’s, as well 
as a number of other F St. jewelers, are 











FE. Allen Harris, of Harris & Shafer, 
1354 Connecticut Ave., reports that 
his firm sent out more silver gifts 
addressed to couples this year than 
ever before. Instead of two small 
gifts, one for the home, sent as a 
joint gift. was in great demand and 
Mr. Harris feels there is no reason 
why this custom should not become 
established throughout the year. 











enthusiastic over the sale of pewter dur- 
ing the holiday Mr. Pearson 
said “All lines moved exceedingly well 
and we had a steady call for small 
pieces of pewter.” 

Two teams representing the Heller 
Plating Co. and Galt & Bro., of the 
Jewelers Duckpin League, have entered 
the bowling tournament sponsored by 
the Washington Evening Star. In addi 
tion 12 individual members of the league 


season. 


have also signed up on other teams. 
This second annual tournament is the 
largest singles tournament ever held in 


Washington. 








Pittsburgh 


One night last week two young men 
entered the jewelry store of R. M. 
Rudolph, 729% Fifth Ave., when he was 
alone and told him to hold up his hands. 
He reported to the police, according to 
the latter, that they covered him with 
a revolver while they helped themselves 
to $75 in cash and several wrist watches 


The Retail Credit Men’s Association 
started another educational program 
over the radio from WCAE ‘Tuesday 


night of this week, in an effort to im- 
press the public with the necessity of 


paying bills promptly and what it means 
to maintain good credit. The purpose 
of this effort was to bring collections up 
to the highest possible average. The 
recent campaign was fruitful of results. 








Boston 


With the holiday season finished those 
in charge will soon complete their ar- 
rangements for the annual banquet of 
the Boston Jewelers Club to be held at 
the Copley Plaza Hotel on Feb. 5. 

Four members of the wholesale de- 
partment of Smith Patterson Co. have 
established the United Jewelry Co., at 
387 Washington St., the step being 
taken as the wholesale department of 
the Smith Patterson Co. is in process 
of dissolution. The United Jewelry Co 
is incorporated under the laws of this 
State with a capital of $50,000, and the 
incorporators are C. H. Ramsdell, A. V. 
Johnston, Alfred F. Reed and Clarence 
L. Quimby, all of whom were with the 
Smith Patterson Co. for a number of 
years. The business will be confined 
strictly to wholesale transactions. Mr 
Johnston and Mr. Reed will represent 
the United Jewelry Co. on the road, 
covering the whole of the New England 
territory. Other members of the whole- 
sale department, including Howard Mar- 
tin, who had been manager for several 
vears, are also forming a new organiza- 
tion, details of which are expected 
shortly. 








Police Blotter Notes 
Breaking the front window of the Joe 
Sansone jewelry store, 1005 S. Main St., 
Rockford, Ill., with a rock, a burglar 


recently scooped up some white gold 
wrist watch bracelets worth $150 and 
made his escape, while a_ policeman 


walked his beat less than a block away. 
The officer heard the crash of the break- 
ing’ glass, but arrived on the scene just 
as the robber was turning the corner 
ahead. Police believe the thief is the 
same one who recently broke the window 
of The Diamond Shop, 307 E. State St., 
and made a similar haul. 
* * * 


Jewelry to the amount of $3,000 was 
recently taken from the safe in the 
second hand store of Morris Burg, Louis- 
ville, Ky., by thieves who entered the 
store by breaking a side window. The 
safe had been left unlocked for the first 
time in several years, Mr. Burg stated, 
and once inside the burglars had no dif- 
ficulty in securing their loot. 


* Be * 


Harry Himberg, of the jewelry firm 
of Himberg & Horn, 10 Railroad Arcade, 
New Britain, Conn., was severely beaten 
and robbed recently by two armed thugs. 
Mr. Himberg, suspicious of the pair, of- 
fered resistance to the thieves and al- 
though they struck him on the head with 
a revolver knocking him to the floor and 
then beat him they escaped with only 

ne ring valued at $115. 
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ROYAL WORTRH 


(formerly The Pennsylvania) 


ON THE SHORES OF LAKE WORTH 


WEST PALM BEACH 


FLORIDA 


A LUXURIOUS, modern fire- 


proof hotel in a setting of tropical palms 


and vari-colored flowers. 


European Plan. Courtesy cards to Golf 


Courses. Booklet sent on request. 


HENRY J. DYNES, Manager 
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Chicago Notes 


William Schumann, Luebusher-Schu- 
mann & Co., returned last Saturday 
from an extended business trip through 
the South. 

William McGrath, McGrath & Son, 
Heyworth building, is recuperating at 
the Elmhurst Hospital, after an emer- 
gency operation for appendicitis. 

J. C. Filholm, Kansas City, spent the 
past week in Chicago renewing old 
acquaintances and visiting with his 
brother, Ed. Filholm, of Benj. Allen & 
Co. 

Nandor F. Wechter, the S. Wechter 
Co., Pittsfield building, will leave this 
week for New York and the East to 
visit with friends and look over the 
markets. 

Charles Brown, the Stein & Ellbogen 
Co., left on Wednesday for New York 
and the East where he will spend several 
weeks looking over new lines of mer- 
chandise. 

Robert Wilson and Fred Anderson, of 
the Rogers Division of the International 
Silver Co., have gone to Meriden, Conn., 
where they will attend a sales confer- 
ence on Jan. 2. 

In the matter of A. L. Bloomquist, a 
five per cent dividend is being paid by 
Louis Goldman, of Goldman, Allshouse 
& Healy. This makes the 10th dividend 
paid totalling 50 per cent. 

Charles M. Slemmons, of the Norris, 
Alister-Ball-Bridges Co., has completely 
recovered from his illness, and left Chi- 
cago New Year’s Day on a special busi- 
ness trip through the South West. 

Charles Hubbard, auctioneer, with 
offices at 10 S. Wabash Ave., returned 
last week from Lexington, Ky., where 
he conducted a sale for the receiver of 
Blanton’s, a retail jewelry store. 

E. G. Spears, S. R. King and H. O. 
Lindstrom, of the sales force of the C. 
H. Knights-Thearle division of the A. 
C. Becken Co., have completed traveling 
for the year and returned to Chicago 
last week. 

Louis Rose, manufacturers’ represen- 
tative with Chicago headquarters at the 
Capitol Vaults, left last week for New 
York where he will spend some time 
visiting with his father and brothers, 
and making arrangements for 1930. 
George Simmons has made satisfac- 


arrangements with the Waite- 


tory 
Evans Co., of Providence, to represent 
the concern in the Middle West, calling 


on the wholesale trade. Mr. Simmons is 
located in Chicago with offices on the 
12th floor of the Heyworth building. 

George Kissick spent the past week 
in Chicago visiting with his old friends 
and announcing that he now represents 
the H. F. Barrows Co., of North Attle- 
Mass. Mr. Kissick had his new 
spring line with him. He is making a 
trip through his middle western terri- 
tory. 


boro, 


The R. Wallace & Sons Mfg. Co., 
Wallingford, Conn., announces several 
additions to the sales force of its Chi- 


cago branch. The following men who 
have joined the company and who will 
operate from Chicago are Jackson F. 
Boehm, John Stewart, Ross S. Baxter, 
H. W. Dodd and A. J. Townsend. 

J. A. Irons, northwestern representa- 
tive for the Towle Mfg. Co., spent the 
holidays in Chicago visiting with rela- 
tives and friends. Mr. Irons was ac- 
companied by his wife. Luren Stevens, 
of the Newburyport, Mass., headquar- 
ters of the firm, spent the past week in 
Chicago visiting at the local office. 

Sympathy was extended to S. Snell- 
ing, manufacturing jeweler, 32 W. Ran- 
doiph St., on account of the death of 
his wife. Mrs. Snelling passed away 
at 6.10 p. m., Thursday, Dec. 26, after 
being confined to bed for two years with 








paralysis. Funeral services were held 
Friday and interment was at Waldheim. 

E. R. Tyler, auctioneer, returned re- 
cently from Huron, S. D., where he 
closed out the stock and building of M. 
C. Alford, retail jeweler. R. W. Bayley 
& Co., Beaver Dam, Wis., also closed 
out their business and had Mr. Tyler 
sell the stock. Mr. Bayley will devote 
all of his time to the optical business 
in the future. 

Baker & Co. celebrated the opening 
of their beautiful new quarters on Mon- 
day of this week. They are now located 
on the 12th floor of the Pittsfield build- 
ing, 55 E. Washington St. For a great 
many years their Chicago headquarters 
were at 5 S. Wabash Ave. Their new 
quarters are equipped with walnut fur- 
nishings. R. J. Howard is Chicago 
manager. 

3en W. Kuhn, southern representative 
for J. R. Wood & Sons, arrived at the 
Chicago office last week. O. T. Kuhn 
who travels through Michigan, Indiana 
and Missouri; W. H. Buckmaster, Min- 
nesota, Wisconsin and Illinois represen- 
tative and “Pat” Rearden, Nebraska 
and Iowa representative, have completed 
traveling for the year and will remain 
at Chicago for a few weeks getting their 
new spring lines and attending sales 
conferences. 








Detroit 


A holiday reunion of the family of 
Frank Codling, retail jeweler at Royal 
Oak, a suburb, on Christmas night, was 
interrupted by two armed men, ap- 
parently bent on robbery. Mr. Codling 
who answered their knock, slammed the 
door when he saw one of the men draw 
a pistol. Cries of other members of the 
family frightened them off, the escape 
being made in an automobile. 

A. Grossman, a retail jeweler, was 
assaulted at his home, 2044 Gladstone 
Ave., last Friday night by two masked 
men who entered by way of a window. 
Mr. Grossman was alone when he heard 
a noise in the rear of his home and 
went to investigate, finding two masked 
men. One struck him on the head with 
a flashlight, he told the police and then 
both fled. He was not seriously injured. 

Both wholesale and retail jewelers in 
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Detroit and also out in the State brought 
their holiday campaign to a close with 
the announcement that the results were 
fair. For a time it was thought that re- 
tail buying might approach the volume 
of a year ago. However, weather con- 
ditions stepped in at the last moment, 
covered southern Michigan with a toot 
or two of snow and Detroit particularly, 
and put an end to any real enthusiastic 
buying. 








Cleveland 


Loca! jewelers declare that the prin- 
cipal Christmas demand was for silver 
and watches. Costume jewelry of mod- 
erate price was also in demand. 

An involuntary petition in bankruptcy 
has been filed in United States Court in 
Cleveland against Edwin R. Jonas, 
Youngstown, Ohio, by King & Eisele, 
Inc., Spear & Susskind, Inc., and the 
Youngstown Jewelers Supply Co. 

William McMann alias “Murray” is 
back in Cleveland having been brought 
here from Baltimore where he had been 
picked up by the authorities. He is 
wanted on two charges, both for passing 
worthless checks on local jewelers. The 
alleged victims were H. W. Beattie & 
Sons and the Bowler & Burdick Co. In 
the case of the former, the prisoner, it is 
charged, gave a check for $830 and the 
latter a check for $650. In both cases, 
it is claimed, he represented himself as 
a wealthy Clevelander and purchased 


diamond rings 








Evansville 


B. L. Kruckemeyer, of Kruckemeyer & 
Cohn, retail jewelers of 407 Main St., 
here, has been appointed a member of 
the legislative committee in the Retail 
Merchants Bureau of the local Chamber 
of Commerce by the president of the 
organization, Henry J. Schlundt. Mr. 
Kruckemeyer will hold the position for 
the ensuing year. 

Floyd Nester, of the retail jewelry 
firm of Heinzle & Nester, Boonville, Ind., 


has been sworn in as mayor of Boon- 
ville, having been elected to that posi- 
tion in the election last November. He 
has named his official family and ap- 


his standing committees in the 
Friends of Mayor Nester 
are predicting that he will make a good 
official] This is the first office that 
Mayor Nester has ever filled. 

Alleged to have smashed a window at 
the North Side jewelry store at 611 N. 
Main St., here and taken several articles 
of jewelry, a man, 35 years old, was 
arrested here. Two rings and a brooch 


pointe d 


city council. 


valued at $44 were found on the man 
when he was arrested a short distance 
from the store. He suffered lacerations 


the hand, the police say, when 


about 


he reached through the broken window 
jewelry. 


for the The 


police say they 
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are seeking another man, whom they say 
was with Price at the time of the rob- 
bery. 





Milwaukee 





Fire at Bloedel’s retail jewelry store 
caused a small loss during the Christmas 
holiday period. The fire started in the 
basement under the store, and smoke 
seeping in through the floors affected 
some of the less valuable jewelry. One 
fireman, breaking an upper window, 
jumped through the smoke and landed in 
a showcase containing silverware, shat 
tering the heavy plate glass top. 3y 
working all night the salespeople in the 
store had everything in readiness fo1 
business the following morning. 





An $11,000 diamond and platinum 
bracelet was among the more expen- 
sive gifts bought in Milwaukee jewelry 
stores during the holiday period, it 
reported here after a survey 
representative group of 
Another item was a $7,200 


was 
among a 
jewelers. 


diamond and platinum ring. The 
same store sold a diamond choker for 
$6,000, diamond studded platinum 


wrist watches up to $1,800 and dia- 
mond brooches up to $4,200. Among 
the sales by a second store was a fine 
platinum watch priced in four figures 
and a platinum bracelet set with 42 
diamonds, costing $2,500. A $4,800 
neck chain and pendant of diamonds 
and platinum was also sold by this 
store. Other items mentioned as 
among the higher priced jewelry sold 
was a $22,000 woman’s ring, rings up 
to $3,500, and individual pearls up to 
$1,000. Jewelers say that business 
was as brisk this season as during 
other years, with a good demand for 
the higher-priced goods. 











Denver 


During the holiday rush a supposed 


customer was examining watches in th 


store of the Jaccard Jewelry Co., 16th 
and California Sts., Denver, Col 
Shortly after the “customer” left the 
counter the clerk noticed an odd watch 
in the tray and at the same time dis 


covered that a $160 watch was missing 
During the evening of Dec. 18 Ed 
ward Kleiger, local jeweler, whose stor« 
15th St., Denver, Colo. 
was driving his automobile with hi 
daughter, Ethel, as a passenger. Just 
as Mr. Kleiger was about to drive acros 
the corner of 16th and Curtis Sts., a 
fire truck came along Curtis St., crash¢ 
into the Kleiger car and both the fathe1 
daughter were badly injured. 


is located at 921 


and 


Two boys who recently broke a win 
dow at the jewelry store of Florentine 
Christopher, 122 S. Pearl St., Albany, 
N. Y., and took two wrist watches wer 
captured by a patrolman who appeared 
as the youths were running away. 
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Los Angeles 


Morris P. Silver has taken over the 
lease to Suite 715, Title Guarantee build- 
ing, where he will join with Sam Hur- 
witz in the diamond brokerage business. 

J. Dumter, watchmaker formerly at 
the offices of W. T. Burkhart, Title 
Guaranty building, has moved into a 
suite in the same building, occupied by 
E. E. Macey, where he has more spacious 


quarters. 
A. M. Walker, formerly manager of 
the Los Angeles branch of A. I. Hall 


& Sons, Inc., has entered the jobbing 
business on his own account and is rep- 
resenting among other manufacturers. 
the Deman Chain Mfg. Co., 22 W. 48th 
St., and Axel Bros., 21 W. 46th St., 
New York city. Mr. Walker makes the 
territory from San Diego to Vancouver, 
B. C. 

Sam Rothstein, who is representing 
Whitelaw Bros., New York, here on the 
coast and whose offices in the Title 
Guarantee building were closed for two 
months while he was in the East, has 
returned to the Southland and may not 
‘ontinue the offices here, providing he 
closes an offer he is now considering. 
If the office is sold he still will retain 
the agency for the Whitelaw Bros., using 
a smaller office. 





San Francisco 


J. W. King will start for a trip 
through his territory during the second 
week in January. 

Miss Marcella Fox is preparing to 
take her second business trip to southern 
California, since opening offices at 704 
Market St., as representative for east- 
ern manufacturers. 

Leonard H. Railsback of Railsback & 
Dable left on the evening of Dec. 25 
to visit the factories of M. Alexander, 
Wefferling, Berry Wallraff Co., and also 
the Frank Krementz Co.’s factory at 
Newark, N. J. 

Satisfaction was expressed by Martin 
Cooper, during the holiday season be- 
cause all the retailers seemed to be doing 
well. On Dec. 28, Mr. Cooper left to 
visit the factories of Morris Kaplan & 
New York. On his return Mr. 

will call on customers from 
Denver west, thus covering part of his 
territory as he is western representative 
for the New York house. 

Hanna Zoghibe, alleged to be a 
Syrian jewelry salesman, has_ been 
charged by immigration authorities here 
alleged fraud regarding his na- 
tionality. There are no barriers against 
Latin America and Zoghibe sought entry 
to California as a Nicaraguan. He 
entered the United States a year ago 
and has been arraigned before Federal 
Judge St. Sure, in San Francisco. 

Out-of-town jewelers flocked to the 
eity to fill their depleted lines on the 


Sunday prior to Christmas and on the 


Sons. 
( ooper 


with 
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following two days, the Jewelers’ build- 
ing and the other buildings which house 
many jewelry firms were crowded with 
retailers, coming and going. Among 
the out-of-town jewelers calling on 
wholesalers were: L. Dixon, Oakland; 
Fred Beck of R. Kocher & Son, San 
Jose; W. W. Hilton, Redwood City; A. 
Benoit, San Mateo; E. L. Bothwell, San 





According to H. Williams, of Wil- 
liams & Petersen, people were really 
buying in the last few days before the 
holidays. During the coming year, 
people will be working rather than 
speculating and there is every reason 
to believe that business will be good. 
Speaking of articles in the local San 
Francisco press, describing the ex- 
cellent jewelry business enjoyed by 
San Francisco jewelers, A. V. David- 
son, western manager, National Jewel- 
ers’ Board of Trade, said that if the 
public thinks that any business is not 
prosperous, they expect to buy at low 
prices, so these articles have helped. 
The holiday business was really good 
and the articles were justified by facts. 
During the year, business was quiet, 
but the holiday demand did much to 
reinstate conditions for the jewelers. 


Many local jewelers reported the 
biggest December business in their 
careers. Jewelers in Oakland did the 


best business since the World War. 











Jose; A. Hirsh, San Jose; Dan Levin, 
San Jose; A. Saper, Los Gatos; E. Mar- 
tinez, Vallejo; J. Mangini who had 
opened a jewelry store in Martinez; C. 
Mantele, Stockton; Mr. and Mrs. A. J. 
Wilkinson, Tracy; Mr. and Mrs. H. L. 


Engel, 3urlingame; Mr. and Mrs. 
Otto Paulsen, Richmond; Mr. and Mrs. 
M. J. Kirk, Vallejo; Harry Jepsen, 


Petaluma and many others. 

A. McDavitt, engraver and designer, 
has moved his shop from 306 Shreve 
building, 210 Post St., to enlarged quar- 
ters in Suite 514 in the same building 
where he occupies two large rooms. 

Bessie Langdon is now located in Room 
701 in the Shreve building, 210 Post St., 
having formerly been located in Room 
1106 in the same building. The new 
location affords more space for a larger 
display of gifts and jewelry which Miss 
Langdon handles. 








The report of De Consolidated 
Mines, Ltd., dealing with the company’s 
earnings for the year ended June last 
discloses that De Beers income and pro- 
fits are slightly smaller, receipts on dia- 
monds being around $16,278,000, com- 
pared with $16,558,000 the previous 
year. Operating expenses were a little 
higher, too. Net profits therefore are 
$10,242,500 against $10,961,250. The 
general fund this year gets $1,250,000 
instead of $2,750,000. A dividend of 15 
shillings for the year is announced by 
officials of the company. 


3eers 
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Atlanta, Ga. 


For the first time in many Christmas 
seasons, there was not a single robbery 
perpetrated against Atlanta jewelry 
stores. 

Among the out-of-town visitors in 
Atlanta during the week were: Mr. Dun- 
lap, of Dunlap & Bibb, Macon, Ga.; C. 





Early reports from jewelers indicate 
that the holiday business was fully 
equal to that of 1928, despite fears 
that the stock market break might 
retard jewelry sales. While some of 
the larger stores report that business 
has not come up to normal, on the 
other hand most of the = smaller 
jewelry firms report that business was 
as good as that enjoyed last year. A 











number also report that sales were 
well ahead of those for the 1928 
Christmas season. 
R. Hammond, Gainesville, Ga.; W. R. 
Capps, Athens, Ga.; Paul Gurley, 


Etowah, Tenn., and H. N. Frost, Ashe- 
ville, N. C., who is spending the Christ- 
mas holidays with his daughter, Mrs. 
L. W. Folsom. 








Gleanings 


Earle Wyckoff, formerly manager of 
the Con W. Hesse & Son jewelry store 
at Payette, Idaho, has purchased the 
Blackaby jewelry store, Ontario, Ore. 

A. Sassano, who for 25 years was 
located at West New Rochelle, N. Y., 
has moved his establishment to a more 
central site at 58 Centre Ave., New 
Rochelle. 

Crashing a front display window with 
a brick, thieves recently secured watches 
valued from the store of the 
Lowe Co., 176 E. Main St., 
Columbus, Ohio. 

Walter Hood, 65 years old, was re- 
cently found dead on the floor of his 
jewelry store at 4 Market St., Albany, 
N. Y., succumbing to a sudden heart 
attack. Mr. Hood was found by a cus- 
tomer who entered the store for a repair 
job. 

The Keystone Jewelry Co., Portland, 
Ore., has been incorporated at Portland 
by Joseph Savan, Edward Savan, and 
Florence Savan, to engage in a general 
jewelry business. The capital is $25,000. 
Papers were filed by Joseph Savan, 274 
Washington St. 

Louis Bechard, one of the oldest busi 
ness men in Oswego, N. Y., who for more 
than 56 years conducted a jewelry store 
in W. First St., died recently from heart 
trouble, after an illness of a few days. 
Mr. Bechard was a native of Montreal, 
coming to Oswego as a boy. He is 
survived by a daughter and two sisters. 

Louis Gaskin, a jeweler, gave two 
holdup men, negroes, a warm reception 
Dec. 19 when they held him up in his 
store at 1504 Franklin Ave., St. Louis, 


eigi 


at $277 
Jewelry 


77 


Mo., took $10 from the safe and asked 
for more. He fired two shots at them, 
and Patrolman Elmer Yeager, who came 
along then, fired two more, but the 
robbers escaped. 

The theft of $1,539 in jewelry from 
Markson’s Store, 644 Bleecker St., 
Utica, N. Y., recently is believed to 
have been cleared up in the arrest of 
two men, both of Utica, N. Y. They 
are charged with burglary, third degree 
and grand larceny, first degree. Both 
men have police records. Harry Mark- 
son identified one man’s chromium 
watch bracelet as similar to ones taken 
from his store. The prisoners pleaded 
not guilty when arraigned in City Court. 

In Copenhagen there has recently been 
held a very interesting exhibition on the 
oceasion of the 500th anniversary of the 
goldsmiths’ association in Copenhagen 
The Danish goldsmith organization 
undertook the arrangement of the ex- 
hibition under the protectorate of the 
King of Denmark. All of the outstand- 
ing firms of the gold and silverware 
branch were represented and the exhibi- 
tion was visited by many experts as well 
as customers from abroad. 

Announcement of the engagement of 
Louis Oppenstein, chairman of the 
Republican County Committee and men- 
tioned as possible Republican mayoralty 
candidate, and Mrs. Delphine Ettlinger, 
daughter of Mr. and Mrs. N. Hershfield, 
of Kalamazoo, Mich., was made recently 


at a dinner at the home of Mr. and 
Mrs. Arthur A. Guettel. Mr. Oppen 
stein is a partner with his brothers, 


Michael Oppenstein, Samuel Oppenstein 
and Harry Oppenstein, in the Oppen- 
stein Bros. Jewelry Co., 1124 Walnut 
St., Kansas City, Mo. 

A Christmas bonus of two per cent 
in cash upon wages paid 1150 employes 
of the Illinois Watch Co. factory, Spring- 
field, Ill., was announced last week and 
will be paid about Jan. 15 or as soon as 
the amounts can be computed. It is 
estimated the bonus will total about 
$30,000. In a Christmas greeting mes- 
sage to the employes, under signature 
of R. E. Miller, general manager, it was 
stated that business the first 10 months 
of the year had progressed at such a 
rate, reaching a 60-year record in Oc- 
tober, that, despite the considerable 
slackening in the last two months of the 
year, the 1929 business reached a new 
record level for the six decades. In addi- 
tion to the cash bonus, the company an- 
nounced it would continue its insurance 
policies covering all members of the 
plant, protecting each employe for a full 
year’s wage in event of death or total 
disability with promise to add from time 
to time, such other features as may 
“make your work-a-day life happier in 
every way.” The statement pointed out 
that of 2500 employes in the Illinois 
watch and Hamilton watch plants, nearly 
500 are stockholders in the Hamilton 
company, of which number 195 are em- 
ployed in the Springfield plant and hope 
was expressed in forthcoming months 
that there would be a substantial in- 
crease in the number of employe-stock- 
holders. 
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Engineers Visit Mikimoto Pearl 
Farm in Japan 
Pictured on this page is the distin- 
guished group of Americans, representa- 
tives of the World Engineering Congress 
held at Kioto, Japan, which visited the 





WORLD I! 
AT: Ti 


FROM 
PEARL 


THE 


OYSTERS 


DELEGATION 
OPENING OF 


A 


Mikimoto pearl farm at Gokasho, Japan, 
on Nov. 11. The Americans were taken 
to every part of the farm and were 
shown the various steps in pear] culture 

Those in the party were Dr. G. K. 
Burgess, director, Bureau of Standards; 
W. H. Carrier, president, Carrier En- 
gineering Corp., Newark, N. J.; R. A. 
Cauvin, manager, American Express 
Co.; B. E. Eldred, United States Govern- 
ment delegate; M. Holland, director, 
National Research Council; F. B. Jewett, 
vice-president of American Telephone & 


Telegraph Co.; Col. J. O. Johnson, Na- 
tional Electric Light Association: Dr. 
D. C. Jackson, Professor of Electric 


oN 
LE 


Power, Massachusetts Institute of Tech- 
nology;; O. C. Merrill, chairman, Amer- 
ican committee of the World Engineer- 
ing Congress, and Dr. J. O. Smith, direc- 
tor of Geological Survey, Department of 
Interior. 

The concern whose 


of K. Mikimoto, 
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York office at 535 Fifth 
recently opened an office 
Bullion Exchange 

Shaikh Memoin St., Bombay, 
thus adding another’ branch 
world-wide string. 


Ave., 
in the 
building, 
India, 


to its 


New is 


also 


3ombay 
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When Mesdames Delaney and Hamil- 
ton, domestic science experts, visited H. 
F. Wichman & Co., Ltd., jewelers of 
Honolulu, to find suitable silver for the 
model dinner tables to be set at the cook- 
ing school, they selected “Dolly Mad- 
ison,” a recent pattern produced by the 
famous Gorham master craftsmen. 
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Elliott Bristol New Wallace Repre- 

© sentative in New England 

Territory 

The R. Wallace & Sons Mfg. 
Wallingford, Conn., announces the res- 
ignation of A. J. Taylor, who has been 
its representative covering the New En- 
gland territory. Mr. Taylor leaves with 
a record of effective and appreciative 
and carries with him the best 


Co., 


service, 





ELLIOTT BRISTOL, WHO WILL COVER 
NEW ENGLAND TERRITORY 


wishes of the company for continued 
success. 

As Mr. Taylor’s successor the appoint- 
ment of Elliott Bristol is announced. 


He will shortly call on this trade. Mr. 
Bristol has been a member of the Wal- 
lace organization for the past 12 years 
in the factory and sales department and 
has been chosen because of his intimate 
knowledge of the Wallace line, and be- 
cause he is well equipped to continue 
the long established policies of the com- 
pany. 

Henry Lind, for a number of 
traveling representative for the Charles. 
Beard Co., St. Paul, Minn., and more re- 
cently representing the C. & E. Marshall 








years 


Co., Chieago, will represent Thomas B. 
Wilson & Co., Minneapolis, Minn., in 


southern Minnesota, northern Iowa and 


part of Wisconsin. 
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Brochure Illustrating Attractively 


Designed Jewelry Issued by Byard 
F. Brogan, Philadelphia 


“Style in Modern Mountings” is the 
title of an attractive brochure which 
Byard F. Brogan, manufacturer of 
platinum and gold mountings and wed- 
ding rings, 805 Sansom St., Philadelphia, 
has distributed to the trade for the 
convenience of patrons who welcome a 


brief and well illustrated catalog of 
suggested purchases. 
The booklet features the company’s 


“Moderne” group of mounting designs. 
Outside of the illustrations with short 
descriptions and prices, the only text 


is a short and pointed sketch of the 
creation of the “Art Moderne.” The 
same concern is also sending out an 
attractive blotter. 
ok * ok 
Miniature Electric Motor 
An electric motor no bigger than a 


fly has been completed by Emanuel 
Kahm, electrician and watchmaker of 
Friend, Neb., after three years spent in 
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EMERGENCY FIELD STOP WE 
ARE GRATEFUL TO YOU FOR 
THIS EQUIPMENT. 

ROGER Q. WILLIAMS” 


This wire comes as a fitting tribute 
to Longines supremacy for aviation 
time equipment. 

It will be remembered that the scien- 
tific timing equipment of Commander 
Byrd, who has just flown over the South 
Pole, was exclusively Longines. 

During this year every record-break- 
ing aviation feat, such as the flight of 
William Yancy from Old Orchard to 
Rome, the flight of the Graf Zeppelin 
around the world, of Assolant, Lotti and 
Lefevre from Old Orchard to Paris, the 


flight of Jiminez and Iglesias from 
Seville to Bahia, and the endurance 
flight of Miss Elinor Smith, was ac- 


complished with Longines timing equip- 
ment exclusively. 


* * * 


International Silver Co. Will Produce 
Viande Knife in Many Patterns 


The Viande knife, which was introduced 
last fall in the new “Silhouette” pattern, 





A MOTOR THE SIZE OF A FLY, M 


making and assembling the 58 tiny parts 
of gold, silver, copper and iron. 

It is half as high as a dime and weighs 
100 grams or about one-fourth of an 
ounce. The speed is over 400 revolu- 
tions per second. 


Longines Aviation Watches in the 
Role of Life Savers 


The following is a telegram which was 
received recently by A. Wittnauer Co., 
New York, from Roger Q. Williams: 


“SAME LONGINES WATCH 
THAT I USED ON NEW YORK 
TO ROME ITALY FLIGHT 
SAVED THREE LIVES _ IN 
BLINDING SNOWSTORM HERE 
YESTERDAY WHEN COMPASS 
WENT BAD AND I WAS FORCED 


ADE 


BY NEBRASKA WATCHMAKER 


has proved so successful that the Inter- 
national Silver Co. is now producing it 
in other leading patterns of 1847 Rogers 
Bros. silverplate, including ‘‘Legacy,” 
“Argosy,” “Ancestral,” “Ambassador” 
and “Anniversary.” 

The Viande knife has been called the 
one outstanding departure from the 
traditional in silverware that has been 
made in generations. Instead of a long 
blade and a short handle, the propor- 
tions have been reversed and the knife 
has a short blade and a long handle. 
The result is an implement that balances 
perfectly and is as easy to use as a fork 
or spoon. The decision to produce this 
knife in other patterns indicates the 
popularity that this new idea in knives 
has already attained. 

The knife is the creation of the archi- 
tect, Eliel Saarinen, who designed the 
dining room for the Exhibition of Con- 
temporary American Design at _ the 
Metropolitan Museum of Art, in New 
York, early last year. 
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Souvenirs of the Season 

Among the interesting souvenirs of 
the season is the annual gift to custom- 
ers, sent by Handy & Harman, refiners 
and dealers in precious metals, New 
York, in the form of a calendar 
memorandum book bound in limp un- 
finished leather. It is not only valuable 
to the recipient as a note book, but par- 
ticularly valuable for the vast amount of 
information it contains in the way of 
tables used by the manufacturer and 
retail jeweler at all times in his busi- 
ness. Among these are weights of ster- 
ling silver sheet and wire, according to 
gauge, weights of sterling silver circles, 
unit wire table, various tables of weights 
and measures, table of the densities of 
melting points of metals, information 
as to gold karats and their equivalents, 
together with all the usual information 
and tables that are required by the 
ordinary businessman. The book is vest 
pocket size and will be found convenient 
particularly to jewelers. 

x *K = 

Another vest pocket memorandum 
book looked forward to with interest by 
the trade is that which comes as an 
annual present from the R. F. Simmons 
Co., famous makers of watch chains, of 
Attleboro, Mass. This contains a vast 
amount of general information both in 


the front and in the back, including 
postage rates, statistical and _  geo- 
graphical facts and tables needed by 


every shipper, also a relative table of 
Advoirdupois and Troy weights, rules 
for computing interest, lists of the prin- 
cipal cities, etc. The booklet comes in 
a limp leatherette binding, and is both 
attractive and useful. 








Of Interest to Importers of European 
Merchandise 

Manufacturers or dealers who are 
anxious to locate special articles in 
Europe or the names and addresses of 
European firms, will be interested in the 
free service offered to buyers in this 
country by the German Export Service 
Bureau at 11 Burggrafenstrasse, Berlin, 
W. 62, Germany. This organization is 
encouraging commerce between the two 
countries and will be willing to act for 
any American firm as buying agent 
charging no commission either to the 
buyer or to the manufacturer whom it 
Also when on a buying visit to 
Europe, they will be glad to have Amer- 
ican dealers call at their offices and 
offer to render all assistance possible. 

American firms wishing articles of Ger- 
man manufacture can send samples or 
photographs of the goods to be shipped 
stating the price which they wish to pay, 
and the Bureau will endeavor to place 
them in touch with the right people. The 
sureau emphasizes the fact that to both 
buyer and manufacturer, the services 
are entirely free, as the Bureau’s sole 
purpose is to encourage and facilitate 
commerce between Germany and other 
nations. 


serves. 





























THE NEW VIANDE KNIFE TO BE MADE IN MANY PATTERNS BY THE INTERNATIONAL SILVER CO, 
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HAMMEL, RIGLANDER- PENNANT CORPORATION 
Exclusive Wholesale Distributors 


NEW YORK, UV. S. A. 





Important Announcement 


V.T. FL. MIFANS 














In response to the great demand for a uniform 
price on the regular and fancy shapes, we have 
succeeded in complying with this demand. On 
and after January 1, 1930, the price of Mifans will 
be $1.10 per dozen with the exception of Military 
and fancy shape pocket watch crystals which 
will be $2.00 per dozen. On account of the con- 
venience of having a uniform price it will be 
advantageous to replenish your stock. 


ORDER FROM YOUR JOBBER 
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Written 


AUTHOR’sS Note—Realizing that there is a 
scarcity of competent watchmakers employed 
or engaged in the jewelry business, this 
article is written at the request of the tech- 
nical editor for the purpose of interesting the 
younger generation in the selection of watch- 
making as an occupation. Among the me- 
chanical occupations, watchmaking stands 
pre-eminent as a clean, profitable business, 
eliminating the monotonous routine of many 
other lines. The watchmaker has invariably 
been honored as the highest exponent of hu- 
man mechanical skill, and delicate precision 
instruments of every description come within 
the scope of the watchmaker’s ability. It 
would be impossible to operate our vast in- 
dustrial system without the aid of accurate 
timepieces. Strictly speaking, the name 
“watchmaker” is a trade misnomer, as watch- 
making generally comprises the manufacture 
of watch movements. However, the name, 
“watchmaker” in the jewelry business, is in- 
variably applied to one who repairs watches, 
and a competent watchmaker or watch re- 
pairer should be able to make practically 
any of the different kinds and models of 
watches now in use. 

If the remarks contained in this article are 
“old stuff’ to the competent workman, we 
trust that it will be considered in the same 
spirit in which it is intended, viz.; that of 
interesting and imparting information to the 
beginner.—L. B. P. 
from Technical Issue of 

Dec. 5) 


QUESTION.—In the last instalment, 
counterbores were mentioned for use in 
forming the seat for jewel screws in the 
edge of a jewel setting. What type of 
counterbore is most suitable for such 
work? 

ANSWER.—Fig. 152 illustrates an ex- 
cellent type of counterbore that may be 
used for forming the seat for jewel 
screws, case screws, etc. A counterbore 
that is made in this manner will have 
ample chip clearance, whenever neces- 
sary. A set of from 12 to 15 jewel 
screw counterbores will include prac- 
tically all sizes that are used in Amer- 
ican watches and the same sizes may be 
used for many of the Swiss watches. 
Any special sizes that are required may 
be readily made by measuring the head 
and body diameters of the screw. The 
table of sizes printed at the top of the 
adjoining column will fill practically al] 


(Continued 
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requirements for counterboring jewel 


screws in American watches: 
Body Diameter Pilot Diameter 
.058 .024 
054 .023 
.050 .023 
.046 .020 
.044 .020 
.044 .018 
.038 .020 
.036 .017 
.034 OTT 
.032 .015 
.031 .014 
.030 .013 
.026 .011 
The pilot should fit the screw hole 


properly. It should turn freely in the 
screw hole and should be highly polished 
to avoid damaging the screw thread. 
All of the sizes in the above table may 
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FIG. 152 


be made from small stock. Stub’s steel 
rod .007 in diameter is quite suitable 
for such counterbores. The pilot should 
be about twice as long as the body of 
the screw and in making the blanks, the 
pilot should be left a trifle oversize; 
after hardening, it may be stoned to 
exact size and also highly polished. 
The flutes are most suitably milled by 


using a flat face cutter in the wheel 
cutting attachment. The size of the 
cutter is immaterial; however, we find 


that a cutter five-eighths of an inch in 
diameter by one-eighth of an inch in 
thickness is quite suitable for such 
work and for such small work, a fine 
toothed cutter is best. We can use the 
index on the lathe pulley for spacing off 
the four flutes. 


CIRCULAR 


Lester 


5. Pratt 


With the counterbore blank held firm- 
ly in a wire chuck, we may proceed 
with the milling operations. The face 
of the cutter should be set so that the 
upper corner is exactly on “the line 
of centers,” as the cutting lips of this 
type of counterbore should be radial. 
The length of the flute or cut should be 
about one-sixteenth of an inch; it can 
be adjusted to any required length by 
using a stop on the slide rest. With 
the blanks previously sized to the cor- 
rect diameters, all the blanks may be 
quickly milled. 


QUESTION.—How shall we proceed to 
harden and temper the milled blanks? 

ANSWER.—Small tools of this char- 
acter may be hardened in quantities by 
packing in a tube with charcoal powder 
and handling the entire lot as a single 
piece. However, for a small number of 
parts as in this case, we may harden 
them singly. ‘The blank may be held 
in the tweezers and heated with the 
Bunsen burner or blow pipe. As the 
end of the counterbore is the only part 
that requires hardening, we need only 
to heat about one-quarter of an inch, 
of the actual cutting lips. Heat to a 
cherry red and quench in cottonseed oil. 

A slight amount of scale will form 
during hardening; this may readily be 
removed with a steel wire lathe brush 
which will also remove all slight burrs 
thrown up by the milling cutter. 

If you wish to draw the temper on 
the counterbores, we heat them to a dark 
straw color, but in such small parts, 
especially when hardened in oil, we 
seldom draw the temper, as oil harden- 
ing is slightly tougher and not quite as 
hard as water hardened parts. 


QUESTION.—How shall we proceed to 
sharpen the cutting lips of the counter- 
bores? 

ANSWER.—A small, diamond charged 
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“What is the H. I. A.?” 


H. I. A. stands for the Horological Institute of America, organized during the 
war with the cooperation of the National Research Council, the United States 
Bureau of Standards, the Federal Bureau of Education, and other educational 
and scientific organizations, to make better watchmakers for America and to 


promote accuracy in timekeeping in every possible manner. 


The Horological Institute of America examines and certifies watchmakers and 
thus differentiates the efficient from the inefficient. 


The public will soon begin to ask, “Is your watchmaker certified?” 


The jeweler who can answer this question in the affirmative will get the public’s 
confidence and prestige. The public is becoming increasingly interested in accu- 
rate time because we move fast these days and time plays a greater part in 
transportation and in all life’s activities than ever before. 


The H. I. A. has already certified nearly one thousand watchmakers, in all 


parts of the UV. S. A. 


In its eight years the Horological Institute of America has learned how to do 
some effective things to elevate and improve American horology. These activi- 
ties should be greatly extended and speeded up. The immensity of our country 
calls for a much greater effort before the good effects of the Institute idea are 
fully felt. The good that it can do will always be in proportion to the number 
of its members, with their contributions of good ideas and their financial support. 
The more watchmakers are certified, the more will the public learn to know 
and value the work of Certified Watchmakers. To fulfill its aims the Horological 
Institute of America must have (1) more members; and (2) more Certified 


Watchmakers. 


“T AM A JEWELER”—‘How Can I help Myself, by Helping the 


Institute?” By becoming a member. 


Mr. Paul Moore, Secretary, Active membership $ 5.00 per annum 
' c/o National Research Council Sustaining “i 10.00 - ” 
‘ 21st and B Sts., N. W., Life - 100.00 ° 
' Patron ae 1,000.00 


Washington, D. C. 


OFFICERS: 
I H. HUFNAGEL, President, Mt. 
Vernon, New York 


WILLIAM RAMSAY, Ist Vi 
lent, Washington, D. C. 


COBB, 2nd Vice-President, Cleve- 
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ind, 


PAUI 
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TOHN 
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— 


e-Presi- 


Ohio. 

MOORE, Executive Secretary, 
nal Research Council, Washing- 
J. BOWMAN, Treasurer, Lan- 
, ea 


ADVISORY COUNCIL 











PP cai Please send application blank for Membership in Horological Institute of A | Barrows, Washington, D. C 
’ | Bowman, Lancaster, Pa. 
Pau Chamberlain, Chicago, III. 
Name I. N bb, Cleveland, Ohio. 
Wn Donnelly, Baltimore, Md. 
Ree Te ee SE ee ge ae ae eee ae ae oe B J. Doyle, Philadelphia. 
oe Ae BER peers cee 2 keene ae See Uae RN here ee hn Ste E. B reeman, Jr., Atlanta, Ga. 
Ferdinand T. Haschka, New York City. 
“I AM A WATCHMAKER”—“How Can I Share in the Institute’s [1 Mufnasc, Mt. Vernon, N. Y. 
Benefits?” By becoming a Certified Watchmaker. Armand Jessop, San Diego, Calif. 
Edwin F. Lilley, Milford, Mass. 
ee ee ee rere Walt Lugrin, New York City. 
Mr. Ralph E. Gould, harles F. Miller, Lancaster, Pa. 

c/o Mares of Gtendards. Carl W. Mitman, Washington, D. C. 
Washington, D. C. W. Calver Moore, Philadelphia, Pa. 
Dear Sir: Please send information pamphlet about taking examination to become a Pa Moore, Washington, D. C. 

Certified Watchmaker to: C. A. Morgan, Cleveland, Ohio. 

R t F. Nattan, New York City. 

25 Re a a rell B. Nussbaum, Lancaster, Pa. 
, Stanley A. Pope, San Francisco, Calif 
ae er a bg Sol VW Ramsay, Washington, D. C. 
RS ee RE ae he ee SC aw aie eed eden een Pent eG oe te oe Paul Sollenberger, Washington, D. C. 
ee ee ee ee ee eee POOLS RSS eee PN eS a yews A. T. Westlake, Peoria, IIl. 
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copper lap is most convenient for this 
purpose, as a keener cutting edge may 
be obtained than by any other method. 
A diamond lap for this purpose should 
be beveled about 15 degrees on the out- 
side diameter, which will produce a lap 
that will cut a clean, sharp corner close 
to the pilot. The counterbores may be 
applied to the lap by hand, simply by 
holding the counterbore in a pin vice 
and grinding off just enough stock to 
produce the cutting edge. It is a very 
simple matter to gage the right amount 
of stock to remove, as the lips have 
previously been faced true in the blank. 

While the above method will produce 
the keenest cutting edge and is most 
desirable, we may also produce the 
cutting edge on the lips with a hard, 
Arkansas oil stone slip. <A _ slip with 
sharp corners, or better still, with the 
corner beveled to 15 degrees, will be 
found quite suitable for this purpose. 
If you use a glass, you may easily do 
a first class job in this manner. It 
has one advantage over the diamond 
lap; we can observe the forming of 
the lips to better advantage. The cut- 
ting face of the lips should be formed 
to an angle of about 25 degrees, which 
is most suitable for cutting brass, ete. 
If we were cutting steel with such 
counterbores, we would require an angle 
of 15 degrees. 

These counterbores are most suitably 
used in the lathe at high speed. With 
a jewel setting in place in the watch 
plate, we may hold it securely by placing 
one of the jewel screws in position. 
Then when the opposite screw hole has 
been counterbored, we fit the screw and 
bore out the remaining hole. 

A counterbore that is made in this 
manner will cut much smoother and 
produce a cleaner hole than any of the 
cutter which are used for this 
purpose. 


rose 


(To be continued) 








Chronographs 


OR a long time we have considered 

the need of taking account of the 
precision that chronographs could guar- 
antee in certain scientific domains. That 
is what Professor B. Walter of the 
Institute of Physics of Hamburg Uni- 
versity and the Engineer, Moisescu, of 
Berlin, have tried to perfect. The for- 
mer has brought about this control by 
means of numerous measurements of 
radioactive substances; measurements 
necessitating registering with precision 
the length of time of the fall of the hand 
of an electrometer. For this purpose 
Professor Walter utilized two chrono- 
graphs, which worked simultaneously. 

It is not possible to enter into all the 
details of the comparisons made, where 
all the causes of errors or corrections 
have been carefully established. How- 
ever, the results of this study show that 
it is not due to casual causes but to sys- 
tematic and periodic errors whose origin 
is to be found in an eccentric fault of 
the hands in regard to divisions of clocks. 





(Continued on page 89) 
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Watchmaker Should Be Key Man 


Between Jeweler and the Customer 


By M. W. Walters 


HERE is a sense in which the repair- 

man can be and should be a key man 
between the jeweler for whom he works 
and the jewelry customer for whom he 
works. If a watchmaker thinks that 
his work ends with the repair of that 
watch, having no sort of respect to the 
other dealings that this customer is 
having with this jewelry house, he is 
often sadly mistaken. 

That doesn’t mean for a moment that 
the watchmaker is to stand at the coun- 
ter. Generally there are superior sales- 
men whose talents fit in better with 
salesmanship; and the time of the highly 
paid watchmaker is better employed at 
the bench. But that is not the time when 
watch sales are generally made. Men 
often really buy watches a good many 
months before they give their checks for 
them and before they put these watches 
around their wrists or in their pockets. 
They buy the watch when someone 
makes them feel that a certain sort or 
model or size of a watch is superior 
and worth the money, worth more than 
he can get in some other make or size. 
The watchmaker is often sought out and 
asked bluntly his advice on certain 
watches. 


Must Work for the 
House” 


“My Watchmakers 


HIS was the statement of a very fine 

watchmaker and jeweler in Chicago, 
one of those hustling fellows along Chi- 
cago Ave. He touched on a tender point. 
Oftentimes watchmakers, mere _ bench- 
men, at so much a week, are saying 
slighting things of the watches which 
his firm sells. Now think of that. It 
is said that a well known auto manu- 
facturer insists that all service men in 
an up-to-the-minute shop must not only 
know the intimate details and even the 
weaknesses of their cars, but must be 
persuaded that this manufacturer’s line 
is worthy, better than any other for the 
price. Now this may seem an arbitrary 
demand, but is it? If a man thinks that 
a product is inferior, if he is certain 
that there are other more worthy and 
worthwhile things, then he will be let- 
ting this conviction slip through his 
teeth again and again. 

If the analogy is any good why should 
we not press the same demand on the 
watchmakers at our benches? I per- 
sonally think that the watchmakers 
should be called into conference when- 
ever new watches are about to be bought 
and their advice sought as to the merits 
of certain watches. Surely watches are 
not all of equal value. A man servicing 
a certain new watch to wearers knows 
its strength and its weakness. All man- 
ufacturers know how important it is to 
put out a “mendable product.” If it is 


worth spending millions in research for, 
this thing of putting on the market a 
“repairable watch” then it is imperative 
that the repairman cooperate with the 
sales force and with the actual owners 
of watches in getting the very best out 
of them. 


What Are Your Prejudices? 


VERY repairman in the country 
wants to repair certain kinds of 
watches. I find the same feeling in my 
own breast. But this thing I long ago 
learned to do. If I was employed by a 
firm who sold a certain line of watches, 
a line which was not my particular 
choice, and if I, as the repairman, had 
nothing to say about the buying, I al- 
ways tried to understand this line better 
and better from day to day. I tried to 
do away with my prejudices and feelings 
and to see the very best in that particu- 
lar watch. We all get it in for certain 
types, certain springs, certain setting 
devices. But is this the winning attitude 
either for ourselves or for the man who 
pays us the Saturday check? I think 
this attitude unfits the repairman for 
his hard task and makes it so that he 
cannot cooperate between the firm and 
the man who buys and carries this par- 
ticular watch. 
I know the best eight and what each 
emphasizes, the weaknesses and how to 
meet them. It is, in a way, a toss up. 


But here is the real difference—it is 
between the highly finished, highly 
jeweled watch, and the lower grades. 


There is the difference. I know of one 
watchmaker who so despised low grades 
in good watches that he could never 
take down one of those low grade good 
watches without almost insulting the 
wearer right before his face. This was a 
hardship to the firm for whom he worked 
and made it so that after years of good 
work this particular workman must be 
replaced by a man who could repair, in a 
gentleman’s manner, those lower grades 
which that particular vicinity saw fit 
to buy. 


HIS trait of hating certain watches 

is like hating certain folks—it is 
foolishness. 

But before I finish let me suggest 
that any firm should keep just as good 
a quality of watches as that community 
will buy. It is always good policy to 
try to raise the standard of its time- 
pieces, then of course the average watch 
repairer can say more good words for 
the better grades. All repairmen 
naturally, like to work on the better 
grades. Let the whole plan be a co- 
operative business. Then the watch- 
maker can and will be a key between 
business and the man who supports 
business by purchasing watches of them. 
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PRECIOUS METALS . 
CORPORATION 


DEALERS AND REFINERS GOLD, SILVER and 
PLATINUM METALS 
at 


General Office: 


ee5e@eeacoac ooo eee eeoeeeeeeeese ®@ 62 West Forty-seventh Street, N. Y. C. 


WORKS: NEWARK, N. J. 
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Do not employ 
Traveling gold buyers 


Let Us Refine 
Your Scrap Gold 


‘ . 

Clean cut your old jewelry, 
»olishings and sweepings and a ‘ 
I 6 ilies Eliminate the middleman. We 
use the metal recovered in refin- 
ing for the manufacture of jewel- 


ers and dental gold. 










send them to us for accurate 
refining. We will determine 
the full value of all precious 
metals— platinum and palla- That is how we pay 
dium as well as gold and silver highest cash prices. 








—and send you a check 





promptly. | Ship Direct—It Pays 





| THOMAS J. 


| | Spyco Smelting & Refining Co. DE : ‘ a CO 
51 South Third St., Minneapolis, Minn. e 
| 55 E WASHINGTON ST. 
CHICAGO 

















HUNDREDS OF YOUNG MEN 


from every quarter of the United States have attended the Horological 





Department of Bradley Polytechnic Institute and are now either in busi- 
ness for themselves or are holding down high class positions as managers, 
foremen of departments, or receiving an excellent salary as bench 
workmen. 

One of our latest sixty-five page catalogues will interest those who wish 


to advance in this line of work. Address Bradley Horological, Dept. 





This building with its equipment, and the 
ground upon which it is built, represents an 
investment of over $150,000, and is used ex- * D. o« A ow< . . : _— — » Bn : — - nat . 
llucitele for thaiuing in Watenwork, Jewelry  ©s Peoria, Ill. Arrange to start in as near the first of the year as possible. 
and Engravng 
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QUESTION No. 4247.—Drilling Enamel. 

We had a re quest yeste rday from one 
of our customers who has a plain black 
enameled cigarette case, purchased in 
Paris. Party has a monogram of mar- 
casites for same the size of a 10c. piece. 
We are afraid to drill the holes through 
the enamel fear of breaking the 
enamel, unless it is at the customer’s 
Would you be kind enough to find 
to do this and how it is 


for 


rish. 
out if it is safe 
done ?—H. Ince. 

ANSWER.—As we _ understand your 
letter you wish to drill holes through a 
black enamel cigarette case, in order to 
attach the monogram of marcasites by 
means of pins. You should have no dif- 
ficulty whatever in drilling this enamel 
with a diamond drill kept moist with 
turpentine and camphor solution. It 
would be a wise thing to drill a small 
hole at first and then enlarge it as re- 


quired. The enamel, of course, will chip 
slightly around the edge of the hol 


when the diamond drill is run through. 
Of course if this hole is covered entirely 
it will not be necessary to chamfer it. 
We firmly believe that you can drill holes 
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p Notes and Queries 








have 


Day Clock Suspension Spring.—W« 
a four hundred day clock in the shop 
for repair in which the 
spring had been removed on putting the 
clock in condition and supplying a spring 
unable to get the clock to time 
Weaker springs do not seem 
could be CXL- 


SUSpeNsiON 


we are 
as it gains. 
to lessen this as 
pected.—F’s. 


ANSWER.—Suspension spring for four 


much as 


set your eight day clock to alarm at six 
o’clock you simply move the alarm dial 
around to the arbor until the figure six 
is directly underneath the hour hand. 
This is all that is necessary to do to 
have a clock alarm at any desired time. 

QUESTION No. 4251.—New Escape 
Wheel.—I have in my shop an old En- 
glish fusee jeweled cylinder for which is 
needed an escape wheel. I have had it 
to my supply house and they are wholly 
unable to find anyone that can supply a 
My jobber is in New York. 


have 


new one. 


My customer is anxious to 
this movement repaired and would like 
to have you advise where I may 
secure this wheel in this country. Pro- 
viding that this cannot be had in this 
country where would I send this to have 
one made in England if pos- 
sible?—D. M. H. 

ANSWER.—We have no information of 
any wheel cutter in this country who is 
equipped to make an escape wheel. You 
are aware that special cutters are re- 
quired in making the tooth escape wheel 
and this also applies to cylinder escape 
wheels. Unless you could find a wheel 
cutter who is equipped to do this work 


very 


ne 


such is 








through the enamel with no risk what- 
ever of breakage. Several years ago 
this writer had a similar case which was 
an enameled cigarette case with the 
photograph of a lady enameled on the 
entire side of the case. Our customer 
wanted holes drilled through this to at- 
tach a piece of chain. These holes had 
to be drilled and reamed smooth and 
polished in order to present a suitable 
appearance. We had no trouble what- 
ever in drilling the holes with no risk 
whatever of breaking the enamel. 

QUESTION No. 4248.—Fitting Hands. 
In fitting hands to watches, when a 
second hand is too large, the 
best way to make the hole the right size, 
also the as to the hour and minute 
hands.—R. A. H. 

ANSWER.—As we_ understand 
question you have a second hand with 


we would not be able to help you out. 
The best information that we can give 
you is to send a jobber to your New 
York supply house and instruct him to 
send it to Europe to have an escape 
wheel cut to fit your movement. Of 
course a skillful mechanic could make up 
tools to make the wheel that is required 
but this would necessitate the making 
of special cutters, means of hardening 
the escape whee! after it is cut, and then 
rubbing it to the required finish. In 
quantity production of escape wheels of 
any type it is a comparatively simple 
matter to make the escape wheels but 
this special job that you require would 
be very costly. 
QUESTION No. 4252. 
Gold Jewelry. Will please advise 
what I can do to prevent white gold 


hundred day clocks is a very delicate 
affair. In fact it compares very favor- 
ably with hair springs that are used in 
watches. In other words, a very slight 
difference in the strength of the spring 
will make considerable difference in the 
rate of the clock. It is rather a difficult 
matter to select a suspension spring in 
the same manner that you would select 
a hair spring but if you have the original 
spring you should measure this as to 
thickness and width with a micrometer 
caliper. Then you should endeavor to 
select a spring to the same measurement 
as the original spring. If you are un- 
able to obtain the spring to the original 
measurements you can use a slightly 
thicker spring and by laying it on a flat 
surface stone it down until it is the 
correct thickness. The only require- 


how is 


Saile 


Tarnished White 


your you 


too large a hole to fit on the fourth 
pivot. Your only recourse in this case 
would be to fit a new pipe in the second 
hand and then broach out the hole to 
fit the pivot. This should also apply to 
the minute hand by fitting a short sec- 
tion of tubing in the hole and riveting 
it down solid and then reaming it out 
to fit. The pipe on the hour hand can 
be closed to a certain extent with the 
staking tool closing punches. However, 


all of the above is making a big job 
that is unnecessary. Suitable hands 
with the proper size holes can be ob- 


tained for practically any watch. It is 

simply a waste of time to do the above 

work unless absolutely necessary. 
QUESTION No. 4249.—Four Hundred 





ments in a spring of this kind are same 
length, width and thickness, but you will 
just simply have to experiment until you 
obtain results by the above method. 
QUESTION No. 4250.—To Set Alarm 
Dial.— Will you please tell me the right 
way to set the “Alarm dial” on these old 


striking clocks. I have repaired many 


hut never have been called upon to get 
the alarm part to work. This clock I 
have, I have the dial set same as the 
large dial reads. We will assume that 


it is 12 o’clock, the alarm dial is right at 
12. How would you set the clock for it 
to alarm at six? TI always thought that 
you set the alarm dial to the hour you 
wish the alarm to ring.—A. A. B. 
ANSWER.—Assuming that you wish to 


jewelry from having a yellow tint that 
is almost impossible to polish off after 
boiling in the sulphuric acid pickle even 
though boric acid is used before solder- 
ing to retain the original finish? 

ANSWER.—You can do very little to 
prevent white gold jewelry from turning 
yellow while soldering. You must bear 
in mind that some white golds are much 
whiter than others and of course, with 
these you will have very little trouble. 
The trouble with the rings that turn 
yellow is the fact that the nickel and 
zine with which the gold is alloyed wear 
off slightly on the surface and expose 
more of the yellow gold which of course, 
will give your ring a yellow color. Pro- 
tect your ring with boric acid. 








86 THE JEWELERS’ CIRCULAR January 2, 1930 








Strong, Sturdy, 
Long-Wearing 


LEIMAN BROS. PATENTED 
Jewelers 
Work Benches 


LEIMAN BROS., INC. 


23 (BG) Walker St. New York 










Hard Maple 
Top Benches 


The Kind You Have Always 
Wanted 


1-2-3 and 4-Man Sizes 





Makers of good machinery for 40 years. 











LEES & SANDERS 


Shipping to England means a little delay but 
it is worth while because of the RESULTS. 


SWEEP SMELTERS. 
BIRMINGHAM, ENG. 


Add our Workshop to Your Business... 9 | 


. . and you will receive all the benefits of having your own repair department 
uithout the expense and responsibility of maintaining it. 
We make a specialty of out-of-town orders and the promptness of mail service makes 
our shop ulmost as convenient as though we were located in your own town. 


Our work costs no more than you have been paying for ordinary work— 


| BECKER-HECKMAN COMPANY xiii) CHICAGO | 
































ARTHUR T. HAGSTOZ LEARN DIAMOND SETTING [J 
T. B. HAGSTOZ & SON courte in New York. but whete this. fs not possible, 


we teach every 1 of stone setting through corres- 
pondence Pus ré c Ss de Ss ac ally se lin- 

GOLD, SILVER and PLATINUM n re for the ho ‘oa, he } ery ar pone Mg aes 
1) ui] at a charge of $15.00 to $95.00 


separately by mal 
Refiners and Assayers per section. Write us 


709 Sansom Street, Philadelphia e JEWELERS’ INSTITUTE OF NEW YORK ‘a 


48 W. 48th ST., N. ¥. C. JOHN KRISCH, Instructor 
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Art of Diamond Setting 





Shaped Stones 


ANCY shaped stones are becoming 

more and more popular as the stores 
are beginning to appreciate this com- 
paratively new addition to the jewelry 
trade. A great number of jewelers are 
hesitant in placing fancy cut stones: on 
their shelves but you may rest assured 
that if you are contemplating keeping 
pace with the tides of business you must 
offer your customers something that will 
be out of the commonplace. Fancy 
shaped stones mount very beautifully. 
The subject of setting these stones is 
not given here because the setter who 
has mastered the general principles 
given in these articles will have no dif- 
ficulties in setting any shape stone. 


Bad Metal 


HILE setting diamonds into white 
gold you will encounter difficulties 
that are common to all setters. These 
obstacles as we might rightly call them 


will not always be the cause of your 
inability to set stones. 
There are certain things for which 


you can not assume the responsibility. 
For instance, take a ring on which you 
are about to raise the beads. The metal 
simply refuses to respond to the touch 
of the graver and it gives by breaking 
before any chance is offered to bring it 
over the edge of the diamond. There 
may be several reasons for this peculiar- 
ity. The top may be what is known as 
a double metal, that is, there are two 
pieces of metal not melted together be- 
cause through some impurity secreting 
itself in the metal during the melting 
process, the two parts fail to fuse. From 
outward appearances it looked as if noth- 
ing radically wrong was the matter with 
the top. At a slight pressure, however, 
the condition is apparent. 

It is useless to attempt going any 
further when such a thing happens. If 
the division is shallow, that is, the upper 
section is only a slight pealing of the 
metal, you might be able to save your- 
self the work of putting another top on 
the job. Take the diamond carefully 
from its setting and ascertain the thick- 
ness of the top. If, after filing the top 
down, thereby filing away this top layer, 
you find that sufficient thickness remains 
to reset your stone, you may do so. 
However, as a rule it is best to replace 
the damage with a new top. 


HERE you find your metal bad in 
just one spot or near one bead, you 
may attempt raising another bead with 
a pointed tool. One thing that I caution 
against is the replacing of broken beads 


In 


By L. Krisch 


by soldering the missing one on. No 
matter how carefully this job is done, 
it invariably leaves a yellow solder mark. 
Some manufacturers attempt to hide 
these faulty marks by refinishing the 
rings in a plating solution. This plat- 
ing eventually wears off and your job 
looks very bad. 

Another case where great care must 
be shown in setting is the white gold 
ring or other article that has as its 
surface a platinum plate, otherwise 
called platinum faced jewelry. The 
platinum on the surface of such articles 
is very thin and in setting you must 
make your bright cut ever so shallow 
and raise your beads without attempt- 
ing to cut through the ordinarily thin 
surface of platinum. Once beads are 
cut through they easily fall off and it is 
almost impossible to re-raise another on 
jobs of that kind. Much platinum 
faced jewelry has the beads and bright 
cut stamped on the article. This does 
by no means help the appearance of 
the job and as a matter of fact takes 
much from it. In such cases it is best 
to merely fit your diamond, raise what 
metal remains and do nothing else to 
the job. No practical stamped job of 
that kind ever has been produced. 


Time In Learning 


N the numerous inquiries that reached 

me following the initial series of 
articles, I was asked how long it should 
take a man to learn diamond setting. 
That is indeed a hard question t 
answer. Much depends on the ability 
of the student to grasp comprehensively 
the salient parts of his work. Most 
inquiries came from smal! merchants 
who realize the importance of being able 
to mount stones in an emergency. A 
great number of good sales are often lost 
by dealers who must depend on send- 
ing their work some distance from their 
city or town. This does not always meet 
the approval of the customer and often 
sales are lost. Therefore, to the readers 
interested in learning just enough to 
meet an emergency it would not take as 
long as one attempting to acquire a 
broader knowledge. However, in neither 
case can any specified time be given. 
There are instances where students learn 
in far less time than others. With a 
careful study of the work given here, 
you should be able to save much time in 
learning. Bear in mind that all this 
work is actually the work of many years 
and the fruits of that period are given 
to you to learn in a much shorter time. 
You have been cautioned against many 
possible difficulties. The system itself 


~] 


White Gold 


is simplified and eliminates numerous 
obstacles that for a long time have been 


the source of many difficulties among 
setters. Practice is essentially the 
greatest step toward the ultimate ac- 


complishment. Don’t be over anxious to 
learn in a hurry lest you overlook many 
important steps that may mean much 
to you. The time to hurry may come 
when you have assured yourself of hav- 
ing accomplished your desired ends. 


Different Methods 
wide 


firemen is a 
methods used by various diamond 
The purpose of these articles 


belittle any different method. 
be hardly fair to the many 
diamond setters who are very efficient 
at the older forms of procedure. The 
conventional method is to fit your stones, 
then raise the metal on the solid piece, 
finally the job is rough cut and bright 
cut. No one will deny that to learn to 
work along those lines is both trying and 
more difficult. 

Those who are accustomed to the older 
method find it better not to change. To 
the uninitiated apprentice, I certainly 
would suggest that you try my method 
because it is far simpler to learn and 
certainly not quite as difficult. 


How to Start 


| 1 paste no circumstances attempt t 
practice setting on actual work until 
you have mastered the technique of using 
your graver. The best way to learn is 
to buy a piece of copper plate thick 
enough to fit large stones. File or saw 
out a piece about one inch square and 
soft solder a bent wire on the back of 
it. Bend the two ends of the wire to- 
gether and solder one on each of the 
two corners of the square. Before set- 
ting it on shellac drill the holes first 
because that will save you the possible 
trouble, when drilling, of having your 
copper become heated and it will fall 
off the cement. If you care to take the 
time and trouble, it would be better to 
saw out the various shapes, hexagon, 
octagon, squares, ete. In either case 
the wire should be soldered on the backs 
Make sure that they are 
interfere with 


difference in the 


setters. 
is not to 
It would 


of the shapes. 
so soldered so as not to 
the work. 


HE use of copper is suggested because 
copper is very soft and will help you 
get your start. When you have as- 
sured yourself that you have made a 
vood start on the softer metal, change to 
German silver. The last named metal 


(Continued on age ®9) 
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HANDY & HARMAN 





Send 
Us 
Your 
Geld, 
Silver 
and 


Platinum 


Send your next lot to 


HANDY & HARMAN 
Bridgeport, Conn. 


Service Plants— 


Providence, R. I. 
Fulton and Geld Sts., New York City 


v1 
Preparation 
and Assaying 
by experts in precious 
metals, working with 
the most highly per- 
fected equipment. 
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Use Crystal Magic to End Your 
Watch Crystal Troubles 


A new cement com- 
pounded for a spe- 
cific purpese. It is 
waterproof, will 
neither dry out 
nor crumble. 
Comes to you 
ready for use—no 
heating necessary. 





Copyright 1929 by 


We guarantee 
CBRLtSeTt AL 
MAGIC, if used as 
directed, will hold 
permanently any 
watch crystal. 


Price 75c a Bottle 


Costs More— 
Worth More— 


Lasts Longer. 


The Crystal Magic 
Co. 


If your wholesaler is unable to supply you we will mail a 
bottle prepaid upon receipt of price. 


THE CRYSTAL MAGIC CO. 
P. O. Box 123 ALLENTOWN, PENNA. 























One Hand Control 
with the 
ewel 2's Torch 


The flame is adjusted by a touch; you can 
have a sharp needle-shaped flame, hot enough to 


weld platinum, or instantly change to a big 
soft brush flame for annealing or tempering. 
You will like the Hoke-Jewel oxy-gas torch 


for all kinds of work—high grade or novelty, 
gold, silver, platinum, or white gold. 


Ask for free circular C. S. 


6 22 Alb Street, 
Hok Inc. New Yok City 














MESH r BEAD 
— SILVERWARE —, AGS 


EXPERTLY REPAIRED AND REFINISHED LIKE NEW 


BAGS 


PRECISE ATTENTION TO EACH DETAIL OF 
REPAIR, SKILLFUL REPLACEMENT OF MISSING 
PARTS AND ORNAMENTS, AND EXACTING CARE 
IN HAND FINISHING, POLISHING AND PLATING 
ASSURES THE SUCCESSFUL HANDLING OF EACH 
JOB REGARDLESS OF SIZE, QUANTITY OR CON- 
DITION. YOUR SATISFACTION IS GUARANTEED. 
WE ARE EQUALLY WELL EQUIPPED TO DO YOUR 


PLATING 


GOLD—SILVER—PLATINUM—CHROMIUM 


10 & WABASH AVE. SWARTZ & Co. CHICAGO 













SOMETHING DIFFEREN 


TT 
SS ZG 
: ELK TEETH Wholesale 


Genuine, all sizes, also European 
Teeth, all unmounted. (Catlg.) 

All sorts of precious and semi-pre- 
cious cut stones, shell cameos. 
(Catlg.) Various qualities. Uncut 
gem material—amethyst, topaz, gar- 
net, lapis, jade, etc., by the ounce. 
Anything on selection. Lion’s claws. 
(Catlgs.) 


“LW. STILWELL 


DEADWOOD, S$. DAKOTA 


NYES OIL 


for 50 years the Standard Lubricant 
for Watches and Clocks 


Buy of Your Jobber 




















Ghe Buyers’ Directory 





Price, $1.00 





Jewelers Publishing Corp., New York 
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United States Patents 


Issue of Dec. 24, 1929 


CHAIN. SYLVESTER A. JOHNSON, 
North Providence, R. I., assignor to 
Speidel Bros., a firm composed of Edwin 
F. M. Speidel and Albert E. R. Speidel, 
Edgewood, R. I. Filed Jan. 15, 1929. 
Ser. 332,711. 6 Claims. 

In a chain construction, a 
each having a top wall and rearwardly- 
extending portions at each end thereof with 
the portion at one end of one link adjacent 
to an end portion of the next link, connector 


members for said links each having a rear 
surface and forwardly-extending spaced por- 
tions between which said rearwardly-extend- 
ing portions of the links are positioned, and 
means on said links folded over said rear 
surface of said members for retaining said 
links and members in said relative positions. 


1,740,894 


series of links, 


pe 





ok 






































1,740,885. BAND CHAIN. Karu C. AUGEN- 
STEIN, Cranston, R. I., assignor to Auto- 
matic Gold Chain Co., Providence, R. I 


a firm composed of Edwin F. M. Speidel 
and Albert E. R. Speidel, Edgewood, 
R. I. Filed May 12, 1928. Ser. 277,189. 

10 Claims. 
A band chain 
links each having 
ality of arms 


comprising a plurality of 
a body part with a plur- 
therefrom located 


extending 





in each of different parallel planes, the arms 


of one link being formed to directly engage 
the body part of the next link to hingedly 


links in assembled relation 


DESIGNS 


80,207. CLASP FOR A NECKLACE. 
T. Wo.tr, New York, assignor to 


hattan Bead Chain Co., New York, N. Y. 
Filed March 2, 1929. Ser. 30,290. Term 
of patent 3% years. 


80,210. SPOON OR SIMILAR ARTICLE. 
ALFRED G. KINTz, Wallingford, Conn., 


hold the 





SAM 
Man- 





Silver Co., 
1929 
years 


International 


assignor to 
Meriden, Conn. Filed 
Ser. 32,580 Term of 


Aug. 238, 
patent 14 
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80,1838. BROOCH OR SIMILAR ARTICLE. 
BERNAT MECHLOVITS, New York. Filed 
Oct. 2 7 Term of 
patent 3% years 

United States Trade-Marks 
Issue of Dec. 24, 1929 
The following trade-marks are published 
in compliance with Section 6 of the Act of 
Feb. 20, 1905, as amended March 2, 1907 


Notice of opposition must be filed within 30 
days of this publication. 


Marks applied for under the 10-year “‘pro- 
viso” are registrable under the provision 
in Clause (b) of Section 5 of said Act as 


amended Feb. 18, 1911. ; 

As provided by Section 14 of said Act a 
fee of $10 must accompany each notice of 
opposition. 

Ser. 290,940. ELGIN NATIONAL 


WatTcH Co 
Chicago. Filed Oct. 11, 1929. 
Applicant claims use of the word “Elgin” 


ELGIN AVION 


since April 11, 1868; also claims ownership 
of registration 47,470. 
For Watches. 
Claims use since Oct. 2, 
274,981. THE PERMANENT BEVEL UN- 
BREAKABLE CRYSTAL Co., Pittsburgh, Pa. 


1929 


Ser. 


Filed Nov. 8, 1928. 
No claim is made for the word ‘“Crystal- 
oid” apart from the mark shown. 


PB... 
CRYSTALOID 


For Composition Watch Crystals and 
Transparent Composition Disks and Plates 
for Covering the Reading Dials of Measur- 
ing Instruments. 


Claims use since about July 1, 1925. 





Trade-Mark Registrations Renewed 
ASES, CLOCK 


265,401. WATCHES, WATCHC 
MOVEMENTS, AND SUNDIALS. JULIEN 
PIERRE LE GopalIs, Toronto, ‘Ontario, 
Can., and Brooklyn, N. Y. 

Filed Feb. 23, 1929. Ser. 279,796. PUB- 

LISHED OCT. 15, 1929. 

265,361. TIME-INDICATING APPARATUS 
—NAMELY, CLOCKS. BENJAMIN A. 
Scuirr, Chicago. 

Filed Aug. 19, 1929. Ser. 288,728. PUB- 


1929. 


TCHES. 


LISHED OCT. 15, 


WRIST WA WESTFIELD 


265,362. 








WatcH Co., INc., New York. : 
Filed Aug. 17, 1929. Ser. 288,682. PUB- 
LISHED OCT. 15, 1929. 
The F. Friedlander Co. announces 


that on or about Jan. 19, the business 
will be located at 284 Washington St., 
Portland, Ore. The store has been in 
the present location for 18 years. 





Art of Diamond Setting in 
White Gold 


(Continued from page 87) 


is closer in hardness to white gold than 
either brass or copper. Practice on this 
until you feel that you have learned 
enough just to try a white gold ring or 


pin. When starting on white gold 
select a simple shape. Squares are 
easier than any others. In that way 


you will learn gradually but steadily. 
If you are a jeweler, it will be simple 
to dap up a cluster and make yourself 
jobs on which the various kinds of set- 
ting are possible. 

Present day competition demands that 
the isolated jewelers in the smaller cities 
where no special order manufacturers 
are, are seriously handicapped. If, when 
a customer enters your store and asks 
to have a diamond set, you can do it 
yourself, there is no doubt whatsoever 
that this will help’ your business. It is, 
however, not advisable to attempt set- 
ting valuable diamonds unless you are 
absolutely sure of your ability to finish 
the work properly. People do not care 
to leave their gems very long and 
naturally it is far better when you are 
able to give immediate service. 

(To be continued) 








Chronographs 





(Continued from page 83) 


determining this eccentricity we 
can estimate the order of the size of 
the correction to produce the indications. 

Other chronographs have been studied 
and the results obtained always bring 
into evidence, the eccentricity in ques- 
tion. The fault of construction is as- 
suredly easy to correct. We can attain 
it in the determination of the rate of a 
clock by always observing the passage 
of the hand at the same place of the 
clock. It is no more so with a chrono- 
graph destined to register time. 

Herique, in the XIX Chronometric 
Bulletin of the Besancon Observatory 
had already signalized the importance 
of these errors of eccentricity of the 
axes of the hands in the control of 
horological pieces under observation. It 
goes to show that we could remedy these 
construction defects but the arrange- 
ments which would necessitate an exact 
centering of the clock would augment 
considerably the net cost of the chrono- 
graph. 
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United States Customs Rulings 
(Continued from page 47) 


IMITATION PEARL BEADS 


The United States Customs Court, in 
granting claims of the India Pearl Co., 
Inc., and Albert Lorsch & Co., Inc., finds 
that imitation pearl beads, temporarily 
strung, taxed by the collector at 80 per 
cent, ad valorem, under Par. 1428, Act 
of 1922, should have been assessed at 
only 60 per cent, under Par. 1405. 
Judge Sullivan writes the opinion. 

Cohen & Rosenberger, New York, have 
obtained a ruling from the Customs 
Court lowering the duty on beads in 
imitation of precious or semi-precious 
stones, temporarily strung, from 80 per 
cent, under Par. 1428, Act of 1922, to 
45 per cent, under Par. 1403, and on 
imitation pearl beads, temporarily 
strung, from 80 per cent, to 60 per cent, 
under Par. 1403, Act of 1922. 

Certain beads, taxed at 60 per cent, 
are held dutiable at 35 per cent, under 
Par. 1403, Act of 1922, in a decision by 
the court granting a protest of the 
Frankel Importing Co., New York. 

Another decision sustains protests of 
Saul Blatt & Co., et al., New York. 
Beads, temporarily strung, in imitation 
of precious or semi-precious stones, not 
beads of ivory nor imitation pear] beads, 
taxed at 80 per cent, under Par. 1428, 
Act of 1922, are held dutiable at 45 per 
cent, under Par. 1403, while beads, tem- 
porarily strung, not beads in imitation 
of precious or semi-precious stones, also 
taxed by the collector at 80 per cent, 
under Par. 1428, are held by the court 
to be dutiable at 35 per cent, under 
Par. 1403, Act of 1922. 

The Chen Jan Co., San Francisco, has 
obtained a ruling reducing the tariff 
rate on (1) glass beads, temporarily 
strung, not jewelry, not imitation pearl 


beads and not beads in imitation of 
precious or semi-precious stones, and 
(2) semi-precious stones, cut but not 


set, suitable for use in the manufacture 


THE JEWELERS’ CIRCULAR 
of jewelry. Both items were taxed as 
jewelry at 80 per cent, under Par. 1428. 
As to items in class 1, duty is fixed at 
35 per cent, under Par. 1403, and as to 
items in class 2, duty is fixed at 20 per 
cent, under Par. 1429. 








Jewelry Fads and Fancies 
(Continued from page 41) 


topaz almonds, finished at the center- 
front with three rings of rock crystal, 
joined by loops of small pear] beads. It 
is worn with a dress of pale beige ma- 
rocain crepe. 


Topaz and other beige beads and 
brooches are seen frequently in Paris 
nowadays, since French women have 


taken up the American fashion of wear- 
ing white for evening and at formal 
afternoon affairs. 

Any jewelry that combines that 
mottled blue of lapis lazuli and some- 
thing bright red has the approval of 
aris. Jewelry of this kind is being 
worn with the bright red costumes that 
are so smart in Paris right now. 

The red that Paris chooses to combine 
with lapis is usually of the vivid, bril- 
liant type that is found in rare corals. 
It has a touch of yellow or orange in 
its make-up—something that makes it 
effective against soft blues. 

Lapis and red jewelry is a favorite 
with craftsmen who tend to the modern 
manner. With these two they 
can make angular and geometric jewelry 
that is especially successful, mainly be- 
cause the contrast of color brings out 
the sharpness of angles and planes. 


colors 








New Rules for the Jewelry Trade 
(Continued from page 29) 


doubt that most of the organizations in 
the industry now feel that the rules of 
the Federal Trade Commission form a 
code of ethical business practice which 
should be adhered to by wholesalers, 
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retailers and manufacturers alike. They 
have given us a foundation on which the 
trade feels it can go to the Federal 
Trade Commission for equitable relief 
from illegitimate competition based on 
unfair trade practices and establishes a 
line beyond which advertising and sales 
representation may not go. 








Jewelers 24 Karat Club of New York 
Elects Officers 
(Continued from page 45) 


Eugene T. 
and Robert 


chosen: 
Malcolm 


waiting list were 
Abbott, John A. 
Quayle. 

Then came the election of officers with 
the usual encomiums by the proposer 
and remarks by the chosen officers. In 


each instance stress was laid on the 
ideals of the 24 Karat Club, and 
the fact that in choosing members 


and officers the club insisted that, the 
candidate be 24 karat not only in per- 
sonal character but in business life as 
well. President-elect Davidson was 
nominated by Harry Larter; Vice-Pres- 
ident Sommers by Lee Reichman; Secre- 
tary Ward by John W. Sherwood and 
Treasurer Lee Reichman by A. L. 
Brown. 

Following the election of officers, 
directors for the coming year were 
chosen, the board selected consisting of: 
Harry C. Larter, A. L. Brown, G. H. 
Niemeyer, Leo Wormser, Frank _ T. 
Sloan, John W. Sherwood and T. Edgar 
Willson. P. J. Coffey, the retiring pres- 
ident, automatically becomes a member 
of the board. 


Walter Scott, 416 Real Estate Trust 
building, Broad and Chestnut Sts., is 
leaving Philadelphia this week with his 
wife to go to Boca Raton, Fla., where 
on Jan. 10 he will open a shop in the 
Boca Raton Club. Mr. Scott was in New 
York the early part of the week buying 
merchandise for his new establishment. 
Mr. Scott will retain his Philadelphia 


interests. 








Modernization Key Word for 1930 Business 


(Continued from page 62) 





production, and as the additional programs of such or- 
ganizations get under way during the coming year they 
expect that specific further advances will be accomplished 
facts before 1930 closes. This is particularly true in the 
field, where definite evident 
in the coming year. 

In the wholesale and retail merchandising fields the 
trade for the first ten months of 1929 was 
1928 and showed definite signs of favorable re- 
December just closed. Stocks on 
radio sets, are generally reported as low. 


automotive results will be 


volume of 
ahead of 
hand, 

The 


adjustment in 


except 


volume of current buying is specifically mentioned as con- 
tinuing to be good and the outlook for 1930 is generally 
The chain store movement during 
the past year in a number of lines is believed to have 


considered favorable. 


reached its high water mark. At the same time indepen- 
dent merchandising showed gains in a number of fields 
skillful quality merchandise, 
rather than mass selling on a price basis, is a prime 


where salesmanship of 
necessity. 

The year 1930 worth of President 
Hoover’s business conferences. Those already held have 


will prove the 
largely written off the psychological effects of the stock 
some lines due to over- 
the heavy con- 


market collapse. Recessions in 


production will be compensated for by 


struction, maintenance and modernization programs al- 
ready agreed to by great groups of business. Thus, in 
general, the members of the National Conference of 
Business Paper Editors consider that the coming year 


already shows evidence of normal business levels. 
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Special Notices. 


Payable invariably in advance. 

Rates under all headings except “Situ- 
ations wanted” 5c. a word; minimum 
charge, $1.25. 

SITUATIONS WANTED 50c. for first 
25 words. Additional words, 5c a word. 

Heavy type, 10c. a word; minimum 
charge $2.50. 

Name, address, initials and abbrevia- 
tions count as words, and are charged for 
as part of the advertisement. 

Display cards, $7.50 per inch. 

If answers are to be forwarded, 15c. 
extra to cover postage must be enclosed. 

Advertising matter addressed to Classi- 
fied advertisers will not be delivered. 

Advertisers who are not subscribers 
should send 20c. if they desire a copy of 
the paper containing their advertisement. 

Special notice forms close Tuesday 4 P. M. 

Unless the advertiser instructs us to pub- 
lish his name and address, all answers will 
be directed care The Jewelers’ Circular. 

In answering ads, do not enclose original 
letters of recommendation, send duplicates. 

To avoid unnecessary correspondence 
kindly mention location in advertisement. 


Jewelers Publishing Corporation 
Main Office, 239 W. 39th St., N. Y. 


WATCHMAKER would like a change in 
Florida; have 17 years’ experience all 
grades wrist and other watches. Address 
“Watchmaker, 683,” care Jewelers’ Circular 





WATCHMAKER, SALESMAN with credit 
experience, 29 years of age, married, de- 
sires position with reliable concern Ad 
dress “Q., 670,” care Jewelers’ Circular 





YOUNG MAN, experienced retail salesman, 
seeks connection with a reliable concern 
catering to a _ select clientele. Address 
“T., 677,” care Jewelers’ Circular 





SALESMAN, good following, vast acquain- 
tance better retail trade, East and Middle 
West; fine diamond and Swiss watches 
Address ‘“‘M., 711,’ care Jewelers’ Circular. 





YOUNG LADY with years’ experience in the 
retail jewelry line; high school and busi- 
ness school education; best references 
Address “L., 709,” care Jewelers’ Circular. 





DIAMOND SETTER experienced on highest 
class platinum work, also all around 
knowledge in engraving and jewelry. <Ad- 
dress “P., 715,” care Jewelers’ Circula1 


YOUNG MAN with four and one half years’ 
experience in engraving, wants steady 
work under good man Address “H., 740,” 
care Jewelers’ Circular. 





SINGLE MAN, 25, desires position as watch- 
maker, jeweler, plain engraver; Bradley 
trained with store experience “Watch 
maker,’ 7117 Depot St., Peoria, Il. 








YOUNG MAN OF 25, experienced as retail 
salesman, seeks connection with a reputable 
store of action and not with a morgue as 
the average store is today. Address “R., 
675,” care Jewelers’ Circular. 





MANAGER, 28, eight years’ experience with 
leading watch importers, capable, and not 
afraid of work, would like to connect with 
a live wire watch importer. Address ‘“W., 
679,” care Jewelers’ Circular. 





YOUNG MAN, 21, experienced salesman in 
precious and semi-precious stone line, de 
sires connection in similar line or with a 
diamond house. Address “H., 798,” care 
Jewelers’ Circular. 





YOUNG MAN desires permanent position 
with watch importer; capable of taking 
charge of repair departments; best ref- 
erences, Percy Grossman, 1470 Carroll 
St., Brooklyn, N. Y. 





YOUNG LADY, eight years’ experience 
keeping records, fill orders, billing, office 
detail work, desires position; A-1 refer- 
ences. Shirley R. Scherz, 81 Osborn St., 
Brooklyn, N. Y. 





MANAGER, experienced instalment jewelry, 
selling, advertising, credits, handling help, 
sales promoter, seeks connection A-1 
house; available short notice. Address 

“a 733,” care Jewelers’ Circular. 


dey > 





PRECIOUS, semi-precious, synthetic stones 
and stone jewelry branch; young German, 
experienced, some English and French 
speaking, wants position. Address Box 59% 
3013 Third Ave., New York. 








Situations Wanted. 


Under this heading, 50c. for first 25 
words, 5c. for each additional word; 
minimum charge, 50c. 








ABLE RETAIL SALESMAN seeks position. 
Address “K., 754,’ care Jewelers’ Circular. 





SALESMAN, experienced, desires connec- 
tion with a watch house. Address “D., 
700,” care Jewelers’ Circular. 





WATCHMAKER, German, 12 years’ experi- 
ence, all grades wrist and other watches; 
best references; permanent only. Address 
“Y., 783,” care Jewelers’ Circular. 


‘ 





YOUNG MAN, experienced salesman and 
window dresser, desires position in New 
York City or Brooklyn. Address “Z., 757,” 
care Jewelers’ Circular. 





YOUNG LADY WISHES POSITION with 
watch house; experienced in taking charge 
of repairs or stock. Address “H., 752,” 
care Jewelers’ Circular. 





YOUNG MAN knowing salesmanship and 
creative window displaying, seeks connec- 
tion with a reliable retail concern. Ad- 
dress “O., 758,’" care Jewelers’ Circular. 





YOUNG MAN, 22, with credit jewelry experi- 
ence, wishes position as salesman _ with 
reliable concern; best reference. Address 
“B., 747,” care Jewelers’ Circular. 





JEWELER AND DIAMOND SETTER, 14 
years’ experience on all classes of work 
and some platinum manufacturing. Ad- 
dress “M., 499,” care Jewelers’ Circular. 





YOUNG MAN, experienced selling fine silver- 
ware as well as jewelry, wishes connection 
with an active and reputable retail concern. 


Address “L., 755,” care Jewelers’ Circular 


SALESMAN, having long acquaintance with 
department store buyers, retail jewelers, 
Middle West territory, would like to con- 
nect with a manufacturer. Address ‘Re- 
liable, 481," care Jewelers’ Circular. 





JEWELRY STORE MANAGER, high class, 
15 years’ executive experience including 
financial ; age 40, married; salary $100 per 
week. AgGress “X. Y¥. Z., 621,” care 
Jewelers’ Circular. 





WATCHMAKER, 15 years’ experience on 
Swiss and American; salesman; cash and 
credit store experience; best references; 
make offer. Address “H., 655,” care Jewel- 
ers’ Circular. 





ALERT YOUNG MAN, 21, tall, well kept ap- 
pearance, jewelry experience, desires 
change with reliable jewelry concern; 
preferably opportunity to sell on road. Ad- 
dress “C., 686,’’ care Jewelers’ Circular. 


FIRST CLASS JEWELER, 32, pleasing per- 
sonality, A-1 all around mechanic, can 
also take complete charge of jewelry re- 
pair department. Address “C., 748,” care 
Jewelers’ Circular. 





WANTED, POSITION as watchmaker; East 
preferred; experienced; own tools: first 
class references; come at once. Address 
“Watchmaker,” 15377 Dexter, Detroit, 
Mich. 





RETAIL SALESMAN, young man, acquainted 
estimating on fine watch, jewelry repairs 
and special order work, seeks connection 
with a prominent establishment. Address 
“M., 756,” care Jewelers’ Circular. 





HIGH GRADE SALESMAN acquainted re- 
tail jewelers, department stores, western 
cities, open for good, active line; commis- 
sion, moderate drawing; good references 
Address “V., 780,” care Jewelers’ Circular 





YOUNG MAN, 23, credit, retail and whole- 
sale jewelry experience, seeks position in- 
side or outside selling with a future; also 
familiar with Middle West territory. Ad- 
dress “Q., 776,” care Jewelers’ Circular. 








YOUNG MAN OF 20, familiar with jewelry 
business, seeks connection with reliable 
concern, wholesale or retail, promising a 
future. Address “V., 678,” care Jewelers’ 
Circular. 


SHIPPING CLERK, age 20, four years’ ex- 
perience, complete knowledge parcel post 
and express, stock and order work; ref- 
erence; wishes position with advancement 
Address “F., 750,” care Jewelers’ Circular. 





AFTER JANUARY 1ST a young man, ex- 
perienced retail salesman, will be on the 
lookout for a permanent position with a 
reputable establishment. Address “Q., 
674,”’ care Jewelers’ Circular. 





YOUNG MAN, retail salesman, experienced 
dressing windows and writing show cards, 
desires connection with a progressive con- 
cern. Address “S., 676,” care Jewelers 
Circular. 





YOUNG MAN, 22, five years’ experience with 
jewelry and novelty jewelry, wishes posi- 
tion either in material, order or service 
departments; best references. Address 
a. 746,” care Jewelers’ Circular. 


JUST AVAILABLE, high class salesman 
with a wonderful following, and a real 
producer; an interview will convince you 
that I’m the man for your organization 
Address “Z., 785,’’ care Jewelers’ Circular. 
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SITUATIONS WANTED—Continued 








SALESMAN with a big following in Middle 
West, a business getter of good reputation, 
now in New York, wishes to represent a 
substantial concern. Address “D., 621,” 
care Jewelers’ Circular. 


SITUATION WANTED by experienced sales- 
man many years’ large following Central 
West, desires watch line and gold jewelry 
line Address “F. B., 808,” care Jewelers’ 
Circular. 


YOUNG MAN, married, posi- 
tion; clock and jewelry repairing, stone 
setting, can do some engraving; best of 
reference from present employer A. E. 
Hoyt, 20 Tietjen Ave., Kingston, N. Y. 


wishes steady 


SWISS WATCHMAKER, 33 years old, 22 
years’ experience, wishes position in Cali- 
fornia or Florida; at present manages own 
store in Minnesota; can furnish A-1 
erence Address your mail to “D., 640,” 
care Jewelers’ Circular. 





WATCHMAKER, MECHANIC, 38, open for 
permanent position; 23 years’ experience 
on all grades and sizes; references on hand 
for last 14 years; New York or surround- 
ings. Address “B., 403,” care Jewelers’ 
Circular. 





TRAVELING SALESMAN with following for 
years among retailers of Middle West and 
Northwest, is open for proposition from 
first class wholesale house for 1930. Ad- 
dress “Circular, 189,’’ 1104 Heyworth Bldg., 
Chicago. 





Al WATCHMAKER, clockmaker, jeweler, 
plain engraver, diamond setter, age 36; 
best of reference: 22 years’ experience; 
I am sure you will like my work; $50 a 
week. J. M. Rojas, 131 W. 116th St., New 
York. 





YOUNG of diamond, 


jewelry 


MAN, 23, many years 

and import business experience, 
speaks several languages, desires steady 
connection with reputable and progressive 
import house; best references. Address 
“B., 698,’’ care Jewelers’ Circular. 





POSITION WANTED; watchmaker, jeweler, 
plain engraver and Al salesman; have 
references, tools and experience; have 
been on this job for eight years and de- 
sire permanent place. L. R. Evick, 1037 
E. Philadelphia St., York, Pa. 





bookkeeper ; 
experienced ; 


YOUNG LADY, 
neat, accurate, 
can handle stock records, orders, repairs; 
familiar general office routine; excellent 
references. Address “B., 793,”’ care Jewel- 
ers’ Circular. 


stenographer, 
thoroughly 





CLASS MAN, 15 years’ experience 
business, able to take charge 
jewelry store, also a registered 
desires a position in Okla- 
792,” care Jewelers’ 


FIRST 
in jewelry 
any part 
optometrist, 
homa. Address ‘“A., 
Circular. 





SECOND WATCHMAKER, young man, A-1 
reference, can do clock work, plain engrav- 
ing, wait on trade; willine to start with 
reasonable wages: Eastern location pre- 
ferred. Address “T., 721,” care Jewelers’ 
Cireular. 





MAN desires inside 
position with established diamond import- 
ing or diamond jewelry manufacturing 
firm; wide experience in diamond market: 
excellent references. Address “G., 739,” 
care Jewelers’ Circular. 


EXPERT DIAMOND 





WATCHMAKER DESIRES POSITION: 30 


years’ experience; capable of repairing 
railroad and wrist watches; reliable; best 
of references: have tools and _ lathes. 
“Watchmaker,” 124 Shillito Place, Cincin- 


nati, Ohio. 





SALESMAN, strongly established for years 
with best class of retailers all territories 
to Pacific Coast, seeks active line capable 
of substantial results and agreements, 
also highest references. Box 902, 110 
Livingston St., Brooklyn, N. Y. 





YOUNG MAN DESIRES POSITION as 
watchmaker; just coming out of watch- 
making school; willing to start at $12 per 
week; hard worker and willing; South 
preferred. Address “S., 777,”’ care Jewel- 
ers’ Circular. 





COMPETENT, thoroughly experienced young 
woman, with Fifth Avenue jewelry shop, 
formerly wholesale line, desires connection 
in responsible capacity ; assist employer or 
charge office. Address “B. L., 806,” care 
Jewelers’ Circular. 





SALESMAN, pleasing personality, intelligent 


and plenty of energy; 15 years’ road ex- 
perience; have sold 300 of the leading 
jewelers and department stores in Penn- 





sylvania, Ohio, West Virginia and Michi- 
xan. Address “R., 586,” care Jewelers’ 
Circular. 
MANAGER, or watchmaker, jeweler, dia- 


mond setter, window trimmer, credit man, 
splendid salesman, thoroughly familiar in 
all departments, age 34, best of refer- 
ences, 15 years of experience, wishes to 
make change by January lst. Address 
“H., 564,” care Jewelers’ Circular. 





EXCEPTIONALLY capable jeweler and dia- 
mond setter; thoroughly experienced all 
kinds finest platinum work for Fifth Ave- 


nue trade; married, age 33; desires con- 
nection reliable firm only; out of town 
preferred. Address “Q., 716,” care Jewel- 


ers’ Circular. 





SALESMAN WISHES CONNECTION repu- 
table manufacturer platinum diamond and 
unmounted jewelry; following leading 





trade Coast to Coast; furnish highest 
credentials; only first class firms need 
apply. Address “E., 796,’ care Jewelers 


Circular. 





INSTALMENT JEWELRY SALESMAN, 


manager and buyer, wishes to connect 
with instalment chain organization by 
January 10th; will consider $75 per week 
as start; well trained in all branches: 
must hear at once. Address “N., 768,” 
care Jewelers’ Circular. 





EXPERIENCED YOUNG MAN, 21, at pres- 
ent with Chicago sales office of a New 
York manufacturing concern, desires open- 
ing with diamond, watch or jewelry con- 
cern as junior salesman; willing to travel ; 
best references furnished. Address “Cir- 
cular, 192,’’ 1104 Heyworth Bldg., Chicago. 





SALESMAN, now open; long acquaint- 
ance with better retail jewelry trade, 





West, South and _ Coast. wW.. 
Gregory, 74 Renshaw Ave., East 
Orange, N. J. 

SALESMAN, will consider one important 


reliable line; best possible following, hav- 
ing sold all best trade in South and Texas 


for past 20 years; have sold diamond 
goods, stone rings, mountings, watches 


excellent credentials. Ad- 


and silverware ; Ul. 
7 Circular. 


dress “X., 784,’’ care Jewelers’ 





CREATOR, 36 years of age, 20 years in the 
industry, excellent mechanic, practical 
jeweler, designer, wax and lead modeler, 
is open for change; only proposition with 


future will be considered; ring line pre- 
ferred. Address “A., 742,” care Jewelers 
Circular. 





A-1 SALESMAN, ten years’ experience in 
high class retail stores, desires connec- 
tion where ability and conscientious 





work will be rewarded. Address “W., 
723.” care Jewelers’ Circular. 
RINGMAKER, capable to produce finely 


made, original samples in white gold and 
platinum on which you can take tool and 
die, covering orders before going blindly 
to exorbitant expenses; wants new con- 
nection. Address “C., 743,” care Jewelers’ 
Circular. 





WATCHMAKER, SALESMAN and jewelry 
repairman, ten years at bench, three years 
as front man; young man; thoroughly 
capable; pleasant personality; good edu- 
eation: wishes to make change; only first 
class store; advancement; front job pre- 
ferred; finest references. Address “F., 
652,” care Jewelers’ Circular. 





COST SYSTEM EXPERT, experienced spe- 





cialist in jewelry costs; present methods 
revised and where reduction in costs can 
be made shown; highest references from 
well Known jewelry manufacturers; now is 
time of year to correct old and unsatis- 
factory methods. Address “C., 699,’ care 
Jewelers’ Circular. 

WATCHMAKER, age 37, American; 12 
years at the bench; can do first class 


work, reasonable, fast; no objections to 
railroad inspection; can take charge of 
front; estimate; good reference; no hit 


and miss proposition considered; can come 
at once. ce Broughton, Box T777 
Harlingen, 


fad, 


Tex. 





WANTED, a growing and reputable jewelry 
or gem concern of whose office I can take 
complete charge; have the ability and ex- 
perience required, plus, six years’ book- 
keeper-stenographer; full charge office of 
fine diamond jewelry concern; splendid 
references. Address “‘T., 779,” care Jewel- 

ers’ Circular. 





JEWELRY, diamond, watch salesman, 
returning to West Coast, wants manu- 
facturer’s or jobber’s line; 20 years’ 
experience; well acquainted; best of 

~ 
reference; open January 5. Address 
“T., 724,’ care Jewelers’ Circular. 

TRAVELING SALESMAN with experience 
in watches, diamonds, platinum and white 
gold ring mountings, rings and regula! 
jewelry lines, now ready to make new con- 
nection for Southern territory; only first 
class lines and manufacturers of good 
reputation need apply; good _ reference 
furnished. Address “P., 669,’’ care Jewel- 
ers’ Circular. 








PRODUCTION MAN, foreman with many 
years’ experience in various branches of 
the jewelry trade, is open for immediate 
connection; having had charge of produc- 
tion of ring mountings of all descriptions; 
progressive man capable of originating 
new ideas, organizing plant and assuming 
full charge. Address “A., 560,” care 
Jewelers’ Circular. 





TRAVELING SALESMAN, covering entire 
South and Middle West with large follow- 
ing among instalment jewelers and depart- 
ment stores; ten years with one house; 
wishes diamond mounted line, gold rings 
and watch line on strictly commission; no 
drawing account; can start January 10th; 





references on request. Address ‘O., 769,” 
care Jewelers’ Circular. 
TOADSTOOL OR MUSHROOM: be careful 


before you swallow it; first assure your- 
self of my capacity, then we will talk re- 
compense; am 23; have had five years’ 


experience both in the watch and jewelry 
business; my critics tell me I am a hard, 
conscientious and sincere worker: you may 
find out at my expense. Address “A., 
749,” care Jewelers’ Circular. 


SALESMAN who formerly represented 
Arlington Comb Works, manufacturers of 
hair ornaments and jewelry novelties call- 
ing on the best jewelry and department 
store trade in West Virginia, Kentucky, 
Illinois, Indiana, desires connection with 
reputable house; no side lines; ability; 
neat appearance; good common. sense; 
any territory considered. A. I. Weisbard, 
3524 Hull Ave., New York. 





PACIFIC COAST SALESMAN, 15 years’ 
experience, hustler, excellent follow- 
ing among jewelers and department 
stores, maintains Los Angeles office, 
seeks manufacturers’ line of novelties 
or costume jewelry. Address “J., 
753.” care Jewelers’ Circular. 


SALESMAN WISHES CONNECTION with 
reliable manufacturer; have sold the better 
jewelers and department stores through 
Texas, Oklahoma, Louisiana, Arkansas 
and Alabama, for seven years; thoroughly 
experienced selling watches, mountings 
and kindred lines; good appearance with 
personality and ability: best of references ; 





age 30, single. Address “W., 781,” care 
Jewelers’ Circular. 
(Special Notices continued on page 94) 
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SITUATIONS WANTED—Continued 





INSIDE MAN SEEKS CONNECTION 
with wholesale or manufacturing 
jeweler, for executive position; select- 





ing diamonds for mounting, corre- 
spondence, installing systems, detail 
work; capable of assuming charge. 


Alex W. Rothschild, 36 West 47th St., 
Bryant 4389, New York. 








Lines Wanted. 


5c. a word; minimum charge, $1.25 








MOUNTING line 
commission 


Address 


GOLD 
class 


PLATINUM AND 
for the bette 


basis Pacif 


“A. Gao, Car 


COMPLETE AMERICAN WATCH 
New England, and Northern New 
would also be interested in other lines. 
Otfice Box 286, Northampton, Mass. 


stores ; 
territory 
Jewelers’ Circular. 


Coast 
LINE; 
York ; 


Post 








SALESMAN with extensive following in New 
England desires side line to retail jewel- 
ers; best references. Address “N., 713,” 
care Jewelers’ Circular. 


New 
have 


SALESMAN covering New York and 
I ik 





Ingland, seeking good reliable line 
excellent following. Address “C., 799,” 
care Jewelers’ Circular. 

PACIFIC COAST REPRESENTATIVE has 
fine instalment following, desires good line 
of rings and mountings. Address “C 


736, care Jewelers’ Circular. 


PACIFIC COAST SALESMAN desires one 


or two good lines on commission basis; 
has good following; references exchanged. 
Address “F., 738," care Jewelers’ Circular. 





REPRESENTATIVE 
office and sales 


COAST 
San Francisc 


PACIFIC 


maintaining 
assistant, desires gold and platinum line 
will be in New York late in January. Ad 


dress “Z., 737,” care Jewelers’ Circular. 





an established retail clien- 
the Middle West, a proven 
additional attractive 

Address “C 620,”’ 


SALESMAN with 
tele throughout 
producer, seeks an 
popular ‘priced lin 

care Jewelers’ Circular. 


WANTED MANUFACTURER'S LINE of 
jobbers 


silverware or novelties selling to 
and department stores in New York City; 
commission basis. Address “E., 805,’ care 


Jewelers’ Circular 


PACIFIC COAST REPRESENTATIVE with 


office in Los Angeles, will be East in Jan- 
uary to negotiate for platinum, ring and 
high grade novelty lines; only well rated 


concerns will be considered Address “A., 
553,” care Jewelers’ Circular. 





selling staff with es- 
Angeles, open for 

for department 
Southern Cal 


Address 


sESMANAGER and 
lished office in Los 
novelties 
: ying trades; 
surrounding territory. 


es! : 18,” care Jewe reular. 


fast selling 





lers’ C 





SALESMAN covering 
England and Ohio, have 


} best rated retailers, 


York, New 
= 7 


e followings 


can take on 








additional lines; only concerns of reputa 
tion will be considered. Address “D., 800, 
care Jewelers’ Circular. | 
| 
| 





WELL KNOWN SALESMAN, 22 years’ 
trade south and 
Pacific Coast, wants representative 
mounting or mounted lines. Address 
*“N.. 766.”’ care Jewelers’ Circular. 


snipes igi nai f 
| 


established retail 








FOR 19: tw three high class, non-com- | 
petitive factor ne headquartering 
K as C will solic better ret: 
gift and department store Missouri, | 
Kar ~ i Oklahor straight | 

0 Addre care | 





HIGHLY SUCCESSFUL and well known 
salesman with years oi sel‘ing experi- 
ence in territory with A-1l following of 
established accounts throughout Middle 
West, South and Pacific Coast, will be 
in New York City January 3rd-15th 
and will be pleased to interview reli- 
able manufacturers of platinum ring 
mountings, bracelets and watch cases, 
who may be interested in the success- 
ful and profitable distribution of their 
products; best of New York City refer- 
ences. Address ““M., 764,” care Jewel- 
ers’ Circular. 








Side Lines. 


5c. a word; minimum charge, $1.25 








who is trave 
line his 


SALESMAN WANTED, 
in Canada, to take as 


one 


side 





platinum jewelry from a manuf ure! 
Address “F., 802,’ care Jewelers’ Ci: 
WANTED. SALESMAN to carry 


Middle We 
1104. Heywortl 


small sterling hollowware 
Address “Cireul: 
Bldg., Chicago, I 


il 194,” 
ll 


ALL TERRITORIES OPEN; also Met 


tan; 10 per cent plus bonu no advance 
no drawings; references investigated; re 
amber beautiful good little competit 


701,”’ care 


Address “E., 





SALESMAN to handle moderately 








line of silver plated Salt ind I I 
shakers as a side line on commission basis 
only; Southern territory; all detail I 
first letter Peerless Silver C 249-25 
Varet St., Brooklyn, N. Y. 

SALESMAN to represent manufacturer of 
white gold ring mountings and mounted 
jewelry to sell to the retail trade and in- 


stalment houses through Middle West and 
New York State; commission basis. Ad- 
aA9 , 


dress “F., 702 care Jewelers’ Circular 





WANTED SALESMAN with following to 
carry among retailers an ! t 
stores exclusively, line of costu 
jewelry and necklaces on 
sion basis; state territory ¢ 
dress “O., 770.” care Jewele 


side 
trictly commis 
overed Ad 


rs’ Circular 


CHARLES M. LEVY & SON, 40 West 
48th Street, New York City, has open- 
ing for real salesman, Southern terri- 
tory, to sell their complete line of 18k 
white gold wedding rings direct to the 
retailer. 








established trade, 
follow up our accounts, for a fine lings f 
platinum ring mountings and watch case 
as side line, to travel South and Western 
states to coast; drawing against commis 
sions; only experienced man who can show 
past results with same kind of lings very 
good opportunity for the right man 
make good; state all details in first letter 
all communications confidential Ad 
“K., 665,” care Jewelers’ Circular 


SALESMAN with 











Help Wanted. 


5c. a word; minimum charge, $1.25 





AT ONCE, WATCHMAKER wl 
grave and et diamonds teadv p 


neg Ir ’ ¢ y Vi 


TOOLMAKER, cay} é I 
experienced t a Dp t 
71 ‘are Jeweler Circular 


j { 


WANTED, a first class combination jewele 
and watchmaker: permanent position: ex 
cellent working conditions: give all det 
Address “D., 647 car Jewele ( I 


SWISS WATCH IMPORTER desires 
resentative, experienced, to call on 
partment store trade. Address “A., 

Jewelers’ Circular. 


re p- 
de- 
695,” 


care 





WANTED AT ONCE, experienced watch- 
maker also light jewelry and clock re- 
pairing; send references and state Salary 
Walter D. Leonard, Mount Airy, N. C 


ENGRAVER, competent, honest, must have 
knowledge of polishing and lacquet 
Write Leven & Son, N. E. Cor. 8th & San- 
som Sts., Philadelphia, Pa. 


Ing 





SALESMAN WANTED with experience to 
retailers with complete line of jewelry 

ind watches Address “K., $14,” care 
Jewelers’ Circular. 


SALESMAN to represent established jewel- 
ers’ supply house; traveling out of Cin 
cinnati; single man preferred and one 
having selling experience. Ad- 


previous 


dress “K., 707,’’ care Jewelers’ Circular. 





and optician wit] 
permanent posl- 
good Salary ina 
OQ)? 


WANTED, watchmaker 
North Carolina licenses 
tion and good future; 
commission Write “V., 

‘ircular. 


(loc, 


ers ( 





SALESMAN WANTED covering ( 
OF , Indiana, Kentucky and Michigan, t 
popular priced established line of Swis 
itches Address “M., 816,” care Jewelers 

ula 


Circulatl 


WANTED, New York and 
Middle West, acquainted de 
partment stores and retail jewelry trade, t 
l jewelry with imitation 


arry iver, 
Address “F., 807,’’ care Jewelers’ ¢ 


SALESMAN 
vicimnl 


ty also 


stones 


‘irculal 


stablished 
refer 
covered 


Addr 


SALESMAN, experienced to sell « 
line silver plated and pewter ware 
required; state territory 
ommission and drawing account 

l Jewelers’ Circular. 


ences 


“J Siz, care 


WANTED, first class watchmaker and 
engraver, in finest store in El Paso; 
state salary and reference in first let- 
ter. Feder’s, El Paso, Texas. 





WANTED, thoroughly experienced, instal 





ent credit man and jewelry clerk; state 
age, married or single; references and all 
particulars in first letter; photo desirable 
H. H. Blase, 64 S. Main St., Wilkes- 
Barre, Pa. 
SALESMEN; some _ choice _ territories 
open; nationally advertised line of 
watches; watch salesmen preferred; 


state territory covered, length of time, 
and references; confidential. Address 
“K., 762,”’ care Jewelers’ Circular. 





SALESMAN, acquainted with and to eall 
watch importers of New York City, carry 
our line of ladies’ and gents’ high grad 





watch straps and bracelets; commissi« 
basis Address “C., 804,” care Jeweler 
Circular. 


SALESMAN tto carry large and _ fine 
platinum jewelry line in Middle West 
and Coast, for old established manu- 
facturer; must be a business producer. 


Address “C., 795,” care Jewelers’ 
Cireular. 
WANTED, SALESMAN to carry complete 


attractive line, jewelry cases, papé 
boxes, flannel rolls, etc., to sell department 
tore and retail trade; please mention ter 
ritory covered by applicant: our plant 
New York City Address “G., 653,” car 


Jewelers’ Circular. 


and 





SALESMEN to carry very high grade line 
of mareasite jewelry and enameled 
novelties; Middle West and South 
open; house well known; merchandise 
established with leading stores in terri 
tories. Address “H., 704,” care Jewel 
ers’ Circular. 
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HELP WANTED—Continued 








WANTED for New York State, New England 
and Pennsylvania, salesman for 
American watches and general jewelry 
line; salary or commission; man _ with 
record of past performance; none other 
need apply. M. Levitz & Co., 33 No. 
Pearl St., Albany, N. Y. 


States, 





CLASS DIAMOND SETTER wanted 


FIRST 
a permanent position; must be good on 


for 
fine platinum as well as white gold: we 
prefer married man who is looking for a 


steady year-round position in larger South- 
ern city; give reference and salary in first 
letter. Address “A., 593,” care Jewelers’ 
Circular. 





EXECUTIVE, capable of taking over gen- 
eral management of wholesale jewelry 
business of many years’ standing and 


big volume in watches, clocks, dia- 
monds, silverware and jewelry; sea- 


soned organizer of personnel, sales, 
policies ; write complete experience and 
compensation expected in fullest con- 
fidence. Address “G., 809,” care 
Jewelers’ Circular. 


REPRESENTATIVE with offices in Chicago 





wanted by importer of a well known 
Geneva watch: must be acquainted with 
the exclusive jewelry stores in Chicago 
ind Mid-West territory: American only; 
straight commission basis; highest refer- 
ences required. Address “A., 790,” care 
Jewelers’ Circular. 

SALESMAN WANTED January Ist for 


New York territory jobbing trade, to 
handle well-known line of compacts, 
vanities, cigarette cases, and lighter 
sets; new and attractive items that 
have been added to this line for Spring 
business, wil! make it one of the fast- 
est selling lines of its kind on the 
market; commission basis with draw- 
ing account to right man; communica- 
tions confidential. The Fillkwik Com- 
pany, Attleboro, Massachusetts. 





SALESMAN; we desire to investigate the 
ivailability of a high-class energetic sales- 
man, to operate from our New York office, 
selling our precious metal products to the 
manufacturing and jobbing jewelry trade 
in New York City and vicinity: a gentle- 
man of refinement and dependability is re- 
required: there is an excellent opportunity 

for a young 





for permanent advancement 

and aggressive man; write fully, stating 
experience, age and salary. The H. A. 
Wilson Co., 97 Chestnut St., Newark, N. J. 





MANAGERS; an expansion program for 
1930 creates opportunities for capable 
managers; men of unquestioned integ- 
rity, thoroughly seasoned in instalment 
jewelry stores, whose photo :accom- 
panies their application, will receive 
preferred consideration; applicants 
willing to enter into this program with 
spirit will be presented with an excep- 
tional proposition; give all references; 
correspondence confidential. Beck 
Jewelry Enterprises, Victoria Bldg., 
St. Louis, Mo. 








For Sale. 


Stores, Stocks and Businesses 
a word; minimum charge, $1.25 








WATCHMAKERS’ OPPORTUNITY; com- 
plete trade office for sale, reasonable terms. 
Le Gant, 64 West 48th St., New York 
Melrose 2639 after 7 P. M. 





FULLY EQUIPPED SHOP 
cility for making on 
able for jewelry or metal 
Address “G., 751,” care Jewelers’ ¢ 


with every fa- 
premises: suit- 
manufacturing. 
‘ircular. 


tools 








| 
| 








FOR SALE, stock of merchandise consisting 
principally of diamonds and jewelry; also 
very fine fixtures. Apply “S., 720,” care 
Jewelers’ Circular. 





JEWELRY SHOP, completely equipped, in- 
cluding drop hammer, also models, stones 





and fancy rings; sacrifice; partitioned for 
two. Room 706, 36 West 47th St., New 
York. Telephone Cathedral 5359. 

FOR SALE, oldest and best located jewelry 


28 years; 
can be 


Address 


Yorkville, established 
retiring from _ business; 
with or without stock. 
9,"’ care Jewelers’ Circular. 


store in 
owner 
bought 
“y me 





FINEST jewelry stores in 
New Hampshire; established 25 years; 
owner retiring: unusual opportunity for 
good watchmaker; up to date city of 15,000 
inhabitants. Address “S. M. B., 466,’’ care 
Jewelers’ Circular. 


ONE OF THE 





JEWELRY STORE FOR SALE in a very 
progressive city in New York State, 15,000 
population ; will sell with or without stock 
a good opportunity for an energetic young 
man. Write to L. W. Finkle, 562 Main 
St., 3eacon, N. Y. 















JEWELRY AND NOVELTY STORE for 
sale; wonderfully located; fine fixtures, 
good repair trade and up to the minute 
stock; a splendid opportunity for the right 
man; excellent trade. Address “X., 782,” 
care Jewelers’ Circular. 

MY HEALTH forces me to change climate; 
will sell good established jewelry store in 
Detroit, Mich., very reasonable, with or 
without stock: wonderful opportunity for 
right party; $2,250 will handle. Address 
4 H. Katz, 11127 Mack Ave., Detroit, 
Mich. 

FOR SALE, fine little jewelry store with or 
without stock: I have made mine im old, 
want to retire; best location, good lease, 
small rent; lots repair work: sell cheap, 
part cash, time on balance; gold mine for 
good man. Address 4927 West Chicago 
Ave., Chicago, Ill 

ONE OF THE FINEST jewelry stores in 
Long Island’s fastest growing towns, near 
subway station; established 1920: the best 
of trade; big repairing department; 16x40 
store, two windows; last year’s business 
$30,000; for sale on account of illness. 


Circular. 


Address “V., 727,” care Jewelers’ 





FOR SALE. up-to-date jewelry store in Mil- 


waukee, Wis.; can buy with or without 
building; has railroad inspection; up-to- 
date fixtures, clean stock; good income; 


established in 1914; located on good busi- 





ness street; selling because of il] health. 
For further particulars write “A., 266,” 
care Jewelers’ Circular. 

FOR SALE, up-to-date jewelry store, 


established for 61 years, main corner 
of town; up-to-date fixtures and clean 
stock; owner retiring; unusual oppor- 
tunity for good watchmaker. William 
L. Patch, Irwin, Pa. 





ONE OF THE FINEST STORES in West 
Virginia, city over 30,000 population with 
150,000 additional population from which 
to draw; nearest city as large 100 miles 
distant; catering to the better class of 
trade; diamonds, watches, gold jewelry 
and sterling, comprise greater part of 
stock; best location in city, with very 
reasonable rent; merchandise, fixtures, 
equipment invoice $35,000; can reduce to 
suit purchaser. Address “X., 728,’ care 


Jewelers’ Circular. 


ESTABLISHED 30 YEARS, pawn shop 
and jewelry store in natural location 
on one of Cleveland’s best streets; will 
sell with or without stock; good loan; 
business good, but must se!l on account 
of bad health; owner can make not 
less than $20,000 annually; don’t 
answer unless you can pay cash. Henrv 
Rotbart, 1804 E. Ninth St., Cleveland. 
Ohio. 











| 
| 
} 


for Sale. 


Tools, Equipments, Merchandise 
5c. a word; minimum charge, $1.25 








SAFE SUITABLE FOR JEWELER, bar- 





gain. Martin, 193 Centre St., New 
York. Canal 2795. 
SAFE, OFFICE FIXTURES, _ trunks, 


seales, ete. Weinschenk & Rothschild, 
36 West 47th St., New York. 
SAFES, burglar and fireproof, at unheard 
of prices; terms to suit. Acme, 44 
West 29th St., New York. Bogardus 
3252. 











Business @pportunities. 


5c. a word; minimum charge, $1.25 








EVERY EFFORT is made by The Jewelers 
Circular to keep its advertising columns 
clean. Advertisers under Business Onpor- 
tunities, etc., must furnish trade references. 
Announcements must pass the strict censor- 
ship requirements of the Jewelers’ Circular. 





MR, JEWELER. do you want cash for your 
stocks and fixtures. Write or wire, J. A. 
— 415 Swetland Building, Cleveland. 

oO. 





DO YOU WANT CASH for any part of your 
stock or stock and fixtures? Write or wire 
S. Siegel & Co., Keith Theater Bldg., Cin- 
cinnati, Ohio. 





WANTED TO BUY a small store for watch 
and jewelry repairing in a small town 
near Los Angeles or in Los Angeles. <Ad- 
dress “A., 745,” care Jewelers’ Circular. 

HIGHEST CASH PRICES PAID for 


diamonds and diamond jewelry; bank 
references given. I. Efrus. Ine., 12 
John St., New York. 


PARTNER WANTED with experience in 
selling watches to watchmaker 
preferred Address “L., 815,” care Jewel- 
ers’ Circular. 


retailers: 


ALWAYS PAID HIGHEST CASH PRICE 
for complete jewelry stocks and _ fix- 
tures. Sell out to old reliable Joseph 
M. Gordon, Room 603 Province Bldg.. 
Boston, Mass. 








DESIRE TO TRADE IN my two family 
house for good jewelry store around New 
York; small standing mortgage have 
equity $9,500. Write Kunnel, 673 Jeffer- 
son Place, New York 


I HAVE PAID the highest cash price for 
jewelry stores for 40 years; I am a 
positive buyer if you really want to 





sell. Isaac Rich. Room 516, 387 
Washington St., Boston, Mass. 
WILL SELL PART INTEREST in jewelry 


and optical store; will retain optical, but 
jewelry real opportunity for watchmaker; 
plenty repairs; price very reasonable; on 
main street. Address “N., 666,” care 
Jewelers’ Circular. 





WILL PAY SPOT CASH for vour entire 
stock or part of it; our immense retail 
jewelry business places us in a_ posi- 
tion to pay you more than anvbody; 
check by return mail; best bank ref- 
erences; business confidential. M. 
Bennett & Co., 59 E. Madison St., 
Chicago. Il. 





(Special Notices continued on page 96) 
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ESTABLISHED JEWELRY STORE near 
New York City; must have long lease and 
reasonable rent Address “H., 811,’ care 
Jewelers’ Circular. 








BUSINESS OPPORTUNITIES—Cont. 








HIGHEST CASH PRICES PAID for your 
surplus stock of diamonds, watches and 
jewelry: send your stock to me and 
receive money by return mail: national 
bank references: all business strictly con- 
fidential. Emil Noel, 29 E. Madison St., 
Chicago, IIl. 





WE PAY MORE; before selling your 
jewelry stock or fixtures, see us; small] 
or large stock; we will see you per- 
sonally at our own expense and give 
you a bona fide cash offer; (or send 
surplus stock and get cash by return 
mail); best references. Colmes Broth- 
ers, 11 Beacon St., Boston, Mass. 





ARE YOU GOING OUT OF BUSINESS? We 
pay highest cash value for entire stock or 
part of jewelry. diamonds and fixtures 
communicate with us. it will be to your 
advantage: rating and references of the 
highest order. Van Praag & Co.,. 653 
Broadway. New York, established 1889. 





ARE YOU IN NEED OF MONEY? We 
will pay you highest market price for 
your entire stock or part; check sent 
by return mail; will hold merchandise 
for your approval; reference: First 
National Bank of Chicago; business 
strictly confidential; give us a trial on 
old gold and silver; established 1900. 
Emanuel Maltz Co., 1005 Mallers 
Bldg., Chicago, Ill. 


Special Order Mork and 
Repairs for the Trade. 


5c. a word; minimum charge, $1.25 








GUN REPAIR WORK for the trade; expert 
shotgun, rifle, revolver and automatic pistol] 
repair work: send for wholesale gun and 
ammunition catalogue. A. F. Stoeger, Inc.. 
509 Fifth Ave., New York. 








Match Work for the Trade. 


5c. a word; minimum charge, $1.25 








WATCHES REPAIRED for the trade \-1 


work at moderate prices; out of town 
work promptly mailed upon request i! 
New York City, delivered daily Rosella 


Watch and Jewelry Shoppe, 221 West 34th 
St., New York. 

FIRST CLASS WATCHMAKER, awarded a 
medal from British Horological Institute, 
London, England, is able to handle extra 
repairs of all kinds; all work guaranteed 
and delivered like new; prompt delivery ; 
moderate prices. Felix Pyms, 464 Main 
St., New Rochelle, N. Y 


ALL MAKES ELECTRIC CLOCKS, bat- 
tery and current operated; repaired; 
work guaranteed 12 months; batteries, 
all types, carried in stock; “phone or 
write Electro-Magnetic Clock Corp., 
580 Fifth Ave... New York. *Phone 
Bryant 6576. 








WANT capable and reputable man who can 
invest from 15 to 25 thousand dollars and 
take active part in established cash and 
credit jewelry store; best location, rea- 
sonable rent, long lease; doing good busi- 
ness; want to increase, and need good 
help will incorporate; will communicate 
only with one of high standing. Answe! 
“y? 706,” care Jewelers’ Circular 


WE HAVE an exclusive high grade 
jewelry finish chromium plated line of 
pocket and table cigar lighters to retail 
for $1; nothing like it on the market 
for the money; will confine to a large 
jewelry concern having a tremendous 
outlet throughout the country. Com- 
municate with Mr. Rohman, Excelsior 
Merchandise Company, Ine., 15 East 
17th St., New York. 


DO YOU WANT TO REALIZE MORE for 
your entire stock and fixtures? Then sell 
out completely to us, get your cash and 
retire; it is the only logical way: you can 
profit from our many years’ experience 
in the jewelry market by receiving our 
appraisement quickly and accurately; all 
correspondence kept in strictest confidence: 
ship your dead or surplus stock to us, 
express collect and realize the cash by 
return mail; remember that you are under 
no obligation to keep the check if it is 
not satisfactory; but others have been 
satisfied, so no doubt you will be too; 
bank and trade references furnished upon 
request; wire or write today to have our 
representative call on you, or send in that 
surplus goods and receive your. cash. 
—— Bros., 333 Washington St., Boston, 

ass, 








Co Let. 


5c. a word; minimum charge, $1.25 








HALF OFFICE TO SUBLET, partitioned 
good light. Apply to M. L. Lorentz, In« 
is West 48th St., New York 


SPACE TO LET for watchmaker, setter or 





engraver; good light; reasonable rent 
Address “Y., 732,’ care Jewelers’ Circular 
DESIRABLE SPACE TO LET, light and 
airy, suitable for diamond setter or e! 
graver Inquire Room 1602, 15 W {7th 


St., New York. 


OFFICE TO LET, 11x36, with private office; 
best north light suitable for diamonds; 
will rent furnished or unfurnished or sell 
safe and new fixtures at sacrifice. Inquire 
Superintendent, 10 W. 47th St., New York. 








TO LET, OFFICE SPACE approximately 
1000 sq. ft.;: also smaller office 600 sq. ft.; 
very desirable; reasonable rental. Juseph 
Fahys & Co., 5th Floor, 20 W. 47th St, 
New York. 





OFFICE TO SUBLET. equipped with finest 
of fixtures, 300 sq. feet, corner, five large 
windows; retiring from business; cheap 
rental; fixtures at a_ sacrifice Inquire 
Room 1210, 48 West 48th St., New York. 


OFFICE TO LET very ittractively fur 
nished, equipped with finest fixture nine 
windows will sell at a very reasonable 
price, Room 701, 22 West 48th St., New 
York. 





Wanted to Purchase. 


5c. a word; minimum charge, $1.25 








WANTED, one or three sterling goblets, 
No. 0329, made by the Baker-Mancheste 
Silver Co. Address T. D. Hatcher, 103 


Hay St., Fayetteville, N. ¢ 








##liscellaneous. 


5c. a word; minimum charge, $1.25 








ESCAPEMENT DRAWINGS, 12x16, show 
ing clearly three phases of escapement and 
roller action, sent postpaid for $3. Joseph 
A. Plotkin, 147 West 42nd St., New York 





THE WASHBURN 
MAGIC NUT 
for EAR STUDS—SCARF PINS, ete. 


| 
—- + 








Now Made in 


18K. WHITE GOLD 
Platinum—18K.—14K.—14K. R.P.—Sterling 


= Also 
SAFETY CATCH =e 


Open For Brooches, etc. Closed 
18K. White. 18K., 14K., Large and Small Size. 
Descriptive Circular on Application 
Pearl Drilling, Stringing and Adj. a Specialty 
Special Order Work and Repairing 


C. IRVING WASHBURN 102 Fulton st. 


NEW YORK 

















We Will Buy-- 


your entire business or part 
of your stock and also estates, 
and will pay highest cash for 
same; records show we 
bought out some of the larg- 
est concerns throughout the 
United States; bank and mer- 
cantile references of the high- 
est character; it will be to 
your advantage to communi- 
cate with us. 


BROOKLYN 
PURCHASING SYNDICATE 


FRANK WALKER, PROPRIETOR 
610 Broadway Brooklyn, N. Y. 


32 Years at the Same Address 














HAIRSPRINGS? 


Go to a specialist with your hair- 
spring troubles. Just send balance 
wheel and bridge, stud and collet to 
vibrate Flat or Breguet hairsprings, 





Swiss and American, all sizes 
SWISS HAIRSPRING SERVICE, Inc. 
116 Nassau Street, New York City 








Office: 107% 


JEWELRY 


AUCTIONEER 
FARGO, N. DAK. 


References—Merchants’ National Bank, or 
Royal Jewelers’, Fargo. 


Phone 435 Broadway 








Learn Watchmaking 


and become independent. We help you secure 
a position. Easy to learn. Send for free 
catalog. 
St. Louis Watchmaking School 
Dept. 6 
St. Louis Mo. 
Under the same management since 1886 




















Buyers’ Directory 
$1.00 Postpaid 
Jewelers Publishing Corp. 

















ee, 
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‘AMERICA’S LEADING JEWELRY AUCTIONEER” 
14 Maiden Lane JAMES L. HAND New York 


Telephone Cable Address 
Cortland 6496 “Handsale”’ New York 















































FIRST BY MERIT 


The Hand contribution to the cause of honest retailing is the Hand Auction! A 
dignified sale, the advertising value of which, and the stimulation of yourself and 
your clerks to Better Salesmanship and more up-to-date Merchandising following 
the sale, will be worth Ten times its Cost! You can prove our Leadership by 
a investigating our record! We must stand or fall on that record! The actual facts 
and figures are an illuminating record of unequalled success in the field of auction- 
eering. The customers we have served; the wholesale jewelers who know us per- 
sonally; the Banks and Trust Cos. and United States and Canadian Courts who 
have placed in our hands Estates for !iquidation; these can furnish the evidence 
upon which you must decide who is best fitted by character, by experience and by 
proved ability to conduct your sale. You are advised and helped in every way by 
one who, because of long experience in adjusting the financial ills of his thousands 
of clients, is able to give you the kind of help that will mean to you a Hopeful 
Prospect of Future Prosperity! 
Hand conducts all sales personally! No substitutes! Hand can sell only your 


own stock! No inferior merchandise sold under your reputation! Associated and 
conducting all sales with me is Mr. Chas. J. Wilbur, an auctioneer of great talent! 


























IN CANADA! 
EWART, SCOTT, KELLEY & KELLEY, 114 Metcalf St., 
Barristers, Solicitors Ottawa, Canada 
To James L. Hand, Esq. ! 
Auctioneer, IN CUBA! 
Sear oe ee 8. A. From the “JEWELERS’ CIRCULAR,” April 4, 1929 
For the past few weeks, you have been conducting for James L. Hand, Jewelry Auctioneer, 14 Maiden Lane, New 
clients of mine an auction sale of a jewelry stock in this city. York, while conducting a stock reduction sale for L. H. Rowe, 
I do not wish to let this opportunity pass without conveying Daytona Beach, Fla., was recently called to Havana, Cuba, 
my clients’ appreciation of the manner in which you have to sell the art collection belonging to Francis Faurez, a 
] handled this sale. Throughout you have looked after their prominent sugar planter. Despite the fact that two-thirds 
interests and your dealings both with themselves and with of Mr. Hand’s audience spoke only Spanish the sale was a 
the public have been fair and above reproach. success. He had interpreters on the floor to assist him with 
You are at liberty at any time to refer to me any enquiries the sale. 
from prospective clients in this district. I shall be only too After disposing of this collection, Mr. Hand returned to 
glad to advise such people of the manner in which you have New York, and last Tuesday night left for Ottawa, Can., to 
conducted this sale in Ottawa. sell out the stock of C. A. Olmstead & Sons, in business in 
With best wishes to both yourself and Mr. Wilbur, that place for many years. 
LEE A. KELLEY. 





The aggregate stocks of fifty representative stores, selected at random from the many satisfied Hand clients, amounted to 


OVER FIVE MILLION DOLLARS! 


No Doubt the Largest Selling Record of Any Auctioneer in America! 





Square Deal Miller, Detroit, Mich. Henry Healy, Brooklyn, N. Y. Green-Joyce Co., Columbus, O 
Estate C. L. Haskins, Saratoga Springs, N. Y. J. W. Nichols, Uniontown, Pa. Geo. Kapp, Toledo, O. 
Joe. Reininger Estate, Easton, Pa., for Easton Trust R. S. & J. D. Paterson, Pt. Huron, Mich. W. A. Sturgeon Co., Detroit, Mich 

Co., Executors. August Jacobs, Quincy, Il. L. W. Vilsack, Pittsburgh, Pa 
A. C, Thomas Jewelry Co., Wheeling, West Va. Harvey Fritz, Oil City, Pa. H. J. Lohmiller, Escanaba, Mich. 

FP. W. Hoffman Estate, Albany, New York. Chambers & Stewart, Mt. Clemens, Mich. Wentz & Price, Sharon, Pa. 

David Goldman, Milwaukee, Wis. H. J. Bridger, Brooklyn, N. Y. R J. 8S. Roehm, Detroit, Mich. 

J. Chas. Ernst, Charleston, West Va. Estate of S. Goodman, New Haven, Conn. William Frasier, Durham, N. C 
Kranich Bros., York, Pa. Hasbrook China Co., Columbus, 0O. Geo. W. Feldman, Franklin, Pa 
Davis & Freeman, Atlanta, Ga. H. J. Shupp, Wilkes-Barre, Pa. Philip Present, Rochester, N. Y 
Hadley B. Dodge, Lynn, Mass. A. E. Seidel, Pittsburgh, East Liberty, Pa. Emil H. Leffert, Council Bluffs, Iowa 
Stelfox Co., Austin, Texas. FPF. C. Kaekel, Prop., Werner Jewelry Store, Grand C. J. Hueg, Jersey City, J 

C. E. Wheelock & Co., Peoria, III. Rapids, Mich. Taylor Chapin, Oneida, N. Y 

Hg Pa Brodegaard Co., Omaha, Neb. Welte & Wieting, Peoria, M11. Castelberg’s, Chester, Pa. 

M. W. Westwater, Columbus, 0. E. C. Wettengel’s Gem, Cincinnati, 0. Henricksen Jewelry Co., Duluth, Minn. 
Dube "hecho Co., Cincinnati, O. Holts, Incorporated, 4 sales, Newark, Paterson, New E. Gundlach & Co., Hartford, Conn. 
Freidberg’s, Detroit, Mich. Brunswick and Plainfield, N. J. Owens-Cotter Co., Tampa, Fla 
A. Thoma & Sons, Piqua, Ohio. J. D. Wood & Co., Lancaster, Pa. Button-Oliphant Co., Bridgeport, Conn 
Kingsbacher Bros., Pittsburgh, Pa. Derboullons, Savannah, Georgia. L. H. Rowe & Co., Daytona Beach, Fla 
Edwards Jewelry Store, Pittsfield, Mass. Chas. L. Bryant, Danbury, Conn. W. G. Corwin, Southampton, Long Island 
0. J. Fuchs, Chillicothe, oO. Cross Co., Chester, Pa. Wm. H. Enhaus & Son, New York City. 
Wells & Wikander, New Haven, Conn. Estate Chas. Hartdegen, Newark, N. J. BE. H. Wetherhold & Son, Allentown, Pa. 
Meyer-Leach Jewelry Co., Chattanooga, Tenn. Carl Mayer Co., Austin, Texas Scott & Bousquet, Montreal, Canada 
C. R. Bennett Co., Palm Beach, Fla. Narcisse Beaudry, Montreal, _ Canada. Olmstead & Son, Ottawa, Canada. 

E. J. Sheer, Rochester, A 








Investigate the Record, the Character, the Financial Responsibility of the man to whom you entrust not only your stock but your 
reputation as well. 








Be sure he is the kind of man you wish behind your counter, the type you can 
SEND TO DAY safely introduce to your friends and customers—one to whom you can trust your 
et reputation and business welfare. 

FOR THE It tells of the methods that have —— Rage tg sonnel xX a es 
ee ” It gives facts and figures it is essential you shou now before deciding who shall 
HANDBOOK ON ACUTIONS comaiact your sale. Every statement in this interesting book is based upon facts 
IT’S YOURS FOR THE ASKING and every statement can be proved by the written word of reputable jewelers. 

SEND FOR IT TODAY. 








To all Jewelers, no matter how large or small their stocks, the Hand services and methods are available! 
WRITE ME TODAY! DO IT NOW! 








Sa 
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Monarch 
of the 
Hammer 


SCORES 
ANOTHER 
DIRECT 
HIT 











Read the following extract of a 
letter just received from a 
Receiver in Bankruptcy 

















WELCOME to 
NEW YORK and 
The ROTEL 


(@VERNOR 
CLINTON 


SI” ST. 0 7“ AVE. 
opposite PENNA.R.R.STATION 


ls 


1200 Rooms 
each with 
Bath and 
Servidor 


ERNEST G. KILL 
Gen. Mgr. 









Erle M. Mcguffey 





Attorney at Law 
December 21, 1929. 
My Dear Mr. Hubbard: 


On behalf of the court whose agent I am as 


Receiver in Bankruptcy of the .... Jewelry Com- 
pany, and on behalf of the creditors whose interests 
I represent and am here to protect, I desire to 


express my appreciation to you for the manner in 
which you have conducted the Auction Sale which 
has just closed. The prices which you obtained for 
this merchandise were far beyond all expectations. 

During all the years of your experience I doubt 
that you were ever before confronted with such a 
combination of adverse circumstances as you faced 
in this case. In the first place, the........ Jewelry 
Company was only three years old and on account 
of the conduct of its former proprietor the public 
had no confidence in the business or its merchan- 
dise. The people were skentical of every piece of 
merchandise sold. furthermore the store had never 
been patronized by our best people. The location 
of the store was bad and even the weather was a 
handicap. However my records show the following: 








COLLECTIONS ADJUSTMENTS 


FINANCING 


Activities Restricted to the Jewelry Industry— 
Bonded Representatives from Coast to Coast 


MAXIMUM SERVICE MIMIMUM COST 





JEWELERS ADJUSTMENT BUREAU 


\ 
CORTLANDT ) 


17 JOHN STREET 
— NEW YORK oo > 











TOTAL SALES $15,502.75 
ACTUAL COST OF MDSE. SOLD $13,405.23 
PROFITS ON SALE $ 2,097.42 





Therefore thankine you for your splendid services 
in this case, I assure you that if I am ever again 
connected with a case in which I mav need the 
services of an auctioneer, I shall call on you. 

Cordially yours, 
Erle M. Mcguffey 


Receiver Jewelry Company 





Every sale is personally conducted and I can 


= 


AVIATION EMBLEMS 


CLUB—SCHOOL AND FRATERNITY PINS 


a.tsornts MEDALS Att sports 


O.E.S. AND PRESENTATION JEWELS 


SEAL CUTTING AND ENGRAVING FOR THE TRADE 


JOHNSON CO. 


352 W. 13th ST. “Wing Building” NEW YORK CITY, N. Y. 


Write for Aviation Catalog 





offer you testimonials of character, ability 





and integrity which have come to me as a 
result of my efforts during 17 successful 
years. 


Let’s talk over your ideas and requirements. 
It will cost you nothing to become better 
acquainted with me. 


CHAS. A. HUBBARD 





™*Protection Ring Guard 


For thin rings get our num- 
ber 0. It is a new addition 
to our regular sizes. 

The Lion Safety Pin Clutch Co. 
20 W. 22nd St., New York Pat. May 25, 1926 











AUCTIONEER FOR ESTABLISHED JEWELERS ONLY 





ONE OR MORE ASSISTANTS WHEN REQUIRED 


10 South Wabash Ave., Chicago, Ill. 


Buyers’ Directory 
$1.00 Postpaid 
Jewelers Publishing Corp. 
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| 
Mode, “the mode in pat- 
a terns,” gives your cus- 
= tomers the opportunity 
to acquire a dignified 
Silver Plate pattern in 
the modern manner at 
a reasonable cost. Cus- 
tomers with good taste 
need no longer let price 
put off the purchase 
= of beautiful silver. 
. New YORK 
- 411 Fifth Ave. 
= 
MEMBERS O F 
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YL) 
e BRAND new idea in containers for the Wallace jeweler. 


Attractive, handy, compact and sales-getting! These new containers — the latest 





piece of Wallace merchandising—are specially 






designed for the Mode pattern in Wallace 






heaviest Silver Plate, and will enable you to 






make bigger and better sales. Each container is 






at once a gift box, a display, and can be used 






as a tidy means of keeping silver in the home. 






Displayed in your show cases, they are bound 





to make added sales. Their «gift appearance” 






ya 
will make a strong appeal and women will cer- Sa 


y. 


tainly appreciate the handiness of —_ 
Ps po 
the permanent pad for home use. ) Sia 








Effective immediately, these attrac- 






tive new containers will be shipped ‘~~ 


with orders for the Mode pattern. a, 






Striking combination of colors—a 





delicate green contrasting with 
black velvet pads. Containers are 
racked to hold either sixes or eights. 


R. WALLACE & SONS MFG. CO. 


Silversmiths —Wallingford, Conn. 


CHICAGO PHILADELPHIA SAN FRANCISCO 
10 So. Wabash Ave. 1204 Chestnut St. 140 Geary St. 


Wallace are designers and makers of tableware, dresser silver and trophies in Sterling; tableware and trophies 


in Silver Plate; Early American reproductions in Pewter . . . . « «© «© « «© « « « Founded in 1835. 


H E ST ER LINCS SiLvVERS MIT HS GUILD oO | AMERICA 


































MODERN 








All the slender beauty and lasting worth 
of AVtON shines in these vivid adver- 
tisements, directed to the consumer. 
They tell air-minded today the beauty 
of this air-inspired Silverware. Designed 
to appeal to the modern woman, they 
are modern in every line, interpret- 
ing the smartness, the new correctness, 
of the AVION pattern. These advertise- 
ments were created for those dealers 
selected to handle AVION, and are pre- 
sented to them as part of the coopera- 
tion which helps them realize the larger 


profits offered by the new sales plan. 


1881 @ ROGERS 


as YOUTH ITSELF 


Ss 


















































